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ABSTRACT

The purpose of the article is to analyze the verbally expressed phenomenon of the
metaphorical model SPORT IS WAR in the Chinese sports media discourse, to describe
the ways of its conceptualization and to investigate the peculiarities of its functioning.
Methods. Through the linguo-cognitive and quantitative analysis of a representative
sample of Chinese texts of sports discourse, the dominant concept of which was
SPORT, there was identified the following system of metaphorical models: SPORT IS
WAR, SPORT IS THEATER, SPORT IS FAMILY and SPORT IS WAY OF LIFE. The method
of metaphorical modeling was chosen as the main method of empirical research of
the metaphorical model SPORT IS WAR. Attention was focused on the definition of the
main models of conceptual sports metaphor, which have a frame-slot structure, where
were revealed the linguistic means of its reproduction.

Results. There have been studied structural and semantic properties of sports
metaphor in Chinese media discourse, the expansion source of which is the conceptual
sphere of WAR. In the article there was presented a structural analysis of the frames
in which sporting events and their participants are presented as warriors on the
battlefield, striving for victory, which is a metaphorical rethinking of the undisputed
thirst for victory. It has been found that the metaphorical model SPORT IS WAR in
Chinese sports discourse is represented by three main frames: «Hostilities», «Results of
war», «Warriors». Within each frame, there were highlighted the main slots, described
their lexical content, determined the communicative functions of the metaphorical
model SPORT IS WAR in the Chinese sports discourse and clarified the reasons for
its activation.

Conclusions. The frame-slot structure of the metaphorical model SPORT IS WAR,
presented in Chinese media discourse, reflects a strong desire and will to win
and absolute rejection of defeat, and indicates the intensification of the studied
metaphorical model in the period of the expansion of China’s global hegemonic
strategy. It was found that in the objectification of the concepts of the conceptual
sphere of SPORT, which reflect the victory of Chinese players, dominates the positive
evaluative metaphors describing the hostilities, its participants and the results of the
confrontation, and negative evaluative metaphors are used for intensifying the deafest
of the opponents. Although sport activity a priori aimed at emphasizing the best
human qualities, its personal development and called upon for showing the respect to
all participants, still in Chinese sports discourse this process is more and more taken by
addressers and recipients as warfare. Hereby, metaphorical conceptualization of WAR

26 © Bopobeii Onvea, Aximosa Anina & Aximosa Anacmacisa
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in Chinese sports discourse is indisputable and defined by paralinguistic peculiarities
of military and sport activities, which despite of their visual difference have certain
conceptual similarity.

Key words: concept, metaphor, sport discourse, frame, slot.

Introduction

Despite the wide range of works devoted to the study of metaphor,
the interest in this phenomenon of the linguo-cognitive paradigm is
quite relevant and debatable. Since the time of Aristotle, metaphor has
been seen as a figurative comparison, which has become a fundamental
basis for a rhetorical and stylistic approach. However, in the 20" century
due to the development of the cognitive approach, the perception of
metaphor changes dramatically.

From the point of view of cognitive linguistics, metaphor is a
powerful means of objectifying abstract concepts. Lakoff and Johnson
(2003), scientists who founded the theory of cognitive metaphor,
consider it as a way of structuring of space — for us.

«In other words, the structure of our spatial concepts emerges
from our constant spatial experience, that is, our interaction with
the physical environment. Concepts that emerge in this way are
concepts, that we live by in the most fundamental wayy (Lakoff &
Johnson, 2003: 89).

The process of cognition about the world around us is done with
the help of «partially structuring one experience in terms of another. In
order to see in detail what is involved in metaphorical structuring, we
must first have a clearer idea of what it means for an experience or set
of experiences to be coherent by virtue of having a structure» (Lakoff &
Johnson, 2003: 89).

Metaphor as a mental operative unit unites the sphere-source, the
space that is the donor, and the sphere-target, the space that borrows the
concept of the donor sphere. The elements of the source sphere structure
a less clear target sphere, which is the essence of the cognitive potential
of the metaphor.

In recent decades, when the boundaries of the study of
metaphor have expanded significantly due to the understanding of this

© Vorobei Olha, Akimova Alina & Akimova Anastasiya 27
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phenomenon as a mental-verbal construct and as a metaphorization of
interrelated processes of generation and perception of figurative content,
increased a large number of psycholinguistic studies, dedicated to this
topic (Alekseev, 1998; Zalevskaya, 1999; Hardy, 2003; Lawrence &
Bargh, 2008; Gibbs & Chen, 2018; Sternberg, 2018, etc.). Therefore, in
her research Zalevskaya (1999) emphasizes that the heuristic potential
of metaphor as a means of cognition is realized through the interaction
of the following processes: cognition, focused on the active search in
the received information for something already known and clear; an
association that provides such a search and leads to the actualization
of connections between the products of processing perceptual, cognitive
and emotional-evaluative experience; statements of the fact of the
established connection; reliance on output knowledge of different types.
But at the same time

«attention is focused on some identified feature of an identifiable
object, which is significant and heuristic, but then something
similar to the inflation of the flux occurs: the understanding of the
conventionality of the transfer is lost, and through the absolutized
feature of the cognizable and in connection with it, a specific circle
of inferential knowledge is formed, taken as initially inherent in him
as a carrier of this traity (Zalevskaya, 1999: 278).

