OIC HABYAJIBHOI IUCIHUTLITHA
1. Kox: BB6
2. Ha3Ba: OCHOBHM MapKECTHHTY.
3. Tun: 000B’ A3KOBHIA.
4. PiBenn Bumoi ocBiTn: | (0akanaBpchkuii).
5. Pik HaBYaHH#A, KOJIU MPONOHYETHCA TUCIMIIIHA: 1.
6. CemecTp, KOJIM BUBYAECTHCS IMCHMILIIHA: 1
7. Kinbkictb BcTanoBjJeHux kpeautiB €EKTC: 2,25
8. Ipi3Buile, iHimiaau JexkTopa/aeKkTOPiB, HAYKOBUI CTyNmiHb, mocaaa: Maprturtok Okcana BomonuMupiBHa,
K.€.H., JIOII.
9. Pe3y1bTaTH HABUAHHS:

® 3HATH EBOJIOLIIO 1 CYTHICTh Cy4acHO! KOHLEMMii, MpUHIMIH, (QYHKMII 1 3a1a4i MapKETUHTY; METOOIOTIUHI
OCHOBH IPOBEJCHHSI MapKETHHTOBUX JOCIIIKEHb Ta iH(popMauiiHOTro 3a0e3MeueHHs MapKETHHTOBHUX PIllICHb;

®  BMITU BUKOPHUCTOBYBATH METOJIU i O3HAKH CETMECHTYBAHHS PUHKY, aJITOPUTM BHOOPY IITHOBUX PUHKIB, IUISIXH
MO3UIIOHYBaHHS TOBapy Ha PUHKY;

e 3HATH KOMIUIEKC MApKETHHTY, METOJN 1 3aCO0M MapKETHHTOBOTO BIUIMBY ITiIIIPHEMCTBA Ha IUIHOBI PUHKH,
TEOPETHUYHI OCHOBH ()OPMYBaHHS Ta peaiizamii MapKeTHHTOBOi TOJITHKH MiANPHEMCTBA 32 OCHOBHUMH
HaIpsIMaMU;

®  pO3YMITH OCHOBH OpTaHi3alii, IulaHyBaHHS i KOHTPOJIIO MapKETHHIOBOI JisUIbHOCTI Ha MiAIPUEMCTBI.

10. ®opmu oprani3amii 3aHATB: HAGUATbHE 3AHAMML, CAMOCMILNA POOOMA, NPAKMUYHA NIO20MOBKA, NOMOYHULL

MOOYIbHUL KOHMPOJLb.
11. o JIucumiutiHu, (0 MePeay0Th BUBYEHHIO 3a3HAYEHOI TUCIIUITIHU: -

o JlUCHUNJIiHU, [0 BUBYAKOTHCS CYNYTHHO i3 3a3HAYEHOI0 TUCIHUILIIHOI0 (32 HeoOXiaHOCTI): «MapKeTHHTY,
«YTIpaBIiHHS MTPOJIAKEM).
12. 3micT kypey: CyTHICTh MapKeTHHTY Ta Horo cydacHi koHnenuii. Knacugikaris Ta XxapakTepUCTHKH MapKETHHTY.
MapkeTHHTOBI JOCIIDKCHHsSI. MapKeTHHTroBa TOBapHa MOJITHKA. MapKeTHHroOBa IIHOBA IMOJITHKA. MapKEeTHHTOBA
MOJIITUKA TIPOIaXy. MapkeTHHTOBI KoMyHikaiii. Opranizaiisi MapkeTuHry. [I1anyBaHHS Ta KOHTPOJIb MApPKETHUHTY.
13. Kawu4oBi caoBa: MapKeTHUHT, KOHIIEMINiS MapKETUHTY, MapKETHHIOBI JIOCII/DKCHHS, TOBapHAa MOJITHKA, IIiHA,
TTOJTITHKA TIPOJAXKy, MApPKETHHTOBI KOMYHIKAITii.
14. PekomMeH10BaHi HABYAJIbLHI BUJAHHSI:
1. banabanosa JI.B. Mapkerunr: migpyunuk/ JI.B. Banabanosa. — [3-Te Bua., nepepod. i gom.]. — K.: KHEVY, 2011. —
543 c. 2. MapkeTHHr: 6aKkajgaBpChbKUI Kypc: MAPYYHHUK / 3a 3ar. pel. A.e.H., nmpo¢. C.M. Imnsmenka. — Cymu : BT/]
«YHiBepcuterchka kauray, 2009. — 1134 c. 3. bopucenko M. A. [IpomucioBuii MapkeTHHT: HaBY. 1oci0. / bopucenko
M.A., I'pous O.B., Hletunin B.M. — X.: XHEY, 2010. — 292 c. 4. [lerpyns }0.€. Mapkerunr: HaBu. moci0. / 10.€.
[erpyns. — [2-re Bux., mepepod. i gon.]. — K.: 3nanns, 2010. — 351 c. 5. Mapkerunr: HaBu. mociOnuk / M.B.
Manwsunk, H.A. T'oarapenko, O.B. ITonko, 3.0. Tomuanosa, b.0.Kopoas, O.B. Maptuntok, C.I. KoBaip; 3a 3ar. pen.
n.e.H., mpod. Mansunk M.B. — Pieae: HYBI'TI, 2014. — 444 c.
15. 3anuiaHoBaHi BUAM HABYAJIBHOI JiSLIBHOCTI Ta METOAM BUKJIAJAHHS:
16 rox. nexiiii, 14 roxa. mpaktuaauX podit, 60 Toa. camocTiiHol podotn. Pazom — 90 ro.
MeTou: iHTEPaKTHUBHI JICKIIii, elleMEHTH MPOOJIEMHOI JISKIlii, IHIUBIAyalbHI 3aBJaHHs, BIPOBAKECHHS JTIOBUX Ta
pOJIbOBHX Irop, KeHC-METOMiB, IHOWBIAyalbHI Ta TPYIOBI HAyKOBO-IOCTIAHI 3aBHaHHS, BUKOPHCTAHHSI
MYJIbTEMEIIMHIX 3aC00i1B.
16. ®opmMu Ta KpUTepii ONIHIOBAHHS:
OmintoBanHs 37ilicHIOETHCS 32 100-6aTBHOIO MIKATOKO.
[TincyMkoBUi KOHTPOIB: 3aJiK B KiHIII 1 cemecTpy.
[orounwuii koutpons (100 GainiB): TeCTyBaHHS, ONUTYBaHHSI.
17. MoBa BUKJIaJaHHSsI: YKpPaiHCHKA.

