OIIUC HABYAJIBHOI JUCHUILJITHA

1. Kon:

2. Ha3Ba: Emuunuti mapkemune

3. Tun: subipxosa

4. PiBenb BUIIOI OCBiTH: [ (Oakanaspcvkuii)

5. Pik HaBYaHHS, KOJIM NPONOHYEThHCS AUCHUIIIHA: 2-4

6. CeMecTp, KOJIM BUBYAETHCH QUCHHILTIHA: 3-8

7. KibkicTh BcTaHoBJeHuX KpeautiB EKTC: 3,0

8. [Ipi3Buine, ininiaan JexkTopa//ieKTOPiB, HAYKOBUH CTYNiHb, MOcafaa: cm. suxiaday Kopomyn Onvea

llempisna

9. Pe3y1bTaTH HAaBYaAHHS:

®  BUABIAMU 3AKOHOMIDHOCIE MA MEXAHI3MU eMUYHUX B3AEMOBIOHOCUH MIdHC CYO EKMAMU PUHKY 8 DIZHUX 8UOAX
MapkemuH2080i OisIbHOCI,

®  GUOKpeMII08aAmU PaKxmopu, wjo 6NIUBAIOMb HA emUKY Cy0 '€KMI8 y npoyeci MapKemuH2080i OislbHOCi,

o OiazHocmyeamu NOMeHYIlHI Oxcepena UHUKHEHHS emMUYHUX NpodiemM 8 NPoyeci MapKemuH2080i OisibHOCI,

® gpaxosysamu emuyHi achekmu npu )opmy8anHi MapKemuH208UX NIAHIE | NPO2pPam, BUKOPUCHOBYIOUU
3aKOHOMIPHOCII MA MEXAHIZMU eMUYHUX 83AEMOBIOHOCUH,

®  po3pobnsMuU cneyianbhi 3axo0u 071 3an00i2aHHs BUHUKHEHHIO eMUYHUX NPoOIieM 8 MapKemuH208il
OIsILHOCII.

10. ®opmu opranizauii 3aHATh: HAGYAIbHE 3AHAMMA, CAMOCMIUHA pOOOMA, NPAKMUYHA NIO20MOBKA,

KOHMPOTbHI 3AX00U.

11. Jucuuniiing, o nepeAyoTh BUBYEHHIO 3a3HAYCHOI AUCHUHUILIIHU: MapKemuHe

12. 3micT kypey: Pozsumok emuxu mapxemunzy i 0OCHO8HI Nioxoou 00 emuku. [[icepena GUHUKHEHHs i

Kracupikayiss emuyHux npoodiem 6 MapKemuneosiu OisibHocmi. Emuuni npodiemu 6 MapkKemuneosux

odocniooicennsax. Emuuni npoonemu y eubopi punkie. Emuuni npooremu mosaproi nonimuxu. Llinu i emuxka.

Kananu posnooiny i emuxa.

13. PexoMeH10BaHI HABYAJILHI BUTAHHA:

1. Mapkerunr: Hapu. mocionmk / M.B. Mansuuk, H.A. Tontapenko, O.B. Ilonko, 3.0. TomvaHoBa,
b.0.Kopons, O.B. Mapruniok, C.I. KoBans; 3a 3ar. pex. n.e.H., npod.. Manpunk M.B. — Piae: HYBI'T,
2014.-444 c.

2. Hosaropos, Bnagumup Ecdumosnu. Kynerypa mapkerunra [Tekct] / B. E. HoatopoB. - Mocksa :
®opym, 2012. —222c.

3. Ilpukiagna etuka: HaBY. MOCIOHKMK Jutst BUmoi mkoau. /Kui. Ham. yH-T im. T. IlleBuenka. - K.: LlenTp
yaboBoi miteparypu, 2012. - 391 c.

4. Tumomenko H.JI. KopnopatuBna xynbtypa. JinoBuii etuker: Hasy. mociOnuk. - K.: 3nanns, 2006. - 391
c. - (Buma ocsita XXI cromTrs).