Thus, the conceptual metaphor becomes a mental tool of cognition,
which is represented at the level of the natural language of the individual.
In modern linguistics there is a significant interest in cognitive metaphor
and its pragmatic potential in different types of discourses. Metaphor, as
a mental and linguistic phenomenon, is a tool for conceptualizing reality
and shaping the worldview of the mankind. Man’s anthropocentric
nature allows him to rethink all abstract phenomena by analogy with
the objects of reality because of the similarity of certain features
of these phenomena with the features of real objects, well known to
him. Through a conceptual metaphor, all the information that belongs
to a well-known field is used to fill in the gaps in understanding and
interpreting another one. This makes it possible to describe the cognitive
structures and processes that take place in the human mind and helps to
analyze the communicative-pragmatic functionality used by journalists
to create headlines and their strong desire to draw attention to the topic.

The phenomenon of conceptual metaphor has a wide range
of scientific applications and is considered on the basis of political
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discourse (Brugman et al., 2019), economic discourse (Cheng, 2020),
pandemic discourse (Silva, 2020), advertising texts (Shilyaev &
Shlotgauer, 2020; Lopez-Gonzalez et al., 2018), poetic texts (Rasse,
Onysko & Citron, 2020), special types discourse of literary texts
(Citron, Lee & Michaelis, 2020).

The rapid development of technology leads to the enrichment and
diversification of sports discourse, which, in turn, leads to the need to
understand it in new terms and concepts. There is an active process
of vocabulary enrichment through secondary nomination. Therefore,
metaphor, as one of the fundamental methods of cognition and
conceptualization of reality, is gaining the most widespread in sports
discourse (Kuan-Chung & Ming-Yu, 2020).

Despite the significant degree of interest of linguists in studying
the functioning of conceptual metaphor in different types of discourse,
in Sinology there are virtually no works dedicated to the cognitive-
metaphorical modeling research, which involves analysis of each
metaphorical model within its frame-slot structure, lexical content and
clarification of its pragmatic function. At the center of our study is a
sports metaphor, which is a kind of anthropomorphic metaphor, the
original sphere or sphere-source of which is the concept of WAR.

The actuality of the chosen research topic is due to the general
focus of modern linguistic research on the analysis of the functioning of
language units, considering their linguo-cognitive and communicative-
pragmatic features from the standpoint of anthropocentrism.

The aim of the study is to identify structural-semantic and
functional features of metaphorical verbalization of WAR in modern
Chinese texts of sports media discourse, to explore its role in the
conceptualization of sports concepts and realities of international sports.
To do this, it is necessary to identify and classify its main metaphorical
models, describe the means of their verbal embodiment, and identify
their pragmatic potential.

Our research is performed within the framework of the theory of
conceptual metaphor and is devoted to metaphorical modeling of reality
within the sports media discourse. In the theoretical and empirical basis
of our research are the works of scientists all over the world in the field
of conceptual metaphor, e.g. Arutyunova (1990), Black (1990), Gudkov
(1994), Fauconnier and Turner (2002), Lakoff and Johnson (2004),
Wang (2005), Chudinov and Budaev (2007), Yang and Zhou (2007),
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Malysheva (2011), Yin, Su, and Ye (2013), Ponterotto (2014), Raffaelli
(2016). In the field of frame theory, we count on the scientific studies
of Babushkin (1997), Fillmore and Baker (2019).

The scientific research was within the main framework of printed
( €323 ) and online (CCTV Sports, Sina Sports) sports publications,
as well as sports broadcasts posted on Chinese video hosting sites
(Bilibili at www.bilibili.com). In total, the work is based on more than
four hundred metaphorical units.

The texts discussed in the article belong to the popular sports
discourse. The specificity of the lexical design of popular sports texts
is a combination of common vocabulary, general scientific and special
terminology. A feature of popular sports texts is living metaphors,
which are based on every day, daily concepts of human life, and in a
rethought form are correlated with the concepts of sports. Through a
conceptual metaphor, all the information that belongs to a well-known
field can be used to fill in the gaps in understanding and interpreting
another. Metaphors of this kind help to understand the way of thinking
of the nation.

Research Methods and Techniques

At the first stage of our study there weas used a descriptive
method based on the generalization, interpretation, and systematization
of the obtained data; there was presented a theoretical overview of
the studies, the subject of which was a conceptual metaphor. Using
contextual analysis and the method of continuous sampling, metaphorical
expressions were singled out with the corresponding nouns ( /%)
(zhan, «war»), (%) (zheéng, «struggle»), CKi) (jiang, «commandy),

(&) (sha, «to killy), i) (ji, «to beat / attack»), etc., representing
the concept of WAR in Chinese sports discourse. By metaphorical
expressions we mean those that are based on the transfer of the meaning
of their lexical components from one conceptual sphere to another.

In the second stage of the study, through the linguo-cognitive
and quantitative analysis of a representative sample of Chinese texts
of sports discourse, the dominant concept of which was SPORT, there
was identified the following system of metaphorical models: SPORT
IS WAR, SPORT IS THEATER, SPORT IS FAMILY and SPORT IS
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WAY OF LIFE. The share of sports vocabulary related to conceptual
metaphorization is 22.0%, of which the largest percentage (17.5%) falls
on the metaphorical model SPORT IS WAR.