3aBimyBay kadenpu Maspuuk M..B., oK. eKOH. HayK, Tpod.



DESCRIPTION OF EDUCATIONAL DISCIPLINE

1. Code: BB6
2. Title: Fundamentals of Marketing.
3. Type: BuOipKoBwUii
4. Higher education level: the first (Bachelor's degree).
5. Year of study, when the discipline is offered: 1.
6. Semester when studying discipline: 1
7. Number of established ECTS credits: 2,25
8. Surname, initials of the lecturer / lecturers, degree, position: Martyniuk Oksana, candidate of sciences
(economics) associate professor.
9. Learning outcomes:
* to know the evolution and essence of modern concepts, principles, functions and marketing objectives;
methodological bases of marketing researches and informational support of marketing decisions;
* to be able to use methods and features of market segmentation, algorithm of choice of target markets, ways
of positioning goods on the market;
* to know the marketing complex, methods and means of marketing influence of the enterprise on the target
markets; theoretical bases of formation and realization of marketing policy of the enterprise in the main
directions;
* tounderstand the basics of organization, planning and control of marketing activities at the enterprise.
10. Forms of organizing classes: training classes, independent work, practical training, control measures, current
module control.
11.  Disciplines preceding the study of the specified discipline -.
* Disciplines studied in conjunction with the discipline (if necessary): "Marketing", "Sales Management".
12. Content of the course: The essence of marketing and its modern concepts. Classification and characteristics of
marketing. Marketing researches. Marketing Commodity Policy. Marketing pricing policy. Marketing marketing
policy. Marketing communications. Marketing organization. Planning and marketing control.
13. Keywords: marketing, marketing concept, marketing research, commodity policy, price, sales policy, marketing
communications.
14. Recommended editions:
1 Balabanova L.V. Marketing: textbook / L..V. Balabanova - [3rd kind. Processing. and add.]. - K.: KNEU, 2011. -
543 p. 2. Marketing: bachelor's course: textbook / for college. Ed. doctor of sciences, prof. SM Illyashenka - Sumy:
VTD "University Book", 2009 - 1134 p. 3. Borisenko MA Industrial Marketing: Teaching manual / Borisenko MA,
Gron O.V., Shchetinin V.M. - X .: XHEY, 2010. - 292 c. 4. Petrunya Yu.E. Marketing: Tutor manual / Yu.E. Petunia -
[2nd form, processing. and add.]. - K.: Knowledge, 2010. - 351 pp.4. Marketing: Teaching. manual / M.V. Malchyk,
N.A. Gontarenko, O.V. Popko, Z.0. Tolchanova, B.O.Korol, O.V. Martynjuk, S.I. Koval; per community Ed. doctor
of sciences, prof. Malchyk M.V. - Rivne: NUVGP, 2014 - 444 p.
15. Planned types of educational activities and teaching methods:
lectures — 16 hours, practical classes — 14 hours, independent work — 60 hours. Total — 90 hours.
Methods of teaching: interactive lectures, problem lecture elements, individual tasks, implementation of business and
role games, case studies, individual and group research tasks, using multimedia tools.
16. Forms and assessment criteria:
The evaluation is carried out on a 100-point scale.
Final control: test at the end of the 1 semester.
Current Control (100 points): testing, questioning.
17. Language of teaching: Ukrainian.

Head of the Department M.V. Malchyk,
Doc. econ Sciences, prof.



