OIIUC HABYAJIBHOI JUCHUILJITHA
«MapKeTUHT TPOMHUCIIOBOTO MAIPUEMCTBAY

1. Kona: IIIT 1.17;

2. Ha3zBa: MapKeTHHT IPOMUCIIOBOTO MiIPUEMCTBA;

3. Tun: 000B’I3KOBUH;

4. PiBenb BulIOi ocBiTH: | (OakanaBpchkuii;

5. Pik HaBYaHH#, KOJIM MPONOHYETHCHA QMCHUILIIHA: 4;
6. CemecTp, KOJIM BUBYAETHCS AUCHUILIIHA: 7;

7. KiibkicTh BcTanoBJeHuX KpeautiB EKTC: 5;

8. IpizBuuie, ininiaau JekTopa/aekTopis, HAYKOBUI CTyHiHL, nocanaa: Ilonko O.B., k.e.H., JOLICHT
9. Pe3y1bTaTH HABYAHHS: IICJIS BUBYCHHS TUCLUIUTIHM CTYIEHT MOBHHEH OYTH 3JaTHHUM: NPOBOJUTH
CEerMEHTAIlIl0 PUHKY; OOMpaTH IIJTLOBUN CETMEHT; MO3WIIIOHYBAaTH TOBApH MPOMHUCIOBOTO MPU3HAYCHHS,
3MIHCHIOBATH IUIAaHYBAaHHS MAapKETHHTY Ha NPOMHCIOBOMY IiIIMPHUEMCTBI; 3aCTOCOBYBATH OCHOBHI
OPUHLIMIIKA ~ Teopli Ta MPAKTUKU YHPABIIHHA HPOMHUCIOBUM MIANPHEMCTBOM Ha 3acajaX MapKEeTHHIY;
HaJIaro/KyBaTH MapKETHHIOBI KOMYHIKaIlii HA pUHKY TOBapiB MIPOMHUCIOBOTO MPU3HAYECHHSI.
10. ®opmu opranizauii 3aHsTh: HAaBYAIbHE 3aHATTS, CAMOCTIfHA pO0OOTa, MPAKTHYHA ITiITOTOBKA,
KOHTPOJIbHI 3aX0/11, KypcoBa po0oTa;
11. o JlucuunJjiHu, 0 NepeaylTh BHBYEHHIO 3a3HA4YeHOI AUCHUNJIHU: MapkeTtunr, MapKkeTHHTOBI
JTOCJTIDKEHHSI, MapKeTUHTOBE I[IHOYTBOPEHHS,

o JIlucuunIiHy, 110 BUBYAKOTHCS CYNYTHHO i3 3a3HAYECHOI0 JMCIUILIIHOKO (32 HeOOXiIHOCTI): -;

12. 3mict kypey: CyTHicTb, 3aBHaHHsA, TEHJACHINI PO3BUTKY IPOMHCIOBOTO  IMiIIPUEMCTBA*  PHHKH
NPOMUCIIOBUX TOBAapiB Ta OCOOIMBOCTI MApKETHHIOBOI JisUTbHOCTI. [ImaHyBaHHS MapKeTHHIOBOI JiSUIBHOCTI Ha

nianpuemctBi. KOHKypeHIisi Ha NPOMHCIOBUX pUHKaX. KOH'IOKTypa pUHKY MPOMHCIOBOI MPOAYKIIIi,
CerMEHTYBaHHs PUHKY. MapKeTHHI y rajy3l 3aKkymiBiIi NpPOMHCIOBUX ToBapiB.ToBapHa mMoiTHKAa Ta
VIOpaBIIHHS aCOPTUMEHTOM mpoxaykmii. [liHoBa mosiThka. YmpaBmiHHS pPO3MOAIIOM 1 30yTOM TOTOBOI
npoaykuii. IlmanyBanHs 1 perymoBaHHA 30yToBux 3amaciB. KomyHikaiiiiHa MOJIITHKAa HPOMHCIOBOTO

