OIMC HABYAJIbHOI IUCIATIIITHA
«MAPKETUHI'OBE HIHOYTBOPEHHS»

1. Kon: II®II 15
2. Ha3Ba: MapKeTHHTOBE I[iIHOYTBOPCHHS.
3. Tum: 000B’I3KOBHIA
4. PiBenb BuIoi ocBiTH: | (0akanaBpchKuii).
5. Pik HaBYaHHS, KOJIM MPONOHY€ETHCA IMCHUILTIHA: 4.
6. CemecTp, KOJIM BUBYAETHCSA JUCHUILIIHA: §
7. Kinbkicth BcTanoBJeHux kpeautiB €EKTC: 4,5
8. IlpizBuue, iHiniaau JexkTOpa/N1eKTOPiB, HAYKOBHUIi CTYNiHb, Mocaga: Maprtuniok Okcana BononumupisHa,
K.€.H., JIOLL.
9. Pe3y1bTaTH HABYAHHS:

® 3HATH CYTHICTh LIHOBOI IMOJITHKH ITiATIPHEMCTBA;

® BOJIOAITH OCHOBHHMH NpUIlOMaMM 1 METOJAMH LIHOYTBOPEHHs MPH BUPILICHHI MapKETHHTOBUX NPOOJIEM Y

npolieci peanizalii NpPOAYKTiB Ha PUHKY;
®  BUKOPHCTOBYBAaTH MEXaHi3MHU (hOpMYBaHHS I[IHU HA MPOAYKIIIIO MiIPUEMCTBA;

®  3aCTOCOBYBAaTH OCHOBHI IPUHITUIIN TEOPii 1 IPAKTUKA MAPKETUHIOBOTO IIHOYTBOPEHHS Ha T AIPUEMCTBI.
10. ®@opmu oprauizamii 3aHATb: HAGYAIbHE 3AHAMMS, CAMOCMIUKA poOOMA, NPAKMUYHA NIO20MOBKA, NOMOYHULL

MOOYIbHUL KOHMPOITb.
11. e [lucuuMiuliHg, IO TepPeAYIOTh BHBYEHHIO 3a3HAYEHOI AMCHUIUIiHM: «MapkeTuHr», «MapKeTHHTOBI
TOCITIKEHH, «MapKeTHHTOBa TOBapHA MOJiTHKa», «l'pomii 1 kpenuT», «EKOHOMIYHMIA MEXaHi3M MapKETHHTYY,
«MapKEeTHHTOBUH ayIUT.

o JlucHUILTIHA, 1[0 BUBYAKTHLCH CYMYTHHO i3 3a3HAYEeHOI0 AUCHHILUIIHOK (32 HeoOXigHOCTI): «JloricTukay,
«MapKeTHHT TOCIYT», «YTpaBIiHHS IPOCKTaAMMIY.
12. 3micT kypcy: BeeneHus B miHoyTBOpeHHs. @opMyBaHHS IIHOBOI MOMITHKY. [[iHa SK IHCTPYMEHT MapKETHHTOBOT
1iHoBoi nmomituku. Cucrema IiH Ta ixX kinacudikairis. @akTopu MapKETHHIOBOTO LIHOYTBOPEHHSI. MeToANYHI MMiAX011
JI0 IIHOYTBOPCHHS B CHCTeMi MapkeTHHTy. [IpWiHATTS pillleHb OO0 BHW3HAYCHHS I[iHW, KOpPETyBaHHS I[iHU.
OcoOMMBOCTI  OCHTIKEHHS PHUHKOBOI KOH'IOKTYPHM B I[IHOYTBOPEHHI. MapKETHHTOBa IiIHOBa CTpaTeris.
LliHoyTBOpeHHS B MiKHApOJHOMY MapKeTHHTy. OIiHIOBaHHS MOMWIKH 1 PU3UKY B LiHOYTBOpeHHi. Jlep:kaBHe
peryIIOBaHHS B TPOIIECi IIHOYTBOPEHHS B YKpaiHi. LliHOyTBOpeHHS OpeHIiB.
13. PexomeHnaoBaHi HABYAJIbHI BHIAHHA:
1. 3akon Ykpainu «IIpo ninu i miHoyrBopenHs» Big 3.12.1998 p.
2. Bensasues M.I. MapkeTuHrosa IiiHOBa MONITHKA: HaBYaibHUH mociOHUK. / M.I. Bensasues, 1.B. Ilerpenko, 1.B.
IIpo3opoBa — Kuis: Llentp HaBuanbHoi miTeparypu, 2005. — 332 c.
3. Huiraa A.O. MapkeTHHroBa I[iHOBa MOJIITHKA: CBITOBHH JIOCBiJI, BITYM3HSIHA MpakThKa: HaByanbHuUil mociOHHK. /
A.O. [niraa. — K.: BJI «IIpodecionamy, 2006. — 304 c.
4. Jlyrina C.I. Mapketunrosa ninosa noxituka: Hasu. [Tocionuk . / C.I. yrina — K.: KHEY, 2005. — 393 c.
5. Mapkerunr: Hapu. mocionuk / M.B. Manibuuk, H.A. I'ontapenko, O.B. ITonko, 3.0. Tonuanosa, b5.0.Kopoins,
O.B. Maptuniok, C.1. KoBanp; 3a 3ar. pex. a.e.H., npod. Mansunk M.B. — Pisae: HYBI'TI, 2014. — 444 c.
14. 3an1aHoBaHi BUAM HABYAJIBHOI JiSLIBHOCTI Ta METOAM BUKJIAJAHHS:
24 rox. nekiit, 22 ToJ. MpaKTHIHUX pooiT, 89 rom. camoctiitHoi podoTn. Pazom — 135ro.
MeTtou: iHTEPaKTHUBHI JICKIIii, elleMEHTH MPOOJIEMHOI JISKIlii, iHIUBIAyalbHI 3aBJaHHs, BIPOBAKECHHS JIOBUX Ta
pOJIbOBHX Irop, KEHC-METOMiB, IHAWBIAyalbHI Ta TPYIOBI HAyKOBO-IOCTIAHI 3aBIaHHS, BHUKOPHCTAHHS
MYJIbTEMEIIMHIX 3aC00i1B.
15. ®opmu Ta KpUTepii ONIHIOBAHHS:
OmintoBanHs 37iiicHIOETHCS 32 100-6aTBHOIO MITKATOKO.
[lizcyMKOBHUI KOHTPOJIb: €K3aMeH B KiHII 8 ceMecTpy.
[ToTounuit kKoHTPOIE (60 OaiB): TECTYBaHHS, ONTUTYBaHHS.
16. MoBa BUKJIaJaHHSsI: YKpPaiHCHKA.