In the third stage of the study, we used the method of metaphorical
modeling developed by Lakoff and Johnson (2003), which was further
developed in the works of Baranov (2008), Kobozeva (2001), Foconnier
and Turner (2002), etc. As Chudinov (2001) notes,

«metaphorical modeling is a means of awareness, rubrication,
representation and evaluation of a certain fragment of reality, which
reflects its national, social and personal identity through scripts,
frames and slots that belong to another conceptual areay (ibid.: 47).

Through the frame-slot analysis there was carried out the
classification of the most used in Chinese sports discourse metaphorical
model SPORT IS WAR.

Results and Discussion

For the first time, metaphor as a fundamental mechanism of
thinking was described in the work «Metaphors we live by» by
Lakoff and Johnson (2003). According to the authors, this mechanism
is implicit, i.e., not realized and not subject to any rationalization
by native speakers in the process of communication, which is quite
natural, because metaphors are a tool for encoding information, so they
spend a minimum of mental effort and a maximum for the transfer of
information. The process of metaphorization is based on the process
of interaction between the structures of two semantic categories, one
of which is projected on the other: the source domain and the target
domain (ibid.). Metaphorical projections allow a person to incorporate
new information into their experience by correlating it with already
familiar experience. This process is carried out not only between the
individual elements of the two structures of knowledge, but also between
these structures. Thus, there is a cognitive (metaphorical) projection of
the realm of the source into the realm of the goal. Lakoff and Johnson
(2003) suggested that the metaphorical projection in the target sphere
partially preserves the structure of the source sphere. It formed the basis
of the mathematical hypothesis of invariance.

Conceptual metaphor is widely used in media discourse, especially
in the article titles to summarize information and seek associations
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with other events through one’s own experience. The use of various
conceptual metaphors by journalists helps to influence a personality’s
perception of certain phenomena and events, to shape his worldview,
to structure human thinking, to teach to predict alternative solutions
to a particular socio-political problem. With the help of metaphors, a
journalist can make the reader to think about current issues, contribute
to the assertion of certain worldviews of citizens. However, sometimes
the conceptual metaphor is a means of manipulating of the human
consciousness (Tuguz, 2014: 152). In any case, the active use of
metaphors in the language of the media is accompanied by processes
of overcoming some stereotypes of perception of certain realities and
replacing them with new ones, modeling a certain linguistic picture
of the world — a kind of superstructure over reality. Thus, conceptual
metaphor is the most productive means of enriching language and a tool
for influencing human thinking.

The most productive variety of conceptual metaphors in the
language of the media is a kind of anthropomorphic metaphor” —
sociomorphic, in which the world is represented as a model of social
relations in society, as well as human social activity (Rafaelli, 2016: 126).

Sociomorphic conceptual metaphor in the language of sports media
is usually implemented in various metaphorical models, creating a set
of figurative schemes that help the viewer to understand better some
sports phenomena. Thus, the lack of knowledge about a particular sport
is compensated by the fact that the reader compares the phenomenon
with a familiar phenomenon and has a general impression of the
sporting events that took place. Thus, by associating sport with politics
or military action, journalists are seeking to create in the minds of the
recipients an appropriate attitude to sports competitions, as to a fierce
struggle, a certain confrontation. In the human mind is the transfer of
appropriate image schemes from one conceptual area to another, giving
the opportunity to summarize the information obtained and link it to
previous experience. Thus, a conceptual metaphor is formed in the minds
of readers: a certain image can be evoked in the human mind through
recourse to his socio-cultural background knowledge, i.e., through the
inclusion in the story of a metaphorical context.

* In the language of the media function different types of metaphors: anthropomorphic, the
donor zone of which is the concept sphere of «man», naturalomorphic with the concept
sphere of «nature» in focus and artifact metaphor, the source zone of which is the concept
sphere of «objects».
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Even though sports competitions are a peaceful event, such
extralinguistic characteristics as the struggle on the verge of human
endurance, emotional confrontation, maximum dedication to victory —
these are the reasons for using military terms to define ports events.

An extremely critical view of the connection between sport and
war was voiced by Orwell (1950): «Serious sport has nothing to do with
fair play. It is bound up with hatred, jealousy, boastfulness, disregard of
all rules and sadistic pleasure in witnessing violence. In other words, it
is war minus the shooting».

War and sport have a number of common features. According
to Charteris-Black (2004), both domains tend to entail control over
the territory (with potential benefits and losses), and require physical
and mental strength, as well as training (ibid: 125). Sports events and
hostilities, at least in theory, governed by rules and are the source of
interest around the world. Not surprisingly, these two areas invariably
permeate each other linguistically. The military industry not only helps
to create analogies with sporting events, but sport can also be a source
of metaphors that structure the discussion of war and sport in general.
In other words, war can be perceived in terms of sports, and sports can
be understood in terms of war.

Taking into consideration the peculiarities of Chinese history
and culture, sport plays an important role in the lives of Chinese
people because it appeals to the senses and allows a large number of
spectators and fans to unite around a certain event. Very often, sports
confrontations in terms of emotional tension resemble military events
or theatrical actions, which affects the perception of sporting events
by the Chinese.

The concept of WAR in Chinese sports discourse is realized
through such tokens (nouns) as (/%) (zhan, «war»), CKf) (jiang,
«commander», «generaly), (7&) (sha, «to kill»), (%) (zhéng,
«to fight»), (i) (ji, «to beat / attack»), etc., as well as due to the
frequent use of metaphorical nominations in sports terminology: for
example, the token (HIE) (qgidnfeng, «avant-garde») is used to mean
«to strike / to forward». This allows us to conclude that the donor
sphere (according to Chudinov and Budayev (2007) WAR is one of the
main sources of metaphorization of modern Chinese sports vocabulary).

