OIIMC HABYAJIBHOI JUCIUIIJITHA
1. Koa: IIITII 2.20
2. Ha3Ba: Mapkemuneo6i komyHikayii
3. Tun: 0606 ’a3xo8uii
4. PiBenb BUIIOI OCBiTH: [ (Dakanaspcovkuil)
5. Pik HaBYaHHS, KOJIM MPONOHYETHCS JUCHUILIIHA: 2
6. CemecTp, KOJIM BUBYAETHCS TUCUMILTIHA: 4
7. Kiabkicts BeranoBienux kpeautie EKTC: 4,0
8. IIpi3Buile, iHimiaau JIeKTOpPa/JIeKTOPiB, HAYKOBHUH CTYNiHb, OCAAa: 0.e.H., npoghecop M.B.Manvuux, cm.
suxnaoay O.11. Kopomyn
9. PesynbTaT HABYAHHS:
®  aQHANI3YBAMU KOHKYPEHMIB | KOHKYDEHYTIO 8 2a/1y3i NPOCYBAHHS NPOOYKIMY ma GopmyearHst imiodicy
nionpuemMcmea,
®  guanizygamu ma po3poonsmuy POYecyU KOMYHIKayill 8 Cy4acHux ymMosax,
®  po3pobIsIMU MA MECYB8AMU PEKIAMHE 36EPHEHHS;
®  nIaHyeamu i aHANI3)6amMu KOMYHIKAMUGH)Y NOJIMUK),
o 30iticHiosamu 8UOIP KOMYHIKAYIUHUX Pecypcié nionpuemMcmsa,
®  po3paxosysamiu NOKAZHUKY KOMYHIKAYIIHOI npospamu nionpuemcmea,
®  OyinloBamuU eeKMUBHICHbL POOOMU MAPKEMUH208020 NIOPO30LTY NIONPUEMCINEA.
10. ®opmu opranizamii 3aHITh: HaAGUAIbHE 3AHAMMA, CAMOCMINIHA poboOmMA, NPAKMUYHA NIO20MOBKA, KOHMPOIbHI
3ax00U.
11. o IucuMmiiHU, 110 NMePeayOTh BHBYEHHIO 3a3HAYEHOI TMCUMILIIHU: «EKOHOMIKO-MamemMamuini mMemoou i
mooeniy, «Makpoexonomiray, «Exonomixa nionpuemcmeay, « Pexnamua OisiivHicmvy
o /lucuMiuIiHU, 0 BUBYAIOTHCA CYNYTHBHO i3 3a3HAYEHOK JMCHHUILTIHOIO: «[HcmumyyiliHa eKoHOMIKa ma
ynpaeninuay, «Mapkemuney, « Mapkemune npoMucio8020 NIONPUEMCMBA).
12. 3mict kypey: Komynuikayii 6 cucmemi mapremuney. Cmpamezii ma niany8anHs MAaApKemMuH208UxX KOMYHIKAYI.
Pexnamysannus mosapy. Cmumynroeanns npodadxcy moeapie. Opearizayis pobomu 3 epomadcvkicmio. Pexnama na
micyi npodaxcy. Hpamuii mapkemune. Opeanizayis sucmagox ma apmapkis. llepconanvruti npodasxc. Ynakoexa ax
3aci6  xomyHikayii. Iumeeposani  mapxemuneosi  komyHikayii. Cnoncopysauns. bpenmoune.  Opeanizayisn
Mapkemunzosux KomyHikayiti. OYiHI08an s e(heKMUHOCMI MAPKEMUH206UX KOMYHIKAYIU.
13. PexomMeH10BaHi HABYAJILHI BUIAHHSI:
1. y6oeuk T.B. InTepHeT-MapkeTHHIOBI KOMYHiKarlii : MoHorpadis / T.B. yoosuk. — K. : KHTEYVY, 2014. — 331 c.
2. Maiioeus €.11. Mapketnnrosi komyHikaii : Had. moci6. / €. M. Maitosens, O. B. Ky3uk ; JIbBiB. HaIl. YH-T iM.
IBana ®panka. — JI. : JIHY im. IBana ®@panka, 2013. — 191 c.
3. MapkeTHHIOBi KOMYHIKaIIil : HaBY. moci0. aus cryaentis / [I1.B. 3axapuenko ta in.]. — K. : KHYBA, 2016. — 151 c.
4. TlaBnenko A.d. MapkeTHHTOBI KOMYHiKawii: cydacHa Teopisi Ta npaktuka / A.®. [laBnenko, A.B. Boituak, T.O.
IIpumak. — K. : KHEY, 2005. — 408 c.
5. Powmar E.B. Pexitama B cucreme mapkerunra / E.B. Pomar. — K. : Ctyanentp, 2008. — 608 c.
14. 3annaHoBaHi BUIU HABYAJIBLHOI JiSlJILHOCTI TA METOAM BUKJIAJAHHSA:
26 200. aexyitl, 24 200. npakxmuunux podim, 72 200. camocmitinoi pooomu. Pazom — 120 200.
Memoou: enemenmu npodremHoi nexyii, iHOUBIOYAIbHI 3a80AHHS, BAPOBAOICEHHS KeUC-Memoois, [HOUGIOYalbHI ma
2PYNOBI HAYKOB0-00CHIOHI 3A60AHHS, GUKOPUCTAHHS MYTbMUMEOTUHUX 3AC00i8.
15. ®opmu Ta KpUTEPii OL[iHIOBAHHS:
Oyiniosanns 30iticnioemocs 3a 100-6anbHoio wikanoro.
Liocymrosuti konmponaw (40 6anis): exzamen mecmosuil, 8 Kinyi 3 —eo cemecmpy.
Tomoynuii konmpoaw (60 6anie): mecmy8aHHs, ONUMYBAHHSL.
16. MoBa BUKJIQIAHHSL: YKPAIHCbKA.

