OIIMC HABYAJIbHOI TUCITATIJITHU «MAPKETHUHT OBI JOCJIIIKEHHS»

1. Kon: 11119,

2. Ha3Ba: Mapkemunzo8i 00CcniodicenHsl.

3. Tum: 06086 ’s13xK08a.

4. PiBenb BUIIOI OCBiTH: [ (bakanaspcoKutl).

5. Pik HaBYaHHS, KOJIM MPONOHY€ETHCS JUCHUILTIHA: 3.

6. CemecTp, KOJIM BUBYAECTHCS IMCUMILIIHA: 6.

7. KinbkicTh BcTanoBJeHnx kpeautiB EKTC: 4.

8. IlpizBuue, iHinia u JeKTOpa/1eKTOPiB, HAYKOBMIi CTYNiHb, Mocaaa: [ onmapenxo H.A., kano. exoH.
Hayk, ooyenm

9. PesynbTaTu HaBuaHHs. Ilic/isi BUBYEHHS JMCHUILTIHU CTY/I€HT MOBUHEH OyTH 31aTHUM:
® opeaHizosysamu ripoyec 36opy nepa8uHHoI iHgpopmauii;

docnidxysamu 8ci ckiadosi Mmapkemunz08020 cepedosulya;

OUiHB8AMU MICMKICMb PUHKY;

e Jdocnioxncysamu KOH IOHKMYypPy PUHKY, nogediHKy crioxcusadvis i 6peHou;

® npocrozysamu obcsazu 30ymy.
10. ®opmu opraHizamii 3aHSITh: HAGYAIbHE 3AHAMMA, CAMOCHMIUHA poboma, NPAKMUYHA NIO20MOBKA,

NOMOYHUL MOOYIbHUL KOHMPOJIb.

11. IncumnmiiHu, o nepeayrwTh BUBYEHHIO 3a3HAYEHOT AUCHUILTiH:

«Mapxemuney.

JAucuuniing, 0 BUBYAKOTHCH CYNYTHBO i3 3a3HA4Y€HOK0 JUCIHHUILTIHOI (32 HEOOXiTHOCTI):

Hemae HeoOXiOHOoCM.

12. 3micT Kypcy: (nepenix mem)

Cucmema mapxkemuneosux oOocaiodceHv. Mapxemuneosa —ingopmayin. Opeanizayia pobomu i3
NOCMAYATbHUKAMY MApKemuHeo8oi ingopmayii. Cmpyxmypa i npoyec MapKemuHe08Ux O0CTONCEHD.
Memoou 36upannss nepeunnoi ingopmayii. Buznauenwns micmkocmi puHKy ma U020 CecMeHmIs.
Jocnioocenns xou toukmypu punxy. Ilpocnosni docnioscenus 30ymy. JocniodcenHss KOHKYPEHMHO20
cepedosuya i KouKypenmis. Jlocniodcenns nogedinku cnoxcusayis. Mapkemuneosi 00CHIONHCEHHS
BHYMPIUWHBL020 cepedosuwa nionpuemcmaa. Mapxemuneosi 0ocaiodcents 6penois.

13. PexoMeHn0BaHi HABYANBHI BUIAHHA: (3a3Hauumu 00 5 dxcepen)

1. Boiiuax A.B., @edopuenxo A.B. Mapxemuneosi docniodcenns: Iliopyunuk. — K.: KHEY, 2007. — 408 c.

2. Innawenxo C.H., Backaxosa M.FO., Mapxemuneosi docrioxncenns.: Hasu. nocio. — K.: [JVJI, 2006. — 192 c.
3. Manvuux M.B. Mapxemune: Hagy. nocionux / Manvuux M.B., l'oumapenxo H.A., Ilonko O.B., Toruanosa
3.0., Koponv b.O., Mapmunwox O.B., Kosanv C.I; 3a 3ae. ped. o.e.H., npo¢h. Marvuux M.B. — Pigne:
HYBITI, 2014. — 444 c.

4. Manvuux M.B. Mapkemuneogo-nozcicmuyni npoyecu 8 ekoHomiyi: meopis ma npakmuxa: Monoepagis /
Manvuux M.B., Ilonko O.B., I'oumapenxo H.A., Toruanosa 3.0., Mapmuniok O.B., Kosanv C.1., Menvnux
T.JI; 3a peoakyicto Manvyux M.B. — Pisne: HYBI'TI, 2015. — 192 c.

