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Summary 

The educational discipline "Marketing in tourism" is an integral part of the 

program of training of tourism specialists. The relevance of the study of this course is 

due to the need to introduce into the economic activities of domestic tourist enterprises 

various practices of modern marketing activities, the formation of the concept of 

responsible advertising. In practical classes, students learn to work in a team and after 

successful completion of the course can take effective managerial marketing decisions 

in tourism activities. Be able to use in their activities an effective marketing tool for the 

successful operation of a tourism enterprise in a changing market environment. 

Keywords: marketing, marketing in tourism, tourist service, promotion, tourist, 

pricing, advertising, tourist flows, seasonal fluctuations. 
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