Through the linguo-cognitive and quantitative analysis of a
representative sample of Chinese texts of sports discourse, the dominant
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concept of which was SPORT, there was identified the following system
of metaphorical models: SPORT IS WAR, SPORT IS THEATER,
SPORT IS FAMILY and SPORT IS WAY OF LIFE. The share of sports
vocabulary related to conceptual metaphorization is 22.0%, of which the
largest percentage (17.5%) falls on the metaphorical model SPORT IS
WAR. This metaphor is significantly activated during economic growth,
global transformations, and the strengthening of the policy of regional
hegemony of the country, because, as noted by Ullmann (1972), the
source of metaphorical expansion is always the semantic spheres to
which society pays special attention.

According to the theory of conceptual metaphor, metaphorization
is based on the process of interaction between frames and scenarios,
which structure the concepts of source and target. Thus, a frame is a
structure that represents stereotypical, typified situations in a person’s
mind (memory) and is designed to identify a new situation based on
the same situational pattern. A frame is a unit organized around a
certain concept, a typical representation of knowledge, where there is
no difference between linguistic and extralinguistic. Frames consist of
certain links — slots, which are tools for transmitting a certain type of
information relevant to the described fragment of reality (Kubryakova
et al., 1996: 188).

The framing of the metaphorical model SPORT IS WAR,
which was represented in the Chinese texts of sport discourse, can be
represented as follows (Figure 1).

source domain SPORT
|

I T _
frames (1) Hostilities (2) (3.)
l Results of war Warriors

slots 1.1. Course of war 2.1. Victory / 3.1. Leaders
Defeat )
3.2. Enemies

1.2. Stages of war

1.3. Place of war

Figure 1. The structure of the metaphorical model SPORT IS WAR
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Frame 1. «Hostilities» is represented by slots 1.1. «The course
of war», 1.2. «Stages of war», 1.3. «Place of war».

Slot 1.1 «Course of Wary.

The range of hostilities on the battlefield is quite diverse.
Metaphors of this group mean almost all actions that are aimed at
achieving victory. This slot is represented by such nominative units
as: «to attack», «to charge», «to beat», «to hit the target», «to stormy»
and others.

For example, in the review of a football match we find such
tokens as (X{5F) (gongshou, «to attack and defense») and (51D
(jizhong, «to hit the target»): (N3 , XU B H B¢, WEHT 1)
I 17 v 328 2 7K EB4) / «In the second half, two teams
conducted a series of offensive and defensive actions, an accurate shot
by David Neres in the bar almost increased the team’s advantage». To
emphasize the fierceness of the match and the confrontation between the
teams, the token (/%) (zhan, «war / battle / skirmish») is often used,
which is directly added to the term {fELL) (débi, «derby»): (FNFTH/
T25 7F L 5 oh B4t 3 Bk AR BRE / RINER) / «Sun
Insha and Wang Manyui defeated their compatriots Chen Meng and Zhu
Yulin in a fierce derby with a score of 4: 3».

Defensive actions in sports competitions are opposed by defensive
ones. In this regard, metaphorical nominations of actions aimed
directly at defending and preserving what has been achieved are used:
«protection», «counterattack», «resistance», «capitulation», etc. For
example, the character {&7) (ji, « to beat / attack») is also used in
the token (i&i7) (huéanji, «to attack in response / counterattack»):

CORZ B, AL 22 Rl i = 20 A 5 A0 RHE A 3 9 Ik I
f3F) / «Chris Paul made an accurate shot in the jump, and Kevin
Durant scored three points in return, replaced by Jonas Jerebko, who
twice successfully attacked the opponent’s ring». In addition to the
counterattack, a series of successful throws is transmitted by the token

(XY (jingdong, «to attack / to charge»). Commenting on the match
is accompanied by other military vocabulary, which emphasizes the
difficult vicissitudes and losses of athletes on the way to the coveted
victory: CEAFADN =B K E B IE L, P2 B bd55r, KEibAAb
LRLRFFHER) / «After two accurate three-point shots, the Houston
Rockets were finally able to heal their wounds, but Stephen Curry threw
another five-point hit in response and continued to keep the opposing
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team «in sight». In this example, the token (1LY (zhixig&, «stop
bleeding») was used, which enhances the recipient’s perception of the
fierceness of the confrontation between the teams. The metaphorical
model is complemented by the military expression {fRIFHEE)
(baochi zhlinxing), i.e., «to keep in sight, on the front sight» and the
already mentioned character (i) (j1, «to beat / charge»).

Most of the tokens that belong to the above-mentioned semantic
group have a positive pragmatic potential: therefore, the decisive actions
of athletes are approved by journalists, and thus by fans.

Slot 1.2 «Stages of Wary.

In Chinese sports discourse, several tokens are used to denote a
match, and their meaning may vary depend on the context and format
of the competition. Thus, in the context of a playoff round, final
stage or knockout competition, the most used token is {/fi) (zhan,
«war / fight / skirmish»), which demonstrates the importance and
uncompromisingness of wrestling: (S5FFHi#EH 1, TRIHIR 264>
10N, Hap R, 23524458, =4S 1584%) / «In the
first playoff game against the Portland Trail Blazers, Paul George scored
26 points, but the percentage of implementation is not the best, for the
whole match George scored 8 of 24 shots within the three-point zone
and 4 of 15 throws outside the three-point liney.

