OIMC HABYAJIbHOI JTUCITATIJIITHA

1. Koa: /[X;

2. Ha3Ba: Mapkemumne.

3. Tum: 06086 ’s13x084a.

4. PiBenb BUIIOI OCBiTH: [ (bakanaspcoKutl).

5. Pik HaBYaHHS, KOJIM MPONOHY€ETHCS JUCHUILTIHA: /.

6. CemecTp, KOJIM BUBYAECTHCS IUCUMILIIHA: /.

7. KinbkicTh BcTanoBJeHux kpeautiB EKTC: 3.

8. IlpizBuue, iHinia u JeKTOpa/1eKTOPiB, HAYKOBMIi CTYNiHb, MOcaaa: [ onmapenxo H.A., kano. exoH.

HAyK, 0OYyeHm.

9. PesynbTaTu HaBuaHHs. Ilic/isi BUBYEHHS JMCHUILTIHU CTY/I€HT MOBUHEH OyTH 3aTHUM:

®  00CniodCy8amu pUHKU, MOBAPU, CRONCUBAYUIB, KOHKYDEHNIB,

®  po3pobAMU CMpame2iio ma MAKMUKY MapKemuH2060i OisIbHOCMI NIONPUEMCTNEA;

®  po3pobasmu MOGAPHY, YIHOGY, 30VMOY mMa peKIaMHy HOJIMUKY NIONPUEMCMEA OJid KOHKPEemHUX
PUHKOBUX CUMYAYill 8 ABMOMPAHCHOPMHIL 2ay3i;

®  po3pobAAMU OP2AHIZAYIUHY CINPYKIYDY CLYHCOU MAPKEMUHEY,;

® OopeaHizo8ysamu YNpasiiHHs MAPKeMUH208UMU YHKYIAMU HA NIONPUEMCGI,

® oyinO8amu pe3yibmamueHICMb MAPKemuHa)y.

10. ®@opmu opraHizamii 3aHSITb: HAGYAIbHE 3AHAMMA, CAMOCHMIUHA poboOmMa, NPAKMUYHA NIO20MOBKA,
NOMOYHUL MOOYIbHUL KOHMPOJIb.

11. ucumnJiing, o nepeAy0Th BHBYEHHIO 3a3HAYEHOI TUCIUILIIHU:

«Bcmyn 0o ghaxyy, « Exonomixa nionpucmcmeay.

JAucuuniiHg, o0 BUBYAKTHCA CYIYTHBO i3 3a3HA4Y€HOI0 JUCIHUILTIHOIO (32 HeOOXiTHOCTI): —.

12. 3mict kypey: Teopemuuni ochosu mapxemuny. Knacughixayis mapxemuney. Xapaxmepucmuxu
mapkemunzy. Mapkemunzoei docniodcenus. Mapremuneoea mosapna noinimuka. Mapkemuneosa yinoga
nomimuka. Mapkemuneoea nonimuxa npooadxcy. Mapxemuneosa nonimuxa npocysauns. Opeanizayis
mapkemunzy. Konmpons mapkemuney. [lnan mapkemuney nionpuemcmaa.

13. PexomeHnnoBaHi HABYAJIbHI BHIAHHA:

1. Ilasnenko A. ®@., Bouuax A. B. Mapxemune: Iliopyunux. — K.: KHEY, 2003. — 246 c. — Peocum Odocmyny:
http://studentbooks.com.ua/content/view/109/44/.

2. Mapxemune: Haeu. nocionux / M.B. Manvuux, H.A. I'onmapenxo, 5.0.Koponw, O.B. Ilonko, 3.0. Tonuanosa, O.B.
Mapmuniok, C.I. Kosanv; 3a 3ae. peo. 0.e.n., npog. Manvuux M.B. — Pisene: HYBITI, 2014. — 444 c. (nasuanvhuil
nocionuk 3 epucpom MOH Yxpainu, nucm Ne 1/1 — 11466 6io 22.07.2014), (pixcosanuii éracuuii enecox c.114-199). . —
Peoicum oocmyny: http://ep3.nuwm.edu.ua/l1763/.

3 Mapkemuneoso-nocicmuuni npoyecu 6 exonomiyi: meopia i npaxmukxa: Monoepagis/ M.B. Manvuux, H.A.
Tonmapenxo, O.B. Ilonxo, 3.0. Toruanosa, O.B. Mapmuniox, C.1. Kosanv, T/ Menonux; 3a 3ae. peo. 0.e.H., npogh.
Manvuux M.B. — Pisne: HYBI'TI, 2015. — 192 c. (¢ghixcosanuil énacuuti gnecok c.84-85, 91-107, 137-145, 146-148, 184-
185). — Peowcum docmyny: http://ep3.nuwm.edu.ua/1764/.

4. Exonomika nionpuemcmea ma maprxemune / FO.B. Jlagposa - Koncnexm nexyiti, Xapxie, 2012. - [Enexmponnuii
pecypc]. — Peacum oocmyny: http://buklib.net/books/37178/.