nianpueMcTBa. KoHTposb, aHami3 Ta e()eKTUBHICTH MApKETUHIOBOi MisSIIBHOCTI..
13. PekoMeH10BaHi HABYAJILHI BHIAHHA:
1. Mapkerunr: Hasu. mocionuk / M.B. Manbuuk, H.A. I'oatapenko, O.B. ITonko, 3.0. Tomuanosa, O.B.
Mapruniok, C.1. KoBans; 3a 3ar. pea. a.e.H., npod. Mansunk M.B. — Pisae: HYBI'TI, 2014. — 444 c.
2. MapkeTHHTOBO-JIOTICTUYHI TMPOIECH B CKOHOMIIl: Teopis Ta mnpaktuka: Kom. wmonorpadis /
[M.B.Manpuuk, O.B.Ilonko, H.A.I'ontapenko, 3.0.TomuanoBa, O.B.Maptuniok, C.I.Kosanb,
T.JI.Mensuuk; 3a penakuicro M.B.Mansuuk]; Har. yH-T BOZHOTO TOCIIOAapCTBa Ta MPUPOIOKOPUCTYBAHHS.
- Piue : HYBITI, 2015. - 197 c.
3. Popko O.V. Economic Efficientcy of Business in the Condition of Unstable Economy:
Collective monograph./ M.Malchyk, O.Popko, Z.Tolchanova. - Aspekt Publishing, Taunton, MA, USA. -
2015.-332p.
4. Tloptep M. Crparerist KOHKypeHLii. MeToauKka aHai3y rajnysei 1 JisubHOCTI KOHKYpeHTiB / Ilep.3 aHrm.
A.Omiiinuk, P.Ckinbecekuii. — K.: OcHoBu, 1998. — 390 c.
5. Ocnau O. @. [Tpomucnosuit MmapkeruHr: miapyunuk ;i BH3 / O. @. Ochay,
B. I1. ITunmmrmayk, JI. T1. KoBanenko. — KuiB : LlenTp y4a6oBoi miteparypu, 2011. — 363 c.
14. 3an1aHoBaHi BUIM HABYAJBLHOI JiJILHOCTI TAa MeTOIH BHKJIAJAHHA:
46 ron. nekmii, 30 roa. MPaKTUIHUX 3aHATH, 82 TOJ. CaMOCTIHHOI poboTH, 22 ToA. KypcoBa poboTta. Pazom —
180 rom. Metoau: iHTEpaKTHBHI JIEKIii, €JIEMEHTH MPOOJIEMHOI JeKIlii, IHAWBIAYyalbHI 3aBIaHHS,
BIIPOBADKCHHS JUIOBUX Ta POJIOBHX Irop, KEWC-METOMIB, 1HAMBIAyaJbHI Ta TPYMOBI HAaYKOBO-AOCHIIHI
3aB/IaHHS, BUKOPUCTAHHS MYJIbTUMEIIHUX 3aC00iB.
15. ®opmu Ta kpuTepii ouinoBanHsi: O1iHIOBaHHS 311MCHIOETHCA 32 100-0apbHOO TIKATIOH0.
[TincymkoBHii KOHTpOIb (40 OatiB): eK3aMeH MUCHMOBHI B KiHII 7 CEMECTPY.
[ToTounuii koHTpOJIH (60 OaiB): TECTYBaHHS, OMIMTYBAHHS.
16. MoBa BUKJIaJaHHSI: YKPATHCHKA.

3aBinyBau Kadenpu O.B.Manbuuk, 1-p ex.HayK, nmpodecop




DESCRIPTION OF EDUCATIONAL DISCIPLINE
«Marketing of an industrial enterprise»

1. Code: 111 1.17;

2. Title: Marketing of an industrial enterprise;

3. Type: compulsory;

4. Higher education level: the first (Bachelor's degree);
5. Year of study, when the discipline is offered: 4;
6. Semester when the discipline is studied: 7;

7. Number of established ECTS credits: 5;

8. Surname, initials of the lecturer, scientific degree, position: Popko 0.V, c.e.s., Associate
Professor;

9. Results of studies: after studying the discipline the student must be able to: market segmentation;
select target segment; to position industrial goods; to carry out marketing planning at an industrial enterprise;
apply the basic principles of the theory and practice of managing an industrial enterprise on the basis of
marketing; to establish marketing communications on the market of industrial goods.

10. Forms of organizing classes: training classes, independent work, practical training, control
measures, term paper;

11. Disciplines preceding the study of the specified discipline: Marketing, Marketing Research,
Marketing Pricing;

12. Course contents: The essence, tasks, trends of the industrial enterprise. Markets of industrial goods
and features of marketing activity. Planning marketing activities at the enterprise. Competition in industrial
markets. Conjuncture of the market of industrial products, market segmentation. Marketing in the field of
purchasing industrial goods. Commodity policy and product assortment management. Pricing policy.
Management of distribution and sales of finished products. Planning and regulation of sales stocks.
Communication policy of the industrial enterprise. Control, analysis and effectiveness of marketing
activities.

13. Recommended educational editions:

1. MARKETING. Tutorial /Edit. By M.V. Malchyk Rivne: Editor. NUWEE Center, 2014 - 444 p., Avt.
team: Malchyk M.V, Gontarenko N.A., Popko O.V., Tolchanova Z.0., Korol B.O., Martynyuk OV, Koval
S.I. (stamp of the MONU Letter No. 1/ 1-11466 from July 22, 2014.
2. Marketing and logistics processes in economics: theory and practice: // Monograph / edit. by Malchyk
M.V. - Rivne: NUWEE, 2015. - 192 p., Aut. team: Malchik M.V, Gontarenko N.A., Popko O.V.,
Tolchanova Z.0., Martynyuk O.V., Koval S.I.
3. Popko O.V. Economic Efficientcy of Business in the Condition of Unstable Economy:
Collective monograph./ M.Malchyk, O.Popko, Z.Tolchanova. - Aspekt Publishing, Taunton, MA, USA. -
2015.-332p.
4. Michael E. Porter. Competitive Strategy: Techniques for Analyzing Industries and Competitors— M.,
2006. — 454 p.
5. Osnach O. F. Industrial Marketing: Textbook for Higher Educational Establishments / O. F. Osnach,
V.P.Pylypchuk, L.P. Kovalenko. - Kyiv: Center for Educational Literature, 2011. - 363 p.
14. Planned types of educational activities and teaching methods:
lectures — 46 hours, practical classes — 30 hours, independent work — 82 hours, individual work — 22 hours.
Total —180 hours. Methods of teaching: interactive lectures, problem lecture elements, individual tasks,
implementing business and role games, implementing case method, individual tasks of scientific research
using, multimedia tools.
15. Forms and assessment criteria: The assessment is carried out on a 100-point scale.

Final control (40 points), written exam at the end of the 7th semester.

Current control (60 points): testing, questioning.

16. Language of teaching: Ukrainian.

Head of Department M. Malchyk, Doctor of Economic Sciences, Professor