3aBimyBad Kadeapu Manpunk M..B., 1ok. ekoH. HayK, Mpod.



DESCRIPTION OF EDUCATIONAL DISCIPLINE
"MARKETING PRICING"

. Code: PFP 15

. Title: Marketing Pricing.

. Type: compulsory

. Higher education level: the first (Bachelor's degree).

. Year of study, when the discipline is offered: 4.

. Semester when studying discipline: 8

. Number of established ECTS credits: 4,5

. Surname, initials of the lecturer / lecturers, degree, position: Martyniuk Oksana, candidate of sciences
(economics) associate professor.

9. Learning outcomes:

* to know the essence of the company's pricing policy;
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» master the basic methods and methods of pricing in solving marketing problems in the process of selling
products on the market;
* use the mechanisms of price formation for the products of the enterprise;
« apply the basic principles of the theory and practice of marketing pricing at the enterprise
10. Forms of organizing classes: training classes, independent work, practical training, control measures, current
module control.
11. « Disciplines preceding the study of the specified discipline: "Marketing", "Marketing Research", "Marketing
Commodity Policy", "Money and Credit", "Economic Marketing Mechanism", "Marketing Audit".
* Disciplines studied in conjunction with the discipline (if necessary): Logistics, Marketing Services, Project
Management.
12. Content of the course: Introduction to pricing. Formation of price policy. Price as a tool for marketing pricing.
Price system and its classification. Factors of marketing pricing. Methodical approaches to pricing in the marketing
system. Decision-making for price determination, price adjustment. Features of the study of market conjuncture in
pricing. Marketing pricing strategy. Pricing in international marketing. Estimation of error and risk in pricing. State
regulation in the process of pricing in Ukraine. Pricing of brands.
13. Recommended editions:
1. The Law of Ukraine "On Prices and Pricing" of 3.12.1998
2. Belyavtsev MI Marketing pricing policy: tutorial. / M.I. Belyavtsev, IV Petrenko, IV Prozorova - Kyiv: Center for
Educational Literature, 2005. - 332 pp.
3. Dligach A.O. Marketing pricing policy: world experience, domestic practice: Tutorial. / A.O. Dligach - K .: VD
"Professional", 2006. - 304 p.
4. Dugina S.I. Marketing pricing policy: Teaching. A guide. / SI Dugina - K .: KNEU, 2005. - 393 p.
5. Marketing: Teaching. manual / M.V. Malchyk, N.A. Gontarenko, O.V. Popko, Z.0. Tolchanova, B.O.Korol, O.V.
Martynjuk, S.I. Koval; per community Ed. doctor of sciences, prof. Malchyk M.V. - Rivne: NUVGP, 2014 - 444 p.
14. Planned types of educational activities and teaching methods:
lectures — 24 hours, practical classes — 22 hours, independent work — 89 hours. Total — 135 hours.
Methods of teaching: interactive lectures, problem lecture elements, individual tasks, implementation of business and
role games, case studies, individual and group research tasks, using multimedia tools.
15. Forms and assessment criteria:
The evaluation is carried out on a 100-point scale.
Final control: exam at the end of the 8 semester.
Current Control (60 points): testing, questioning.
16. Language of teaching: Ukrainian.

Head of the Department M.V. Malchyk,
Doc. econ Sciences, prof.



