OIINC HABYAJIBHOI JUCIUIIIIHA
1. Koa: BIIIIc 2;
2. Hasga: [IpomucioBuii MapKETHHT;
3. Tun: BuGipKoBuUi;
4. PiBeHb BHIIIOT OCBiTH: MaricTepChKHii;
5. Pik HaBYaHH$, KOJIM NPONOHYEThCS AMCHHUILTIHA: 5;
6. CemecTp, KOJIM BUBYAETHCH TUCHMILTIHA: 9;
7. KiibkicTh BcTanoBJeHUX KpeautiB EKTC: 3;

8. IpizBuuie, ininiaau sekTopa/aekTopis, HAYKOBUI CTyHiHL, nocanaa: Ilonko O.B., k.e.H., JOLIEHT
9. Pe3yibTaTH HABYAHHSA: IIC/IS BUBYEHHS JUCLUIUIIHM CTYJIEHT HOBHHEH OYyTH 3JaTHHUM: NPOBOJUTH
CerMEHTAll0 PUHKY; OOMpaTH LIbOBUN CErMEHT; MO3HMILIOHYBAaTH TOBAapHU IPOMHUCIOBOTO NPHU3HAUCHHS,
3MIHCHIOBATH IUIAaHYBAaHHS MAapKETHHTY Ha NPOMHCIOBOMY IiIIMPHUEMCTBI; 3aCTOCOBYBATH OCHOBHI
OPUHIUIM ~ TEOpil Ta NPAaKTUKU YIPABIIHHA IPOMUCIOBUM IIJNPUEMCTBOM Ha 3acalaX MapKETHHTY;
HaJIaro/KyBaTH MapKETHHIOBI KOMYHIKaIlii HA pUHKY TOBapiB IPOMHUCIOBOTO IPU3HAYCHHSI.
10. ®opmu opranizauii 3aHsITh: HAaBYAIbHE 3aHATTS, CAMOCTIfHA POOOTa, MPAKTHYHA ITiITOTOBKA,
KOHTPOJIbHI 3aX0/I1, KypcoBa poboTa;
11. o JIlucuumiiiHg, WO NepeAylTh BHBYEHHIO 3a3HAYEHOI AMCHMILUIIHM: MapkeTuHr, MapKeTHHIoBi
JOCIIJKeHHS, MapKeTHHIOBE I[IHOYTBOPEHHS;

o JIuCUMIJIIHM, 110 BUBYAKTHCS CYNYTHBHO i3 323HAYEHOI0 TUCUUILIIHOIO (32 HEOOXiHOCTI): -;

12. 3mict kypcey: CyTHICT, 3aBHaHHS, TEHICHINI PO3BUTKY MPOMHMCIOBOTO IMANPUEMCTBA: PuHKH
MPOMHUCIIOBUX TOBApIB Ta OCOOJMBOCTI MAapKETWHIOBOI MisUThHOCTL. [TmaHyBaHHS MapKEeTHMHTOBO1 IisSUIBHOCTI Ha

mignpueMcTBi. KOHKypeHIlis Ha MPOMHUCIOBHX pHHKaX. KOH’IOKTypa pHUHKY TPOMHCIIOBOT TPOIYKIIIi,
CEerMEHTYBaHHS PHUHKY. MapKeTHHr y Tramy3i 3akymiBlli TPOMHCIOBHUX ToBapiB.ToBapHa MOJiTHKA Ta
yIpaBJIiHHSA acCOPTUMEHTOM mpoaykuii. LliHoBa mosiThka. YHOpaBiaiHHA pPO3MOALIOM 1 30yTOM TOTOBOT
nponykuii. IlmanyBanHst 1 perymroBaHHs 30yToBuX 3amaciB. KoMyHikariiiHa MOJITHKa TPOMHUCIOBOTO

nignpuemMcTBa. KoHTposb, aHami3 Ta €)EeKTUBHICTH MapKETHHTOBOI MisUTBHOCTI..
13. PexomeHn10BaHi HAaBYAJIbHI BUJAHHS:
1. Mapkerunr: HaBu. mocionuk / M.B. Manbuuk, H.A. T'ontapenko, O.B. ITonko, 3.0. Tonmuanosa, O.B.
Maptuntok, C.I. KoBainp; 3a 3ar. pen. a.e.H., mpod. Mansunk M.B. — Pisae: HYBI'TI, 2014. — 444 c.
2. MapKeTHHrOBO-JIOTICTUYHI TpoIlecH B EKOHOMIli: Teopis Ta mnpakThka: Kom. wMonorpadis /
[M.B.Manpuuk, O.B.Ilonko, H.A.I'onrapenko, 3.0.TomuanoBa, O.B.Maptuniok, C.[.KoBaip,
T.J1.Menbuuk; 3a penakuiero M.B.Manbuuk]; Hau. yH-T BOIHOT0 rocrnosapcTsa Ta mpUupoJOKOPUCTYBaHHS.
- Piue : HYBITI, 2015. - 197 c.
3. Popko O.V. Economic Efficientcy of Business in the Condition of Unstable Economy:
Collective monograph./ M.Malchyk, O.Popko, Z.Tolchanova. - Aspekt Publishing, Taunton, MA, USA. -
2015.-332p.
4. Tloptep M. Crparerist KOHKypeHIIii. MeToauka aHami3y ramxy3ei 1 JisiIbHOCTI KOHKYpeHTiB / [lep.3 aHTIL.
A.Omiitnuk, P.Cxinbepkuii. — K.: OcHoBu, 1998. — 390 c.
5. Ocnau O. ®. [IpomucnoBuii MapkeTuHr: miapydauk st BH3 / O. @. OchHay,
B. I1. ITunmrmayx, JI. T1. KoBanenko. — KuiB : LlenTp y4a6oBoi miteparypu, 2011. — 363 c.
14. 3an1aHoBaHi BUIM HABYAJBLHOI JiJILHOCTI TAa MeTOIH BHKJIATAHHA:
18 rox. mekmiid, 12 rox. mpakTHYHUX 3aHATh, 60 rox. camocTiitHOi po6otu. Pasom — 90 rom. Meronu:
IHTepaKTHBHI JICKI[li, €JIEMEHTH MPOOJEMHOI JICKIlIi, 1HAUBIIyabHI 3aBlIaHHS, BIIPOBA/HKEHHS JUIOBHX Ta
pOJIbOBUX 1rop, KEHC-METO[IB, 1HAMBIAyadbHI Ta TPYIOBI HAayKOBO-AOCIITHI 3aBIaHHS, BUKOPHUCTAHHS
MYJIbTUMEIIHHUX 3aC001B.
15. ®opmu Ta kpuTtepii ouinoBanHsi: O1iHIOBaHHS 311MCHIOETHCA 32 100-0apbHOTO MIKATIOH0.