5. Toptyn M.I'. ETuka: miapy4uk s By3iB. -2-re BUII., BUIIP., 10M0B. - K.: Akanemis, 2011. - 437 c.

14. 3an1aHoBaHi BUIM HABYAJBLHOI JiJILHOCTI TAa MeTOIH BHKJIAJAHHSA:

16 200. nexyiti, 14 200. npaxmuunux pooim, 60 200. camocmitinoi pobomu. Pazom — 90 200.

Memoou: enemenmu npobaemHoi Jnexyii, IHOUBIOVANbHI 3A80AHHS, BNPOBAONCEHHS Kelic-Memoois,

IHOUBIOYAbHI MA 2PYNO8i HAYKOBO-O0CAIOHI 3A80AHHS, BUKOPUCMAHHS MYTbMUMEOTUHUX 3AC00I8.

15. ®opmu Ta KpUTEPii OUNIHIOBAHHA:

Ouyintosanns 30iticnioemocs 3a 100-6anvHoio wKanoro.

ITiocymrosuii koHmpons: 3aiK 6 Kinyi cemecmpy.
Tomounuii koumpons (100 b6anig): mecmyanus, onumyeanHs.

16. MoBa BUKJIAJaAHHSA: YKPAIHCbLKA.

3aBiqyBay Kadenpu: 1.e.H., mpodecop M.B.Manbuuk



OIIUC HABYAJIBHOI JUCHUILJITHA

. Code:
. Title: Marketing in tourism
. Type: selective
. Higher education level: the first (Bachelor's degree)
. Year of study, when the discipline is offered: 2-4
. Semester when the discipline is studied: 3-8
. Number of established ECTS credits: 3,0
. Surname, initials of the lecturer / lecturers, scientific degree, position: Senior Lecturer Korotun Olha
Petrivna
9. Results of studies:

o find's out conformities to law and mechanisms of ethic mutual relations between the subjects of market in

the different types of marketing activity,
o distinguish factors that influence on ethics of subjects in the process of marketing activity;

0 N SN N A WN -

o diagnose the potential sources of origin of ethical problems in the process of marketing activity;

e fake into account ethic aspects at forming of marketing plans and programs, using conformities to law
and mechanisms of ethic mutual relations,

e develop the special measures for prevention of origin of ethical problems in marketing activity.

10. Forms of organizing classes: training classes, independent work, practical training, control measures;

11. Disciplines preceding the study of the specified discipline: «Marketing».

12. Course contents: Development of marketing ethics and basic going of ethics. Sources of origin and

classification of ethical problems are in marketing activity. Ethic problems are in marketing researches.

Ethic problems are in the choice of markets. Ethic problems of commodity politics. Prices and ethics.

Channels of distribution and ethic.

13. Recommended educational editions:

1. Marketing: Textbook / M.V. Malchik, N.A. Gontarenko, O.V. Popko Z.0. Tolchanov, B.O.Korol, O.V.
Martynyuk, S.I. Koval; for community edit Doctor of Economics, Professor. Malchik M.V. - Rivne:
NUWEE, 2014 - 444 p.

2. Novatorov, Vladimir Efimovich. Culture of Marketing [Text] / V. E. Novatorov. - Moscow: Forum,
2012. - 222p.

3. Applied ethics: teach. high school textbook. /Kiev. nats Untitled T. Shevchenko. - K.: Center for
Educational Literature, 2012. - 391 p.

4. Tymoshenko N.L. Corporate culture. Business etiquette: Textbook. - K .: Knowledge, 2006. - 391 p. -
(Higher education of the XXI century).

5. Toftul M.G. Ethics: textbook for university. -2-th species., Vipr., Reports. - K.: Academy, 2011. - 437 p.

14. Planned types of educational activities and teaching methods:

Lectures — 16 hours, practical classes — 14 hours, independent work — 60 hours. Total — 90 hours.

Methods of teaching: problem lecture elements, individual tasks, implementing case method, individual tasks

of scientific research, group tasks of scientific research, using multimedia tools.

15. Forms and assessment criteria:

The assessment is carried out on a 100-point scale

Final control: test at the end of the semester.
Current control (100 points) testing, questioning
16. Language of teaching: Ukrainian.

Head of the department: Doctor of Economic Sciences, professor M. Malchyk