5. Tenemos O.C. Mapxemuneogi oocniodcenus. — K. : 3uanns, 2010. — 299 c.

14. 3any1aHOBaHi BUAM HABYAJbHOI JislJIbHOCTI Ta METOAH BUKJIAJAHHS:

20 200. nexyiti, 22 200. npakmuunux pooim, 78 200. camocmivinoi pobomu. Pazom — 120 200.

Memoou: inmepaxmueni nexyii, eremenmu npooremHoi nekyii, IHOUBIOYAIbHI 3A80AHHS, BNPOBAONCEHHS
PONLOBUX 20p, Kellc-Memoou, THOUBIOVANbHI mMa 2PYNosi HAYK0B80-00CHIOHI 3A680AHHS, GUKOPUCMIAHHSL
MYTbMUMeOiiHux 3acobia..

15. ®opmu Ta KpUTepii ONIHIOBAHHS:

Ouyinrosanns 30ilicuioemocs 3a 100-banvroro wkanorwo.

1liocymrosuti konmponaw (40 banis): exzamen mecmosuii 8 Kinyi 6 cemecmpy.

Tlomounui konmponaw (60 6anis): mecmy8anHs, ORUMYBAHHS.

16. MoBa BUKJIaJaHHS: YKPAIHCbKA, AH2TIUCHKA.

3aBigyBau kadeapw,
I.€.H., mpodecop M.B.Manvuux



DESCRIPTION OF THE EDUCATIONAL DISCIPLINE “MARKETING RESEARCHES”

. Code: 11119;

. Title: Marketing researches.

. Type: compulsory.

. Higher education level: the first (Bachelor’s degree).

. Year of study when the discipline is offered: 3.

. Semester when the discipline is studied: 6.

. Number of established ECTS credits: 4.

. Surname, initials of the lecturer / lecturers, scientific degree, position: Hontarenko N.A., Candidate of
Economic Sciences, senior lecturer

9. Results of studies. After studying this discipline student should know how to:
* organize the process of collecting primary information,
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* explore all components of the marketing environment;

* assess the market capacity;,

* investigate market conditions, consumer behavior and brands,

* forecast sales volumes.

10. Forms of organizing classes: training classes, independent work, practical training and current
modular control.

11. Disciplines preceding the study of the specified discipline:

“Marketing”.

Disciplines studied concurrently with the specified discipline (if necessary):

1t is not necessary.

12. Course contents: (list of subjects)

Marketing research system. Marketing information. Work with marketing information providers. Structure
and process of marketing research. Methods of collecting primary information. Determination of market
capacity and its segments. Investigation of market conditions. Forecast sales research. Research of
competitive environment and competitors. Consumer behavior research. Marketing research of the internal
environment of the enterprise. Marketing research brands.

13. Recommended educational publications: (specify up to 5 sources)

1. Bouuax A.B., @edopuenxo A.B. Mapxemuneogi docnioncenns: Iliopyunux. — K.: KHEY, 2007. — 408 c.

2. Innsimenxo C.H., Backaxosa M.FO., Mapxemunzogi 0ocniosicennsi: Hasu. nocio. — K.: L[VJI, 2006. — 192 c.
3. Manvuux M.B. Mapxemune: Hasu. nocionux / Manvuux M.B., F'oumapenxo H.A., Ilonko O.B., Toruanosa
3.0., Koponv b.O., Mapmunwox O.B., Kosanv C.I; 3a 3ae. ped. o.e.H., npogh. Marvuux M.B. — Pigne:
HYBITI, 2014. — 444 c.

4. Manvuux M.B. Mapkemuneogo-nozicmuyni npoyecu 8 eKoHomiyi: meopisi ma npakmuxa: Monoepagis /
Manvuux M.B., Ilonko O.B., I'oumapenxo H.A., Toruanosa 3.0., Mapmuniok O.B., Kosarv C.1., Menvhux
T.JI; 3a peoaxyicio Manvuux M.B. — Piene: HYBI'TI, 2015. — 192 c.

5. Tenemos O.C. Mapxemuneogi oocniodcenus. — K. : 3uanns, 2010. — 299 c.

14. Planned types of educational activities and teaching methods:

20 hours of lectures, 22 hours of practical training, 78 hours of independent work. Total: 120 hours.

Methods of teaching: interactive lectures, problem lecture elements, individual tasks, implementation of role-
playing games, case methods, individual and group tasks for scientific research, use of the multimedia means.

15. Forms and criteria of evaluation:

Evaluation is performed in accordance with the one hundred point scale.

Final control (40 points): test exam at the end of the 6 semester.

Current control (60 points): written and oral tests.

16. Language of teaching: Ukrainian, English.

Head of the marketing department,
Doctor of Economic Sciences, professor M. Malchyk