In another example, a National Basketball Association playoff
series match is also compared to a series of battles: (& HF52i4}
WML, TR K 55 2 —%) / «Stephen Curry took part in
training with a bandaged finger, he is expected to return to battle in the
third match of the series». Besides, to emphasize the determination of
the attack, the player’s actions are transmitted by the token {iHfi%)
(chiizhan, «to fight»), complementing the metaphorical model of SPORT
IS WAR with a nomination from another slot.

Thus, the match is described in Chinese publications as a battle
not for life, but for death, at the end of which the winner will get
everything, and the defeated athlete — nothing, the battle is particularly
fierce and dynamic change of events.

Slot 1.3 «Place of War».

In general, the stadium in the Chinese sports media is presented
as a grand arena, where there is a fierce match between two teams or
two athletes. The most used representative of this slot is the nomination

(i%37)  (zhanching, «battlefield»): (B = B et 2158,
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- Euln, H I — R EEE s, IR B ALE I E
ST BT IEH]) / «Then the battlefield shifted to the far side of
the octagon, after another attempt Zhang Weili again threw Tecia Torres
on the floor and began to press the opponent with blows, being in a
more advantageous position». Thus, the octagon — an arena for mixed
martial arts — is compared to a battlefield, where athletes fight not for
life but for death.

Frame 2. «Results of War» is represented by slot
2.1. «Victory / Defeat».

Slot 2.1 «Victory/Defeat».

The description of the results of matches in the headlines and
articles of Chinese sports periodicals is characterized by its analogies
with the results of hostilities. Besides the common antonymous pair

() — (%) (ying — shii, «to win» — «to lose»), there could be found
other options. For instance, {4kM) (zhanshéng, «to win the battler):

CE 20 55 R R TE I BN T R R0 ELR LS A AC) / «On the
way to the final, Ma Lun defeated his compatriots Lin Gaoyuan and
Liang Jinkuny.

Sometimes the achievements and victories of an athlete are
described in such a nomination as {4k%i) (zhanji, «to combat
achievementsy): CORARIN—ECA e sk, EUFCHUS T =k =&
% 25) / «Zhang Weili won by unanimous decision of the judges, this is
her third undisputed victory in the third fight within the UFC».

More aggressive in the semantic meaning of «victory» is the token

(VEIK)  (tdotai, « to eliminate / wash out / die out»): (VE/RodER
RIFHEM VLR, R I8 BA IR 7o E 25 5)  / «Matthias
Falck was the «dark horse» of this competition, in the semifinals he left
no chance of victory to the young talent from South Korea An Jachyuny.

Defeat is often compared to death or injury by the Chinese sports
media. For instance, increasing the advantage in competition is equated
with beating to death, which is expressed through the token (%)
(bosha, «to kill with your own hands, tearing to pieces»): {i£/K iR
WA, 2B %S5H7)  / «Matthias Falck decisively attacked the
opponent and was able to increase the advantage from 5 to 7 pointsy.
Another example shows the defeat, which is served through the token

(AR)  (sha, «to killy): BT EILLATS TH e 40087 58 55 50 e ok ise,  #x
LRNEUFE) /| «Adiljan Suleyman still leads Xinjiang’s men’s
basketball team, which managed to defeat a strong opponent, but
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eventually defeated them in the final». The metaphorical model SPORT
IS WAR is supplemented by other nominations: {#740) (dailing, «to
lead, to head»), (33R) (kéqidng, «to defeat the stronger»), (&)
(di, «enemy»).

Victory in Chinese sports publications is described as a triumphant
end to a fight that will bring the winner fame, trophy, and recognition,
while defeat is death, injury to the opponent, a blow that he must endure
and become stronger for.

Frame 3. «Warriors «is represented by slots 3.1. «Leadersy,
3.2. «Enemiesy.

Slot 3.1 «Leadersy.

The implementation of the metaphorical model SPORT IS WAR is
characterized by the active use of tokens that are part of the semantic
field «Warriors» and reflect the structuring of this fragment of modern
sports vocabulary in terms of military specialty, military hierarchy,
and other characteristics. For example, the coach is represented as
the commander-in-chief and the team captain as the army general:

(TR 2 T ORI 2 3 B 52 R R B T B OB R 2 TR IR 16 B 1A
JRILY / «Oklahoma City Thunder head coach Billy Donovan spoke in an
interview about the health of team leader Paul George». In this case, the
lexical unit =EJfI) (zhishuai), which is used to denote the position of
Billy Donovan, literally translates as «chief commander, commander in
chief», and to denote the captain of the team used (K¥) (dajiang) —
«army general / great commander». Within this metaphorical model, the
coach is presented as an experienced commander-in-chief of an army
of athletes, who leads his team to victory through tactics and strategy,
and the team captain implements these tactics on the field together
with the team.

When the team captain is mentioned in the Chinese sports
publications, the word i)  (jiangshuai, from Chinese
«commander / military leader») is usually used for his nomination:

CHrasRe i AR ZRZ1E I8 B R BN E 5 &) / «Xinjiang
commander: the difficulties we have overcome this season will be an
invaluable experience». The captain of a team in the Chinese sports
media is seen not only as a key player, but he is also compared to a
commander who leads his team (army) to a victorious end.

