OIIUC HABYAJIBHOI JAUCIHATIJIITHA
1. Kox: BB 3.2;

2. Ha3Ba: Vnpasninns MiscHapoOHUM MAPKeMUHeOM;
3.Tun: subiprosuii,
4. PiBenb BUIOI ocBiTH: /] (MacicmepcoKutl),
5. Pik HaBYaHHS, KOJIM NPONOHYEThHCS AUCHUIIIHA: [
6. CemecTp, KOJIM BUBYAETHCA TUCHMILIIHA: /;
7. KinbkicTs BecranoBJaeHux kpeautiB EKTC: 4,5;
8. [Ipi3Buine, ininiaan JexkTopa/JieKTOPiB, HAYKOBHIi CTYHiHb, Mocana: Jlecusak Onexcanop FOpitiosuy,
K.e.H., 0oyeHm Kagheopu eKoOHOMIKU RIONPUEMCMEBA | MINCHAPOOHO20 DI3HeCy
9. Pe3yabTaTi HABYAHHS: NiC/1A BUGUEHHS OUCYUNTIHU CIYOEHM NOBUHEH 0YMU 30AMHUM.:
- Cucmemamu3sysamu, cuHmesygamu U YNopsaoKogyeamu Ompumany ingopmayito, ioenmughikysamu
npoonemu, opmynrosamu UCHOBKU i pO3POOIAMU PEKOMEHOAYL, BUKOPUCMOBYIOYU epheKmusHi nioxoou ma
mexHoI02ii, cneyianizoeane npozpamue 3a0e3neyeHHss 3 Memoio po3e sI3aHHs CKAAOHUX 3a0ay NPAKMU4HUX
npoonem 3 ypaxy8auHaMm KpOC-KVIbMYPHUX ocooaugocmell cyd €Kkmie MidCHAPOOHUX eKOHOMIYHUX 8I0HOCUH.
- 30ilicHiosamu MoHIimopuHe, awaniz, OYiHKY OiAIbHOCMI 2100anbHux Qipm (kKopnopayit, cmpameivHux
ANbAHCIB, KOHCOPYIYMIB, CUHOUKAMIB, Mpacmie mowjo) 3 mMemow i0eHmu@ixayii iXHix MapKemuHeoeux
no3uyiii ma nepesaz Ha C8IMOBUX PUHKAX.
10. ®opmu opranizauii 3aHATh: npoOIeMHaA eKYis, AHANI3 KOHKpemHux cumyayiil (case study),
002080peHHs, npe3eHmayii, cCumyayitiHi 00CIi0NCeHH s, HABYAIbHA OUCK)CIs,
11. 0 Jucummiiing, 1o nepeayTh BUBYEHHIO 3a3HAYEHOI MMCUMIUIIHM: Ynpasninua MidcHapoOHUM
oiznecom, MisxxcHapoOHi mooeni KopnopamuerHozo ynpasiintsi, InozemMHa Mosa npogecitino2o cniiKy8auHs,;

O IucUMIIiHM, [0 BUBYAKOTHCHA CYNYTHbHO i3 3a3HAYEHOI0 JUCHHUILIIHOIO (32 HeoOXigHOCTI): ;
12. 3mict kypey: /. Cymuicmo ma cneyugixa miscnapoornoco mapkemuney. 2 Miscnapoone mapremunzose
cepedosuue. 3. Mixicnapooui mapkemuneosi oocniodcenus. 4. Ceemenmayis ceimosoco puuky. 5. Bubip
3apyobixcnux pumkie. 6. Moodeni ma cmpameeii 6uxody @ipmu Ha 308HiWHIL puHOK. 7. Mixchapoonuu
MapKkemuH208ull Komniekc: mosapra noximuxa. 8. Mixcuapoona yinosa nonimuxa. 9. Misgcnapooui kananu
PO3n00iny.
13. PekoMeH10BaHI HABYAJILHI BHIAHHA:

1. Asooxywun E.@. Mapxemune 6 mescoynapoonom dbusznece: Yued.nocooue. — M.: Jlawkos u Ko,
2002. - 328 c.

2. baeues I'JI., Mouceesa H.K., Huxugpoposa C.B. Mescoynapoousiii mapxemune. — CI16: [Tumep,
2001.

