OIINC HABYAJIBHOI TUCITATLIITHA
1. Kon: BB6;
2. Ha3Ba: Maprxemune inghopmayitinux npooykmis i nociye.
3. Tun: subipxosa.
4. PiBenn Bumoi ocBiTu: / (baxanaspcoxuti).
5. Pik HaBYaHHS, KOJIM MPONOHYETHLCA TUCIUIIIHA: 4.
6. CemecTp, KOJTH BUBYAETHCS TUCHUILIIHA: §.
7. Kinbkicth BcTanoBJaennx kpeaurtiB €EKTC: 4,5.
8. Ipi3Buie, iHimia U JeKTOpPa/1eKTOPiB, HAYKOBUH CTYNiHb, Ocana: [ oumapenko H.A., kano. exon.
HAyK, 00yeHm
9. PesynbTaTu HaBuaHHs. Ilic/isi BUBYEHHS JMCHUILTIHU CTY/I€HT OBUHEH OyTH 31aTHUM:
®  OyiHI08AMU AKICMb | KOHKYPEHMOCHPOMOICHICIb THHOPpMAYTUHUX NPOOYKMIE | HOCTYe;
PO3pOOIAMU KOMNIAEKC MAPKEMUH2Y THHOPMAYItiHO20 NIONPUEMCMEa;
ananizyeamu ma npocHo3y8amu pUHOK iHghopmayiunux npooyKkmis i nociye;
hopmysamu yinogy noaimuxy iHpopMayitino2o RIONPUEMCIBA,
subupamu payioHanbHi Memoou po3no8CiO0NCeHHsE ma CMUMYTIO8ANHS 30ymY IHOPMAYIIHUX NPOOYKMIE
i nocnye;
® xnacughikysamu i xapaxmepuzysamu iHpopmMayitini npooyKmu ti NoCayeu.
10. ®opmu opranizauii 3aHATb: HAGUANbHE 3AHAMMS, CAMOCMILHA pOOOMA, NPAKMUYHA NIO20MOBKA,

NOMOUHUL MOOYIbHULL KORMPOTb.

11. ucomiuiing, 1m0 nepeAy0Th BABYECHHIO 3a3HAYEHOI TUCIUILIIHU:

«Maprkemuney, «Mapxemuneo6i 00CHIOHCEHHLY.

JucuuMniiHg, 0 BUBYAIOTHCA CYMYTHBHO i3 3a3Ha4Y€HOI0 TUCIUILTIHOIO (32 HEOOXiTHOCTI):

HeMmae HeoOXiOHocmi.
12. 3micT Kkypcey:
Mapkemune ingopmayiinux npooykmie i nociye 5K CAMOCMIUHUL HANPIM Y 3a2aibHill KOHYenyii
mapkemuney. Ingopmayiiini npodyxmu i nocayeu sik mosap. Punox ingopmayitinux npodykmis i nociye.
Cucmema mapkemun2o8ux 00CioNceHb | Mapkemuneo6oi ingpopmayii. [{inosa norimuxa 6 Mapkemun2o86iil
oisnbHocmi  ingopmayitinux yemanos. Kanamu il 3acobu po3noecroOncentss iHMOPMAyitiHux npooyKmie i
nocaye. Cmumynioganns 30ymy ingopmayitinux npodykmis i nocaye. Ilanyeanns, cmpameis i makmuxa
Mapkemuuey iHQOpMayitiHux npooyKmie i nociye.
13. PexomeHnaoBaHi HABYAJIbHI BHIAHHA:

1. €xcosa JI.D. Ingpopmayiiinuii mapremune: Hasu. nocionux. — K.: KHEY, 2002.- 560 c.
2. Maprxemune: Hasu. nocionux / M.B. Manvuux, H.A. I'onmapenxo, b.0.Koponv, O.B. Ilonko, 3.0. Toruanosa, O.B.
Mapmumniox, C.I. Kosanv; 3a 3ae. ped. 0.e.n., npogp. Manvuux M.B. — Piene: HYBITI, 2014. — 444 c. (nasuanvhuii
nocionux 3 epugpom MOH Vkpainu, nucm Ne 1/1 — 11466 6io 22.07.2014), (pixcosanuii énacuuii enecok c.114-199). . —
Peaicum docmyny: hittp://ep3.nuwm.edu.ua/1763/.
3. Mapxemuneoso-nozicmuuni npoyecu 6 exkomomiyi: meopis i npaxmuxa: Monoepagis/ M.B. Manvuux, H.A.
Toumapenxo, O.B. Ilonko, 3.0. Tonuanosa, O.B. Mapmuniok, C.1. Kosanv, T.J].Menvhuk; 3a 3ae. peo. 0.e.H., npog.
Manvuux M.B. — Pisne: HYBI'TI, 2015. — 192 c. (ghikcosanuti enacnuil enecox c.84-85, 91-107, 137-145, 146-148, 184-
185). . — Peaicum docmyny: http.//ep3.nuwm.edu.ua/l1764/.
4. Manvuenxo B. M. Mapxemune nocnye: naguy. nocio. / B. M. Manvuenxo - K.: KHEY, 2006. — 360 c.
5. Menvnux, B. JI. Mapxemune inghopmayiiinux npodykmie ma nocnye : KoHcnekm nekyiu / B. J]. Menvnuk. - leano-
@Dpanxiscox : IODHTYHI, 2005. - 261 c. — Peosicum docmyny: http://194.44.112.13/chytalna/701/index. html#p=34.
14. 3an1aHoBaHi BUAM HABYAJIBHOI JiSLIBHOCTI Ta METOAM BUKJIAJAHHS:
24 200. aexyiti, 22 200. npakmuunux pooim, 89 200. camocmitinoi pobomu. Pazom — 135 200.
Memoou: inmepaxmueui nexyii, eremenmu npooremHoi nexyii, IHOUBIOYAIbHI 3A80AHHS, BNPOBAONCEHHS
PONLOBUX 20p, Kellc-Memoou, THOUBIOVANbHI ma 2PYNosi HAYK0B80-00CHIOHI 3A680AHHS, SUKOPUCHIAHHSL
MYTbMUMeOiiHux 3acobis.
15. ®opmu Ta KpuUTePii OiHIOBAHHS:
Ouiniosanns 30iticnioemocs 3a 100-6anbHoro wikanoio.
1iocymroesuti konmponaw (40 banis): ekzamen mecmosuii 8 Kinyi 8 cemecmpy.
Homounuit konmpons (60 6anig): mecmysanHs, onumy8aHHs.
16. MoBa BUKJIAIAHHS: YKPAIHCbKA, AH2TINCHKA.

