OIMIUC HABYAJIBHOI JUCHUILITHU

1. Kon: I1IT 4;
2. Ha3Ba: MixxHapogHU MapKETHHT;
3. Tun: 000B’I3KOBUIA;
4. PiBenb Bu0i ocBiTH: Il (Maricrepcekuit);
5. Pik HaBYaHHS, KOJIM NPONOHYEThCS AUCHUILIIHA: 1;
6. CemecTp, KOJIM BUBYAETHCH TUCHMILTIHA: 2;
7. KiabkicTs BecranoBJaeHux kpeautiB EKTC: 4,0;
8. [Ipi3Buinue, ininiagn JexkTopa/JieKTopiB, HAYKOBHI cTyNiHb, mocaga: [Tonko O.B., 1.e.H., mpodecop;
9. IlporpamMHi pe3yJibTaTH HABYAHHS:
P11. BUKOpPHCTOBYBaTH METOAW MAapKETHHIOBOTO CTPATETIYHOIO aHajli3y Ta IHTEPIPETyBaTH MOTO pe3ylbTaTH 3
METOIO BIIOCKOHAJICHHS MapKETUHTOBOI JiSTTLHOCTI pUHKOBOTO Cy0’€KTa;
P12. 3miiicHIOBaTH MiarHOCTYBAaHHS Ta CTpAaTeriyHe W OIepaTHUBHE YIIPABIIHHSA MAapKETHHTOM 331 PO3POOKH Ta
pearizanii MapKeTUHTOBHX CTPATETiH, IPOEKTIB 1 Mporpam;
P14. ¢popmyBaTH MapKeTHHIOBY CHUCTEMY B3aeMOii, OyayBaTH JOBrOCTPOKOBI B3a€MOBHTiIHI BiIIHOCHHH 3 1HIIUMH
cy0’€KTaMu pHHKY;
P15. 306upatn HeoOXiaHI 1aHi 3 pi3HUX JKeper, 00poOIIATH 1 aHATI3yBaTH iX Pe3yJIbTATH 13 3aCTOCYBAHHAM CYYaCHHUX
METOJIiB Ta CIIEI[iaJli30BaHOTO MPOrPaMHOTO 3a0€3IIeYCHHS;
10. ®opmu opranizamii 3aHsTh: HaBYATLHE 3aHATTSA, CAMOCTiifHA poOOTa, MPAaKTHYHA TiATOTOBKA, TOTOYHMI
MOJyJIbHU KOHTPOJIb;
11. Jucuunjing, mo nepeaylwTh BUBYEHHIO 3a3HA4YeHOI AUCHUNJIIHU: «CTpaTeriyHUil MapKEeTHHI»,
«MapKeTHHT MPOMHCIIOBOTO MIIIPUEMCTBAY, «JloTicTHKay;
JAvcuumnuiing, mo BUBYATHCA CYNYTHBO i3 3a3HAYEHOI0 U CIUILTIHOK0 (32 HeOOXITHOCTI): - .
12. 3mict kypey: (mepemik Tem) CyrtHicth 1 chepa MibkHapogHoro MmapkeTunry. CepenoBuiie
MDKHApPOJHOTO MapKETHHTY. MapKEeTHHTOB1 JOCIHIIKEHHS CBITOBMX PHHKIB, iX cermenTtaiis. Crparterii
BUXOAY BITYM3HSHHUX OINEPAaTOpiB Ha CBITOBI pUHKU. ToBap 1 TOBapHAa TMOJITHKA B MIKHapOIHOMY
MapkeTuHry. [liHu 1 iHOBa MOJIITUKA B MDKHAPOHOMY MapKeTHHTY. [loiThka po3noairy B Mi>KHapOTHOMY
MapkeTuHry. KomyHikariiiHa MoyiiTuka B Mi>KHapOJITHOMY MapKETHHTY;
13. PexomenioBaHi HaBYAJILHI BUAAHHS: (3a3HAYUTH 70 S5 JHKEPEN)
1. Manpuuk M.B. Mapkerunr: HaBu. nocionuk / Mampuuk M.B., T'onrapenko H.A., Ilomko O.B.,
Tomuanona 3.0., Kopoas b.O., Maptuniok O.B., Kosanw C.1.; 3a 3ar. pen. a.e.H., npod. Manpuuk M.B. —
Pisue: HYBITI, 2014. — 444 c.
2. Manpunk M.B. MapKeTHHTOBO-JIOTICTUYHI MPOIECH B €KOHOMIII: TeOpis Ta mpakTtuka: Monorpadis /
Mansuuk M.B., IToniko O.B., 'ontapenko H.A., Tomyanosa 3.0., Maptuntok O.B., Koans C.1., Menbauk
T.J1; 3a penakmiero Mansunk M.B. — Piae: HYBI'TI, 2015. — 192 c.
3. MixuHapoaauii MapkeTuHr: HaBy. nocionuk / T. B. Kuszena, 1O. I1. KonOymkin, C. B. IlerpoBcrka Ta iH.
—K.: HAY, 2019. - 164 c.
4. MixHapoJHUI MapKEeTUHT : HMiAPYYHHK / 3a 3ar. pea. A.A. Mazapaxi, T.M. MenpHuk. —
KwuiB: KuiB. Hail. Topr.-ekoH. yH-T, 2018. — 448 c.
5. llonko O.B. ExcnoproopieHTOBaHMH MapKETUHI BITYM3HSIHHUX ONEPATOPIB MOJOYHOTO PHUHKY
aBropedepar nucepranii. Pisne: HYBI'TI, 2020. 40 c.
14. 3an1aHoBaHi BUIM HABYAJBLHOI JiJILHOCTI TAa MeTOIH BHKJIAJAHHA:
20 rox. nekuii, 20 roa. mpakTHYHUX pooiT, 80 roa. camocTiitHoi podoTu. Pazom — 120 rog.
Metoau: IHTEpaKTUBHI JIEKLIi, €JIeMEHTH MpOoOJeMHOI JIeKIii, 1HAWBIAyalbHI 3aBIaHHS, BIPOBAKEHHS
JIJOBUX Ta POJBOBUX Irop, KEHWC-METOMIB, 1HAWBIAyalbHI Ta TPYMOBI HAyKOBO-JOCTIAHI 3aBIaHHA,
BUKOPUCTaHHS MYJIbTHUMEIIMHUX 3aC001B.
15. ®@opmu Ta KpUTEPii ONIHIOBAHHA:
OuiHoBaHHA 301IcHIOETECS 3a 100-0aILHOIO IIKAIOXO.