14. 3an1aHoBaHi BUAU HABYAJIBHOI JiIbHOCTI Ta METOAU BUKJIAJAHHSA:

16 200. nexyii, 14 200. npakmuynux pooim, 60 200. camocminoi pobomu. Pazom — 90 200.

Memoou: inmepaxmueni nexyii, eiemeHmu npooOreMHol NeKyii, THOUBIOYANbHI 3A80AHHS, GNPOBAOICEHHS
PONbOBUX 120p, Keuc-memoou, IHOUBIOYAIbHI ma 2pynosi HAYKOBO-OOCAIOHI 3A80AHHS, BGUKOPUCTNAHHS
MYTbMUMEOTUHUX 3ac00i8.

15. ®opmu Ta KpuUTepPii OLiHIOBAHHS:

Ouiniosanns 30iticnioemocs 3a 100-6anvHoro wikanoio.

ITiocymxosuti konmpons (40 6anis): exk3amen mecmoguil 6 Kinyi 1 cemecmpy.

Tomounuit konmpons (60 6anig): mecmysanms, onumy8aHHs.

16. MoBa BUKJIAIAHHS: YKPAIHCOKA, AH2TINCHKA.

3apigyBau kadenpu,
I.e.H., mpodecop M.B.Manvyux



DESCRIPTION OF THE EDUCATIONAL DISCIPLINE

. Code: /1X;

. Title: Marketing.

. Type: compulsory.

. Higher education level: the first (Bachelor’s degree).

. Year of study when the discipline is offered: /.

. Semester when the discipline is studied: /.

. Number of established ECTS credits: 3.

. Surname, initials of the lecturer / lecturers, scientific degree, position: Hontarenko N.A., Candidate of
Economic Sciences, senior lecturer

9. Results of studies. After studying this discipline student should know how to:

RN N AW -

o o explore markets, goods, consumers, competitors,

o fo develop a strategy and tactics of marketing activity of the enterprise;

o develop the product, pricing, distribution and advertising policies of the company for specific market

situations, taking in the automotive industry;

e develop the organizational structure of the marketing service;

e organize management of marketing functions at the enterprise;

o assess the effectiveness of marketing.

10. Forms of organizing classes: training classes, independent work, practical training and current
modular control.

11. Disciplines preceding the study of the specified discipline:

“Introduction to speciality”, “Economics of enterprise”.

Disciplines studied concurrently with the specified discipline (if necessary): It is not necessary.

12. Course contents: Theoretical foundations of marketing. Classification of marketing. Marketing features.
Marketing researches. Marketing products policy. Marketing pricing policy. Marketing sales policy.
Marketing promotion policy. Marketing organization. Marketing control. Marketing plan of company.

13. Recommended educational publications: (specify up to 5 sources)

1. Ilasnenxo A. @., Boiiuax A. B. Mapxemune: Iliopyunux. — K.: KHEY, 2003. — 246 c. — Peowcum Odocmyny:
http://studentbooks.com.ua/content/view/109/44/.

2. Mapxemune: Haeu. nocionux / M.B. Manvuux, H.A. 'onmapenxo, b5.0.Koponw, O.B. Ilonko, 3.0. Tonuanosa, O.B.
Mapmuniox, C.1. Kosanv; 3a 3ae. peo. 0.e.n., npog. Manvuux M.B. — Pisene: HYBITI, 2014. — 444 c. (nasuanvhuil
nocionux 3 epugpom MOH Vkpainu, nucm Ne 1/1 — 11466 6io 22.07.2014), (pixcosanuii énacuuii enecok c.114-199). . —
Peocum oocmyny: http://ep3.nuwm.edu.ua/1763/.

3 Mapkemuneoso-nocicmuuni npoyecu 6 exoHomiyi: meopia i npaxmukxa: Monoepagis/ M.B. Manvuux, H.A.
Toumapenxo, O.B. Ilonxo, 3.0. Toruanosa, O.B. Mapmuniox, C.I. Kosanw, T.[].Menvnux,; 3a 3ae. peo. o.e.H., npog.
Manvyux M.B. — Pisne: HYBI'TI, 2015. — 192 c. (ghikcosanuti enacnuil enecox c.84-85, 91-107, 137-145, 146-148, 184-
185). — Peoicum docmyny: hitp://ep3.nuwm.edu.ua/1764/.

4. Exonomira nionpuemcmea ma mapkemune / FO.B. Jlaspoea - Koncnexm nexyit, Xapxis, 2012. - [Enexmponnuii
pecypc]. — Pexcum docmyny: http://buklib.net/books/37178/.

14. Planned types of educational activities and teaching methods:

16 hours of lectures, 14 hours of practical training, 60 hours of independent work. Total: 90 hours.

Methods of teaching: interactive lectures, problem lecture elements, individual tasks, implementation of role-
playing games, case methods, individual and group tasks for scientific research, use of the multimedia means.

15. Forms and criteria of evaluation:

Evaluation is performed in accordance with the one hundred point scale.

Final control (40 points): test exam at the end of the 1 semester.

Current control (60 points): written and oral tests.

16. Language of teaching: Ukrainian, English.

Head of the marketing department,
Doctor of Economic Sciences, professor M. Malchyk



