OIIUC HABYAJIBHOI JUCHUILJITHA
1. Kon:
2. Ha3Ba: Mapxemune ¢ mypusmi
3. Tun: subipxosa
4. PiBenb BUIIOI OCBiTH: [ (Oakanaspcvkuii)
5. Pik HaBYaHHS, KOJIM NPONOHYEThHCS AUCHUIIIHA: 2-4
6. CeMecTp, KOJIM BUBYAETHCH QUCHHILTIHA: 3-8
7. KibkicTh BcTaHoBJeHuX KpeautiB EKTC: 3,0
8. [Ipi3Buine, ininiaan JexkTopa//ieKTOPiB, HAYKOBUH CTYNiHb, MOcafaa: cm. suxiaday Kopomyn Onvea
llempisna
9. Pe3y1bTaTH HAaBYaAHHS:

® opeanizosyeamu Ni020MOBKY, NPe3eHMayito i NOWUPEHHS CReyianizo8aHoi mypucmcwvkoi iHgopmayii
sukopucmosylouu pekiamui ma PR mexnonocii;

® opmysamu nonum i npocyeamu MypPUCMCbKI NOCIY2U HA PUHKY 34 pe3YTbMamamiu MAapKemuH208uUx
00Ci0HCeHb | peKIamMHOT OisLIbHOCI,

o cmumynogamu 30ym mypnpooyKmy, 6UKOPUCMOBYIOUU MemoOU i NPUtiomu, CMUMYTIO8AHHA NORUMY |
NPUHYUNU MOMUBAYIT 30YMOB0I OisibHOC;

®  30ilICHI08AMU NOWLYK NEPCNEKMUBHUX NAPMHEPIB 3i 30ymy mypnpoOyKmy, 6UKOPUCIOBYIOUU OCHOBHI (hopmU
APOOad Cy mypucmecbKo2o npoOyKmy, cxemu npoCy8aHHs NPOOYKmy myponepamopa, Memoou i HOpmMamueHi
OCHOBU.

10. ®opmu oprani3zauii 3aHATh: HasUAIbHE 3AHAMMSA, CAMOCMIUHA POOOMA, NPAKMUYHA NIO20MOBKA,

KOHMPOTbHI 3AX00U.

11. ucuuniiing, o nepeAyoTh BUBYEHHIO 3a3HAYCHOI AUCHHUILIIHU: MaApKemuHe

12. 3micT Kypcey: Mapxemune 6 mypucmcokiu inoycmpii. Jlocnioscenns nogedinku cnoxcusaya. Mapxemune

mypnpooykmy, eomenvHo2o  komnaekcy. Ceemenmayia  mypucmcbko2o  punky. Ilosuyionysanms

MypnpooyKmy Ha mypucmcbkomy punky. Mapkemuneosi komyHixayii 6 mypusmi. Mapkemuneosa yinosa

cmpamezis 6 mypusmi. CmeoperHs OpeHOUHey 8 MypPUCMCoKill iHOycmpii.

13. PexoMeH10BaHI HABYAJILHI BUTAHHSA:

1. Kynna H. €. MapkeTuHr TypHUCTHYHHMX MOCHYr : HaBuyanbHuMi mociOnuk / H. €. Kynna ; JIeBiB. 1H-T
€KOHOMIKH 1 TypusMmy. - KuiB : 3nanns, 2011. - 351 c. - (Buma ocsita XXI ct.).

2. Manscbka M. I1. OcHOBU MapKeTHHTY y Typu3Mi [Tekct] migpyunuk. / M. I1. Manbsceka, H. JI. Maniok —
K.: «llentp yuboBoi mireparypu», 2016. — 336 c.

3. Mapkerunr: Hapu. mocionuk / M.B. Manpuuk, H.A. T'ontapenko, O.B. Ilomko, 3.0. TomuaHoBa,
b.0.Kopons, O.B. Maptuniwok, C.I. Koans; 3a 3ar. pea. a.e.H., npod.. Mansunk M.B. — Pieae: HYBI'TI,
2014. - 444 c.

4. MeHeKMEHT 1 MapKeTHHT TypusMmy: HaBu. mocionuk / [AdonuenkoBa T. M., bymok O. B., Macenko
B.I1., [Tanuenko, FO.B., ®enorosa H.B.]; 3a pea. O.€.JIyrinina. - K.: BugaBaunrso Jlipa-K, 2016 - 364 c.