[TimcymKoBHiA KOHTPOJIB: 3aJiK.

[Torounuit kouTposs (100 GaniB): TeCTyBaHHS, OMUTYBAHHS.
16. MoBa BUKJIaJIaHHSA: YKpaiHChKA.

3aBigyBad kadenpu O.B.Manbuuk, 1-p ek.Hayk, mpodecop

DESCRIPTION OF EDUCATIONAL DISCIPLINE
1. Code: I1II 4;



. Title: International marketing;
. Type: compulsory;
. Higher education level: the 2nd (Master's degree);
. Year of study, when the discipline is offered: 1;
. Semester when the discipline is studied: 2;
. Number of established ECTS credits: 4;
. Surname, initials of the lecturer, scientific degree, position: Popko O.V., D.Sc.(Economics), Professor;
9. Results of studies:
P11. use the methods of marketing strategic analysis and interpret its results in order to improve the
marketing activities of the market entity.
P14. to form a marketing system of interaction, to build long-term mutually beneficial relations with other
market participants.
P15. collect the necessary data from various sources, process and analyze their results using modern methods
and specialized software;
10. Forms of organizing classes: training classes, independent work, practical training, control measures;
11. Disciplines preceding the study of the specified discipline: Strategic marketing, Marketing of
Industrial Enterprise, Logistics.
12. Course contents: The Essence and Scope of International Marketing. The Environment of International
Marketing. Marketing Research of World Markets, their Segmentation. Strategies for Domestic Operators to
Enter World Markets. Product and Product Policy in International Marketing. Prices and Pricing Policy in
International Marketing. Prices and Pricing Policy in International Marketing. Distribution Policy in
International Marketing. Communication Policy in International Marketing;
13. Recommended educational editions:
1. Malchyk M.V. Marketing: Manual / Malchyk M.V., Gontarenko N.A., Popko O.V., Tolchanova Z.0O.,
Korol B.O., Martyniuk O.V., Koval S.I.; for general ed. Doctor of Economics, Prof. Malchyk M.V. - Rivne:
NUWEE, 2014. - 444 pp.
2.Malchyk M.V. Marketing and Logistics Processes in Economics: Theory and Practice: Monograph /
Malchyk M.V., Popko O.V., Gontarenko N.A., Tolchanova Z.0., Martyniuk O.V., Koval S.I., Melnyk T.D .;
edited by M.V. Malchyk - Rivne: NUWEE, 2015. - 192 p.
3. International Marketing: textbook. Manual / T.V. Kniazeva, Yu. P. Kolbushkin, S.V. Petrovska and
others. - K.: NAU, 2019. - 164 p.
4. International Marketing: Textbook / for general. ed. A.A. Mazaraki, T.M. Melnyk. - Kyiv: Kyiv. Nat.
trade and economy University, 2018. - 448 p.
5. Popko O.V. Export-Oriented Marketing of Domestic Dairy Market Operators: dissertation abstract. Rivne:
NUWEE, 2020. 40 p.
14. Planned types of educational activities and teaching methods:
lectures —20 hours, practical classes — 20 hours, independent work — 80 hours. Total —120 hours. Methods
of teaching: interactive lectures, problem lecture elements, individual tasks, implementing business and
role games, implementing case method, individual tasks of scientific research using, multimedia tools.
15. Forms and assessment criteria:
The assessment is carried out on a 100-point scale.

Final control: Credit.

Current control (100 points): testing, questioning.
16. Language of teaching: Ukrainian.

LI A WN

Head of Department M. Malchyk, D.Sc.(Economics), Professor