3apigyBau kadeapu,
I.€.H., mpodecop M.B.Manvuux



DESCRIPTION OF THE EDUCATIONAL DISCIPLINE

. Code: BB6;

. Title: Marketing of information products and services.

. Type: selective.

. Higher education level: the first (Bachelor’s degree).

. Year of study when the discipline is offered: 4.

. Semester when the discipline is studied: 8.

. Number of established ECTS credits: 4,5.

. Surname, initials of the lecturer / lecturers, scientific degree, position: Hontarenko N.A., Candidate of
Economic Sciences, senior lecturer

9. Results of studies. After studying this discipline student should know how to:

* assess the quality and competitiveness of information products and services,

* develop a marketing complex for an information enterprise;

* analyze and forecast the market for information products and services;

* form a pricing policy for an information company,

* choose rational methods for distributing and stimulating the sale of information products and services;

* classify and characterize information products and services.

10. Forms of organizing classes: training classes, independent work, practical training and current

RIS UN AW -

modular control.
11. Disciplines preceding the study of the specified discipline:

P Y

“Marketing”, “Marketing researches”.

Disciplines studied concurrently with the specified discipline (if necessary):

1t is not necessary.

12. Course contents:

Marketing of information products and services as an independent direction in the marketing concept.
Information products and services as goods. Market of information products and services. Market research
and marketing information.  Pricing policy in the marketing activities of information institutions.
Distributing channels of information products and services. Stimulating the sales of information products
and services. Planning, strategy and tactics for marketing information products and services.

13. Recommended educational publications:

1. €xcosa JI.D. Inpopmayitinuii mapxemune: Hasy. nocionux. — K.: KHEY, 2002.- 560 c.

2. Maprxemune: Hasu. nocionux / M.B. Manvuux, H.A. I'onmapenxo, b.0.Koponv, O.B. Ilonko, 3.0. Toaruanosa, O.B.
Mapmumniox, C.I. Kosanv; 3a 3ae. ped. 0.e.n., npog. Manvuux M.B. — Piene: HYBITI, 2014. — 444 c. (nasuanvhuii
nocionux 3 epugpom MOH Vkpainu, nucm Ne 1/1 — 11466 6io 22.07.2014), (pixcosanuii énacuuii enecok c.114-199). . —
Peaicum docmyny: http://ep3.nuwm.edu.ua/1763/.

3. Mapxemuneoso-nozicmuuni npoyecu 6 exkoHomiyi: meopis i npaxmuxa: Monoepagis/ M.B. Manvuux, H.A.
Toumapenxo, O.B. Ilonxo, 3.0. Toruanosa, O.B. Mapmuniox, C.I. Kosanw, T.J].Menvnux,; 3a 3ae. peo. o.e.H., npog.
Manvuux M.B. — Pisne: HYBI'TI, 2015. — 192 c. (ghikcosanuti enacnuil enecox c.84-85, 91-107, 137-145, 146-148, 184-
185). . — Peaicum docmyny: http.//ep3.nuwm.edu.ua/1764/.

4. Manvuenxo B. M. Mapxemune nocnye: naguy. nocio. / B. M. Manvuenxo - K.: KHEY, 2006. — 360 c.

5. Menvnux, B. JI. Mapxemune inghopmayiiinux npodykmie ma nocnye : KoHcnekm nekyiu / B. J]. Menvnuk. - leano-
@panxiscox : IOHTYHT, 2005. - 261 c. — Pescum docmyny: http://194.44.112.13/chytalna/701/index.html#p=34.

14. Planned types of educational activities and teaching methods:

24 hours of lectures, 22 hours of practical training, 89 hours of independent work. Total: 135 hours.

Methods of teaching: interactive lectures, problem lecture elements, individual tasks, implementation of role-
playing games, case methods, individual and group tasks for scientific research, use of the multimedia means.

15. Forms and criteria of evaluation:

Evaluation is performed in accordance with the one hundred point scale.

Final control (40 points): test exam at the end of the 8 semester.

Current control (60 points): written and oral tests.

16. Language of teaching: Ukrainian, English.

Head of the marketing department,

Doctor of Economic Sciences, professor M. Malchyk



