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Summary 

The course "Procurement Marketing" is an integral part of the training 

program for marketing professionals. The relevance of the study of this course is 

due to the need for a detailed study of theoretical and methodological provisions 

and marketing relationships, which combines into a single system of specific 

manufacturers, wholesale and retail trade with specific consumers, where the most 

active role is played by the company that makes the purchase. Studying the 

discipline "Procurement Marketing" will help students to develop a comprehensive 

system of competencies for the effective development, implementation and 

implementation of effective marketing solutions in domestic industrial enterprises. 

Keywords: procurement marketing, procurement classification, 

procurement methods, procurement methods, sources of procurement, purchasing 

behavior, order volume, logistics, online purchases. 
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