5. Ilynenteiino I1. P. ExoHomika 1 opranizailis TYpUCTHYHO-TOTEIBHOTO MiIMPUEMHHUIITBA : HaBYAITbHHUI
nociOnuk / I1. P.ITynenteiino. - Kuis : llentp yaboBoi miteparypu, 2007. - 344c.

14. 3an1aHoBaHi BUIM HABYAJBLHOI JiJILHOCTI TAa MeTOIH BHKJIAJAHHA:

16 200. nexyiti, 14 200. npaxmuunux pooim, 60 200. camocmitinoi po6omu. Pazom — 90 200.

Memoou: enemenmu npobaemHoi Jnexyii, IHOUBIOVANbHI 3A80AHHS, BNPOBAONCEHHS Kelic-Memoois,

IHOUBIOYAIbHI Ma 2PYNO8i HAYKOBO-O0CAIOHI 3A80AHHS, BUKOPUCMAHHS MYTbMUMEOTUHUX 3ACO0I8.

15. ®opmu Ta KpUTEPii ONIHIOBAHHA:

Ouintosanns 30iticnioemocs 3a 100-6anvbHoio wKanoro.

ITiocymkosuii koHmpons: 3aiK 6 Kinyi cemecmpy.
Tomounuii koumpons (100 b6anig): mecmyanus, onumysanHs.

16. MoBa BUKJIAJaHHSA: YKPAIHCLKA.

3aBiqyBay kadenpu: 1.e.H., mpodpecop M.B.Manbuuk



OIIUC HABYAJIBHOI JUCHUILJITHA
. Code:
. Title: Marketing in tourism
. Type: selective
. Higher education level: the first (Bachelor's degree)
. Year of study, when the discipline is offered: 2-4
. Semester when the discipline is studied: 3-8
. Number of established ECTS credits: 3,0
. Surname, initials of the lecturer / lecturers, scientific degree, position: Senior Lecturer Korotun Olha
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Petrivna
9. Results of studies:
e (o organize preparation, presentation and distribution of the specialized tourist information, using
advertisement and PR of technology,
o to form demand and move forward tourist services at the market on results marketing researches and
advertisement activity,
o to stimulate the sale of mypnpooyxkmy, using methods and receptions, stimulations of demand and
principles of motivation of sale activity;
e 10 be find perspective partners from the sale of mypnpooyxmy, using the basic forms of sale of tourist
product, chart of advancement of product of tour operator, methods and normative bases.
10. Forms of organizing classes: training classes, independent work, practical training, control measures;
11. Disciplines preceding the study of the specified discipline: «Marketing.
12. Course contents: Marketing in tourist industry. Research of consumer's behavior. Marketing of tourism,
hotel complex. Tourist market segmentation. Positioning of tourism products at the tourist market.
Marketing communications in tourism Marketing price strategy in tourism Creation of branding in tourism
industry.
13. Recommended educational editions:
1. Kudla N. E. Tourist Services Marketing: Textbook / N. E. Kudla; Lviv. Institute of Economics and
Tourism. - Kyiv: Knowledge, 2011. - 351 p. - (Higher education of XXI century).
2. Malskaya M.P. Fundamentals of Marketing in Tourism [text] / M. P. Malskaya, N. L. Mandyuk - K .:
"Center for Educational Literature", 2016. - 336 p.
3. Marketing: Textbook / M.V. Malchik, N.A. Gontarenko, O.V. Popko Z.0. Tolchanov, B.O.Korol, O.V.
Martynyuk, S.I. Koval; for community edit Doctor of Economics, Professor. Malchik M.V. - Rivne:
NUWEE, 2014 - 444 p.
4. Management and marketing of tourism: Textbook / [Afonchenkova T.M., Buluk O.V., Masenko B.P.,
Panchenko, Yu.V., Fedotova N.V.]; ed. O.E.Luginina. - K.: Publishing House Lyra-K, 2016 - 364 p.
5. Puctential P.R. Economics and organization of tourism and hotel business: a manual / P. R. Puchenteylo. -
Kyiv: Center for Educational Literature, 2007. — 344p.
14. Planned types of educational activities and teaching methods:
Lectures — 16 hours, practical classes — 14 hours, independent work — 60 hours. Total — 90 hours.
Methods of teaching: problem lecture elements, individual tasks, implementing case method, individual tasks
of scientific research, group tasks of scientific research, using multimedia tools.
15. Forms and assessment criteria:
The assessment is carried out on a 100-point scale
Final control: test at the end of the semester.
Current control (100 points) testing, questioning
16. Language of teaching: Ukrainian.

Head of the department: Doctor of Economic Sciences, professor M. Malchyk