3aBinyBau kadenpu: I.e.H., npodecop M.B.Manbuuk



DESCRIPTION OF EDUCATIONAL DISCIPLINE

. Code: HIIIIT 2.20
. Title: Marketing communications
. Type: compulsory;
. Higher education level: the first (Bachelor's degree)
. Year of study, when the discipline is offered: 2
. Semester when the discipline is studied: 4
. Number of established ECTS credits: 4,0;
. Surname, initials of the lecturer / lecturers, scientific degree, position: Doctor of Economic Sciences,
professor M.V. Malchyk, Senior Lecturer O.P. Korotun.
9. Results of studies:

e to analyse competitors and competition in industry of advancement of product and forming of image
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of enterprise;
e fo analyse and develop the processes of communications in modern terms;
e fo develop and test an advertisement appeal;
e to plan and analyse communicative politics;
e to carry out the choice of communication resources of enterprise;
e (o expect the indexes of the of communication program of enterprise;
e (o estimate efficiency of work of marketing subdivision of enterprise.

10. Forms of organizing classes: training classes, independent work, practical training, control measures;
11. Disciplines preceding the study of the specified discipline: «Economic and mathematical methods and
modelsy», «Macroeconomicsy, «Enterprise economicsy, «Advertising activity».
12. Course contents: Communications in the system of marketing. Strategies and planning of marketing
communications. Promoting product. Stimulation of sale of commodities. Organization of work is with
public. An advertisement in place of sale. Direct response marketing. Organization of exhibitions and fairs.
Personal sale. Packing as means of communication. Integrated marketing communications. Sponsoring.
Branding. Organization of marketing communications. Evaluation of efficiency of marketing
communications.

13. Recommended educational editions:

1. Dubovik T.V. Internet Marketing Communications: Monograph / T.V. Owl - K.: KNETU, 2014 - 331 p.

2. Mayovets Ye.Y. Marketing communications: Textbook / Ye. J. Mayovets, O. V. Kuzik; Lviv. nats
Untitled Ivan Franko - L.: LNU them. Ivan Franko, 2013. - 191 p.

3. Marketing communications: Textbook / [P.V. Zakharchenko et al.]. - K.: KNUBA, 2016. - 151 p.
Pavlenko A.F. Marketing Communications: Modern Theory and Practice / A.F. Pavlenko, A.V. Voicak,
T.O. Primrose - K.: KNEU, 2005. - 408 p.

5. Romat E.V. Advertising in the marketing system / E.V. Romantic - K.: Students Center, 2008. - 608 p.

14. Planned types of educational activities and teaching methods:

Lectures — 26 hours, practical classes — 24 hours, independent work — 72 hours. Total — 120 hours.
Methods of teaching: problem lecture elements, individual tasks, implementing case method, individual tasks
of scientific research, group tasks of scientific research, using multimedia tools.

15. Forms and assessment criteria:

The assessment is carried out on a 100-point scale

Final control (40 points): exam test at the end of the 3-th semester.
Current control (60 points) testing, questioning
16. Language of teaching: Ukrainian.

Head of the department: Doctor of Economic Sciences, professor M. Malchyk