Such tokens are actively used by journalists to achieve various
pragmastylistic goals: play on words, creating tropes and ironic effect,
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and finally increasing the expressiveness and emotionality of the
commentator’s speech.

Slot 3.2 «Enemiesy.

Sports discourse necessarily operates with such a conceptual
opposition as «friend-or-foe», which is embodied in the military
metaphor in such nominations as «rivaly, «enemy», «adversaryy.

To denote the enemy in Chinese sports publications, in addition
to the commonly used lexical unit (XfF) (duishdu, «opponent»),
the token (I A) (dirén, «enemy») is quite common. For example,
the recording of the game of the famous tennis player Rafael Nadan
in the Chinese-language segment of the Internet is distributed with
the message: (7 2E/R-GUIL/RIEMERIZ B F 5 KIUENDY  / «Rafael
Nadan — the fiercest enemy in tennisy».

In general, Chinese sports media describe rivals as tireless warriors
who want to win just like any other athlete and will do whatever it
takes to «bleed» the opponent and take the victory away from him at
the last minute.

Conclusions

Based on the above, we conclude that the metaphorical model
SPORT IS WAR is widely used in the texts of Chinese sports periodicals,
especially during the strengthening of China’s political hegemony not
only in the region but also in the world, as evidenced by a selection
of texts from and Chinese-language online publications, covering the
period from 2018 to the present.

Through the linguo-cognitive and quantitative analysis of a
representative sample of Chinese texts of sports discourse, the dominant
concept of which was SPORT, there was identified the following system
of metaphorical models: SPORT IS WAR, SPORT IS THEATER,
SPORT IS FAMILY and SPORT IS WAY OF LIFE. The share of sports
vocabulary related to conceptual metaphorization is 22.0%, of which
the largest percentage (17.5%) falls on the metaphorical model SPORT
IS WAR. The method of metaphorical modeling was chosen as the
main method of empirical research of the metaphorical model SPORT
IS WAR. The method of metaphorical modeling is chosen as the main
method of empirical research.
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The above-mentioned analysis made it possible to identify the
structure of the metaphorical model SPORT IS WAR in Chinese-language
media texts on sports, the activation of which is associated with the
involvement of a set of military terms, united by structured frames and
slots: Frame 1. «Hostilities» is represented by slots 1.1. «The course of
war», 1.2. «Stages of war», 1.3. «Place of war»; frame 2. «Results of
Wary is represented by slot 2.1. «Victory/Defeaty; frame 3. «Warriors»
is represented by slots 3.1. «Leaders», 3.2. «Enemies».

According to the examples given in the article, especially
productive within the metaphorical model SPORT IS WAR were isolated
metaphorical expressions with the corresponding numbers of expression
of aggression: (/%) («war»), (F*+) («to struggle»), (F) («to
command»), (A ) («to kill»), { i ) («to beat / attack») etc.,
whose cognitive features are projected on the undisputed victory.

For Chinese journalists and correspondents, a stadium or sports
arena is seen as a battlefield; teams are two enemy armies; if it is
an individual competition, the participants are two warriors who fight
against each other; a team captain is a commander who leads his army;
a coach is a commander who tries to realize his strategic ideas and win
the battle; victory is often won at great cost and by all possible means,
and defeat is compared to death or serious injury.

Among the main functions of metaphorical transfer from the
sphere-source of SPORT to the sphere-target of WAR in media texts
of sports themes it is possible to single out persucial function, the
purpose of which is to influence the consciousness of the recipient
with the formation of the customer’s attitude to sports phenomena and
processes. However, the use of military metaphors in sports discourse is
a natural reaction of linguistic consciousness to the conceptual similarity
of these two discourses in many extralinguistic indicators. However, the
prevailing view (Bruenner, 1987) is that the constant identification of
sport with the military can level the playing field and provoke another
factor of aggression, so journalists are advised to use the metaphorical
model of SPORT IS WAR and not overload sports content.

Promising areas of further research are comparative linguistic
analysis of the use of metaphor in Ukrainian and Chinese sports media
texts, as well as the study of metaphorical profiling of sports concepts
and comparison of linguistic means of its implementation in Chinese
and Ukrainian languages.
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AHOTALIA

Mema. Bussumu ma onucamu criocobu eepbanizayii ¢heHomeHy KoHUenmyasnbHoi
memacgpopu CMOPT — BIVIHA y mamepiani cnopmusHux pecypcie 3Ml, a makoxc
su3Ha4yumu ocobausocmi ii pyHKYioOHyB8AHHS.

Memodu. 3a 00rMomMoz0t0  fiH2BOKOZHIMUBHO20 MA  KifbKICHO20  QHanI3ie
peripeseHmamusHoi 8uUbipKU KUMAaliCbKOMOBHUX MeKcmig CropmueHo20 OUCKypCY,
OOMIHGHMHUM KoHuyenmom Axkux 6ys CIOPT, b6yna susHayeHa HACMyrnHa cucmema
memacgpopuyHux modesneli: C[TOPT — BIVIHA, CIOPT — TEATP, CI1OPT — CIM’Al, CIMTOPT —
MUTTEBUU LLJIAX. YacmKa cropmusHOi NEeKCUKU, AKA M08’A3aHA 3 KOHUEenmyasabHOH
memadopuszauieto 3azanom, cknadae 22.0%, 8 pamKkax AKux Halibinewuli ei0comok
(17.5%) npunadae Ha memacgopuyHy modens CMIOPT — BIVIHA. OcHosHUM Memodom
emMnipuyHo20 docnidmeHHa MemagopuuHoi modeni CIMTOPT — BIMIHA 6yno ob6paHo
mMemoo MemagopuyHO20 MOOeBAHHA. Yeaz2y OKUEHMOBAHO HA BU3HAYEHHI
OCHOBHUX MoOdeseli KOHUenmyassHoi criopmusHoi Memacgopu, AKki maroms ¢pelimoso-
c/10mosy CmpyKmypy, ma euseneHo MOBHIi 3acobu ix 8iomeopeHHs.