OuiHroBaHHA 3/ilicHIOETBCS 3a 100-0aIbHOI0 MIKAJIOH.

[TincymMKoBHII KOHTPOJIB: 3aJIK B KiHII 9 cemecTpy.
16. MoBa BUKJIaJaHHSI: YKPATHCBKA.

3aBigyBad kadenpu O.B.Manpuuk, 1.e.H, nmpodecop




DESCRIPTION OF EDUCATIONAL DISCIPLINE
1. Code: BIIIIc 2;
2. Title: Industrial Marketing;
3. Type: compulsory;
4. Higher education level: the first (Bachelor's degree);
5. Year of study, when the discipline is offered: 5;
6. Semester when the discipline is studied: 9;
7. Number of established ECTS credits: 3;

8. Surname, initials of the lecturer, scientific degree, position: Popko O.V., c.e.s., Associate
Professor;

9. Results of studies: after studying the discipline the student must be able to: market segmentation;
select target segment; to position industrial goods; to carry out marketing planning at an industrial enterprise;

apply the basic principles of the theory and practice of managing an industrial enterprise on the basis of
marketing; to establish marketing communications on the market of industrial goods.

10. Forms of organizing classes: training classes, independent work, practical training, control
measures, term paper;

11. Disciplines preceding the study of the specified discipline: Marketing, Marketing Research,
Marketing Pricing;

12. Course contents: The essence, tasks, trends of the industrial enterprise. Markets of industrial goods
and features of marketing activity. Planning marketing activities at the enterprise. Competition in industrial
markets. Conjuncture of the market of industrial products, market segmentation. Marketing in the field of
purchasing industrial goods. Commodity policy and product assortment management. Pricing policy.
Management of distribution and sales of finished products. Planning and regulation of sales stocks.
Communication policy of the industrial enterprise. Control, analysis and effectiveness of marketing
activities.

13. Recommended educational editions:

1. MARKETING. Tutorial /Edit. By M.V. Malchyk Rivne: Editor. NUWEE Center, 2014 - 444 p., Avt.
team: Malchyk M.V, Gontarenko N.A., Popko O.V., Tolchanova Z.0., Korol B.O., Martynyuk OV, Koval
S.I. (stamp of the MONU Letter No. 1/ 1-11466 from July 22, 2014.

2. Marketing and logistics processes in economics: theory and practice: // Monograph / edit. by Malchyk
M.V. - Rivne: NUWEE, 2015. - 192 p., Aut. team: Malchik M.V, Gontarenko N.A., Popko O.V.,
Tolchanova Z.0., Martynyuk O.V., Koval S.I.

3. Popko O.V. Economic Efficientcy of Business in the Condition of Unstable Economy:
Collective monograph./ M.Malchyk, O.Popko, Z.Tolchanova. - Aspekt Publishing, Taunton, MA, USA. -
2015.-332p.

4. Michael E. Porter. Competitive Strategy: Techniques for Analyzing Industries and Competitors— M.,
2006. — 454 p.

5. Osnach O. F. Industrial Marketing: Textbook for Higher Educational Establishments / O. F. Osnach,
V.P.Pylypchuk, L.P. Kovalenko. - Kyiv: Center for Educational Literature, 2011. - 363 p.

14. Planned types of educational activities and teaching methods:
lectures — 18 hours, practical classes — 12 hours, independent work — 60 hours. Total —90 hours. Methods
of teaching: interactive lectures, problem lecture elements, individual tasks, implementing business and
role games, implementing case method, individual tasks of scientific research using, multimedia tools.
15. Forms and assessment criteria: The assessment is carried out on a 100-point scale.

The assessment is carried out on a 100-point scale.

Final control: test at the end of the 9th semester.
16. Language of teaching: Ukrainian.

Head of Department M. Malchyk, Doctor of Economic Sciences, Professor