3. Bypos A.C. Meacoynapoonsiii mapkemune: Yueb.nocobue. — M.: JJawros u Ko, 2004. — 283 c.

4. T'oconw I'.Il. Miscnapoonuii mapxemune: Haegu. nocio. — Jlveis: Buo. HY «JIveiécbka nonimexikay,
2004. — 148 c.
5. Kaniwenko O.JI. Misxcnapoonuii mapkemune: meopis i 20cnodapcoki cumyayii: nHasy. nocio. — K..
IBI] «Buoasnuymeo «llonimexnixay, 2007. - 152c.
14. 3an1aHoBaHi BUIM HABYAJBLHOI JiJILHOCTI TAa METOIH BHKJIAJAHHA:
24 200. nekyii, 22 200. 1abopamopuux pobim, 89 200. camocmitinoi pobomu. Pazom — 135 200.
Memoou: inmepaxkmueHi nexyii, eremenmu npooOAeMHOi NeKyii, iHOUBIOYaIbHI 3a60AHHS, BNPOBAOINCEHHS
OioBUX mMa pONbOBUX 120D, Kelc-Memoodis, [HOUBIOYAIbHI ma 2pPpynosi HAYKOB0-0OCHIOHI 3A80AHHS,
BUKOPUCMAHHSA MYTbMUMEOIIHUX 3AC0018....
15. ®opmu Ta KpuTepii ONIHIOBAHHS:
Ouintosanns 30iticnioemobcs 3a 100-6anvHoio wKanioro.
Iiocymxosuii koumpoaw (40 6anis): ekzamen nucomosuil, abo mecmosuti, ab6o ycuuil 8 Kinyi I cemecmpy.
Ilomoynuti xoumpone (60 6anig): mecmysauHs, ONUMYBAHHA, pobOMA HA 3AHAMMAX, HANUCAHHA
MOOYIbHUX KOHMPONI6
16. MoBa BUK/IaJaHHS: YKPAIHCbKA, aHIJIICbKA.

3aBiqyBau Kadenpu eKOHOMIKH MiANPHEMCTBA
Ta MDKHapPOJIHOTO O13HECY Kymmip H.b., k.e.H., mpodecop



DESCRIPTION OF EDUCATIONAL DISCIPLINE
. Code: BB 3.2;

. Title: INTERNATIONAL MARKETING MANAGEMENT (full name);,

. Type: obligate;

. Higher education level: beginners (short cicle), Il (Masterstudy),

. Year of study, when the discipline is offered: /;

. Semester when the discipline is studied: /;

. Number of established ECTS credits: 4.5;

. Surname, initials of the lecturer / lecturers, scientific degree, position: Oleksandr Lesniak, Associate
Professor, candidate of economic sciences, senior lecturer

9. Results of studies: nicia susuenns oucyuniinu cmyoenm noguren Oymu 30aAmHUM:

* Systematize, synthesize and organize the information obtained, identify problems, formulate conclusions
and develop recommendations using effective approaches and technologies, specialized software to solve
complex problems of practical problems taking into account the cross-cultural characteristics of
international economic relations,

* Monitor, analyze, evaluate the activities of global firms (corporations, strategic alliances, consortia,
unions, trusts, etc.) in order to identify their market positions and advantages in world markets.

10. Forms of organizing classes: problem lecture, analysis of specific situations (case study), discussion,
presentations, situational research, educational discussion;

11. Disciplines preceding the study of the specified discipline:

International business management, International models of corporate governance, global economy

12. Course contents: (List of topics) 1. The essence and specifics of international marketing. 2 International
marketing environment. 3. International marketing research. 4. Segmentation of the world market. 5. Choice
of foreign markets. 6. Models and strategies of the firm's entry into the foreign market. 7. International
marketing complex: product policy. 8. International pricing policy. 9. International distribution channels

13. Recommended educational editions: (3a3nauumu 0o 5 dacepen)

1. Vitlins'kyy, V.V. (2004). Ryzykolohiya v ekonomitsi ta pidpryyemnytstvi: [Riskology in Economics
and Business]. Kiev: KNEU [in Ukrainian]

2. Kotler, F. (2012), Fundamentals of marketing: Short course: Trans. from Eng. [Osnovy marketinga:
kratkiy kurs: per. s angl.], ID Williams, Moscow, 496 p.

3. Golyash, 1., Danyliuk, 1. (2012), "Analysis of marketing risks of the enterprise” ["Analiz
marketynhovykh ryzykiv pidpryiemstva"], Ekonomichnyi analiz: coll. of sci. papers of the department of
econ. analysis and statistics, TNEU, Ternopil, Iss. 10, Part 4, pp. 59-62. [in Ukrainian.

4. Morris, M.L. 1990. Determining Comparative Advantage Through DRC Analysis: Guidelines
Emerging from CIMMYT's Experience. CIMMYT Economics Paper NO.I. Mexico, D.F.: CIMMYT.

5. The Global Competitiveness Report 2014-2015 / World economic forum, 2015. — Pescum oocmyny:
http://www.weforum.org/reports/global-competitiveness-report-2014-2015. - Hazea 3 ekpauy
14. Planned types of educational activities and teaching methods:

24 hours of lectures, 22 hours of laboratory work, 89 hours of independent work. Total - 135 hours
Methods: interactive lectures, elements of problem lectures, individual tasks, introduction of business and
role-playing games, case methods, individual and group research tasks, use of multimedia.
15. Forms and assessment criteria:
The evaluation is carried out on a 100-point scale.
Final control (40 points): written exam, or test, or oral at the end of the st semester.
Current control (60 points): testing, surveys, work in the classroom, writing modular controls
16. Language of teaching: Ukrainian, English.

LRI N A WN -

Head of the Department of Enterprise
Economics and International Business, Doctor of  Philosophy, Professor Kushnir
N.B.