Pesyaomamu. Bus4YeHO  CMPYyKMypo-CeMAHMUYHi  81aCcmMueocmi  CropmueHoi
Memagpopu, Oxcepenom eKcnaHcii Akoi € noHammesa cgpepa BIVIHA. 3dilicHeHo
cmpykmypHuli  aHaniz pelimie, 8 AKUX CcrnopmueHi nodii ma X Y4acHUKU
npedcmasneHo AK 80iHi8 Ha nosi 60k, WO Npa2HymMb nepemoau, AKi € MemagopudyHUM
nepeocmucneHHAM 6e3anenauiliHoi ¥aau 0o nepemoeau. 3’Ac08aHO, WO Memagpopu4Ha
modens CMOPT — BIMHA 8 kumaemosHoMy criopmusHOMy OUCKypcCi npedcmassaeHd
mpboma ocHosHUMU pelimamu: «Bilicbkogi 0ii», «Peaynemamu 8iliHu», «BoiHU».
Y mexax KomHo20 pelimy 8uUldineHo OCHOBHI CAOMU mMa OMUCAHO iX sIeKCUYHe
HaMoBHeHHA. BusHayeHO KoMyHiKamueHi yHKuUii memadgopuyHoi modeni CMOPT —
BIMIHA 8 KUMQAEMOBHOMY CrIOPMUBHOMY OUCKYPCi, G MAKO¥C 3’ACO8GHO MPUYUHU
i1 akmusizayii.
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BucHoeku. ®pelimoso-ciomosa cmpykmypa memacgopuyHoi modeni CMOPT —
BIVIHA, npedcmasneHa e kumaemosHomy mediliHomy Ouckypci, 8idobpaxcae cmilike
baxaHHA ma eoao 00 nepemo2u ma abconwmHe HecrnpuliHAMMA MopaskKu, i
c8i0YUMb NPo AKMUBI3AUi0 BUKOPUCMAHHA 00CiOHYy8aHOI mMemagopu4Hoi mooesni
8 nepiod 3pocmaHHA 2106an6HOI 2eeemoHii Kumato. 3’dcosaHo, wjo 8 ob’ekmusayil
KoHuernimie noHammesoi cgepu CITOPT 0ns si0obpaxceHHs nepemoau KumalicbKux
2pasuis nepesamarome MO3UMUBHO-OUIHHI mMemaghopu eilicbkosux Oili, i y4acHuUKig
ma pe3ynbmamie npomuCmMoOAHHA, a4 He2amueHO-OUiHHI mMmemadghopu — npu nopasyi
cynpomusHukKie. He 3saxcaroyu Ha me, W0 CMOPMUBHi 3Ma2aHHA — ye nodia MUpPHO20
xapakmepy, OOHOK MaAKi eKcmpaniHegicmuyHi xapakmepucmuKku sAK 6opomeba
Ha mexti 0CcbKoi eumpusanocmi, emouyiliHe MPOMUCMOAHHA, MAKCUMAAbHA
camogiddaHicme 3apadu nepemoau — Ue MPU4UHU MOo20, Wo came y 8ilicbKosux
mepMiHax epesa}HO OKPec/ameca cnopmusHi  nodii. Bidmak, peHomeH
MemacgpopuyHoi KoHuenmyanizauii BIMHW y kumaticekomy criopmueHomy OucKypci €
6e33anepeyHUM | BU3HAYAEMbLCA MAPAAIHEBICMUYHUMU 0CcobausocmAmMU  8ilicbKosux
dili ma cnopmueHUX 3Ma2aHb, fAKi, HEe 38AX(AIYU HA 8i3yasbHy 8iOMIHHICMb, MarOMb
MesHy KOHUEeNnmyasabHy CXOHiCMb.

Knrouosi cnosa: KoHyenm, memagopa, cnopmusHuli OUcKypc, gpelim, ciom.

Bopobeii Onvea, AKumoea AnuHa & Akumosa AHacmacus. Memagopuyeckas
KoHuyenmyanusayus BOVHbI 8 KumaeaselMHOM ciopmueHom AucKypce

AHHOTAUUNA

Uenb. Bbissume u onucame criocobel sepbanuszayuu heHoMeHa KOHUernmyanoHol
memacgpopel CITOPT — BOVIHA Ha mamepuasne crnopmusHeix pecypcos CMU, a makxce
onpedenums ocobeHHOCMU ee (PyHKYUOHUPOBAHUS.

