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Summary 

The discipline "Marketing of Relations" is an integral part of the program of 

training of marketing specialists. This type of marketing reflects the transition from 

bulk marketing to an individualized, based on a consumer dialogue. Highly competitive 

businesses will be owned by managers who take client-oriented marketing decisions, 

whose specialists are able to manage the relationship between the company and its 

customers, possessing the necessary skills for the study and grouping of buyers, can 

apply their involvement and retention tools. 

Keywords: relationships; marketing, customer, consumer, partnership, 

advertising, promotion, supply, demand, media, budget. 
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