Memodbl. C nOMOWbO /IUH2BOKO2ZHUMUBHO20 U  KO/AUYECmBeHHO020 QaHA/AU308
peripeseHmamueHol 8bI60PKU KUMAEA3bIYHbIX MEeKCmo8 CropmueHo20 OucKypca,
OOMUHAHMHbLIM KOHUernmom Komopeix beia CITOPT, 6bina onpedesneHa craedyrowas
cucmema memagopuyeckux modeneli: C[IOPT — BOUHA, CIOPT — TEATP, CM1OPT —
CEMBbA, CIOPT — xusHeHHbIl nyme. [fons crnopmueHoU rAeKCUKU, ce8A3aHHOU ¢
KoHyenmyaneHol memadgopusayueli 8 uenom, cocmasnsem 22.0%, 8 pamkax
Komopbix  Hauboabwuli npoueHm  (17.5%) cocmaensem  mMemadpopuyecKkas
modens CIMOPT — BOWIHA. OCHOBHbIM MemoOOM 3MAUPUYECKO20 UCCAed08aHUS
memacgpopudeckoii modenu CIMOPT — BOWHA 6bin Memod mMemagopudecKozo
MOo0OenuposaHuUA. BHUMAHUe OKUeHMuUposaHo Ha ornpedeseHUU OCHOBHbIX Modesnel
KOoHYyenmyansHol criopmusHoli memagopel, Komopsie umerom @ppelimoso-ca10mosyro
CMpPYKmMypy, a makxe 8blAsseHbl A3blKogble cpedcmaa ux 80Crpou3sedeHus.
Pe3synomamel.  M3ydeHbl  cmpykmypHO-ceMaHmuyeckue ceolicmea  criopmugHoU
Memagopbl, UCMOYHUKOM 3KCNAHCUU Komopoii asnsemca noHamuliHas cgpepa BOVMHA.
OcywecmesnieH cmpykmypHsbili aHanu3 ¢pelimos, 8 KOMopbix cropmusHsie cobbimus
U ux y4acmHuku bbiau npedcmasseHsl KaK 80UHblI HA rose 60f, cmpemMAwuxca K
nobede, umo seaAeMcA Memagopudveckum rnepeocmeicaeHUem 6e3anennayuoHHol
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wawdbl nobedsl. BuiAcHeHo, ymo Memagpopuyeckas modens CITOPT — BOMHA
8 KUMAEA3bIYHOM CrIOPMUBHOM OUCKYpce npeodcmasneHd mpems OCHOBHbIMU
¢pelimamu: «BoeHHble delicmsusa», «Pe3ysnemamel 80liHbI», «BouHbl». B rnpedenax
Kaxc0oz2o ¢pelima ebidesneHbl OCHOBHble c0mbl U b6bl10 OMNUCAHO UX sleKCuYecKoe
HarnosHeHue. B pamkax uccanedo8aHUA makice bbiau onpedesneHsl KOMMYHUKamMuUgHsle
yHKYUU Memacpopudeckoli modenu CIMTOPT — BOMIHA 8 Kumaea3slYHOM CIopmueHOM
OUCKypCe, a MakKxe 8blCHeHbl MPUYUHbLI ee aKmMusu3ayuu.

Bbigodbl. ®pelimoso-ciomosas cmpykmypa memagopudyeckoli modenu CITOPT —
BOVIHA, npedcmasneHHas 8 KumaeasbiyHOM MeOuliHoM OUCKypce, ompaxcaem
ycmoliyusoe xenaHue U 8010 K nobede u abconromHoe Hernpuamue rnopaiceHus, u
cgudemenbcmsyem 06 akmusuU3ayUU UCM0Ab308aHUA ucciedyemoli memacgpopuyeckoli
modenu 8 nepuod pocma enobaneHoli 2ezemoHuu Kumas. YcmaHosneHo, 4mo
8 o0bvekmusayuu KoHuyernmos rmnoHAmuliHol cgepol CIMOPT 0aa omobpaxeHus
nobedbl Kumadlckux uz2poKos rnpeobnadarom MoaoxUMenbHO-oyeHOYHble Memagopsl
B80eHHbIx Oelicmsull, ee Yy4aCMHUKO8 U pe3ysibmamos [pomusoCMoAHUA, d
He2amueHO-0YeHOYHble Memadgopsl — MpuU MOPAXEHUU MPOMUBHUKO8. Hecmomps
HAG Mo, YMO CropPMUBHbIe COPESHOBAHUA — 3MO cobbimue MUpPHO20 Xxapakmepa,
00HOKO MaKue 3KCMpasnauH28UCMUYECKUE XApaKmepucmuKku Kak 6opbba Ha 2paHu
yesoseyeckoli BbIHOCIUBOCMU, 3MOUUOHA/IBHOE [POMUBOCMOSAHUE, MAKCUMAAbHASA
camoomeepyeHHOCMb padu nobedsl — 3MO [MPUYUHbI MO20, 4YMO UMEHHO 8
B0EHHbIX MEPMUHAX MPEeUMyueCmeeHHo onpeodenstomcs CcrnopmueHsie cobbimus.
CnedosamenbHo, eHoMeH mMemagopudeckoli KoHyenmyanusayuu BOMWHbI 6
Kumatickom criopmusHom OucKypce sesnademcs 6e302080p0YHbIM U onpedensemcs
napanuHeBUCMUYeCKUMU  0COBEHHOCMAMU  B80€HHbIX Oelicmauli U CIOPMUBHbIX
copesHO8aHUL, KOmopble, HECMOMPA HA 8U3YAsbHOE OoMJuUYUE, UMetom onpeodesneHHyo
KOHYenmyasabHoe cxo0cmeo.

Knrouesoble cnoea: KoHyenm, memagopa, criopmusHsil Ouckypc, gpelim, caom.
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