OITUC HABYAJIBHOI JUCHUILJITHA
1. Kon: IIT 3.
2. Ha3Ba: Anaini3 6i3Hec-MO/IeNIel Ta yIpaBIiHHS BapTICTIO Oi3HECY.
3. Tum: 060B’I3KOBHIA.
4. PiBenb Buoi ocBiTh: I (Maricrepcbkuit).
5. Pik HaBYaHHS, KOJIM NPONOHYETHCS AUCHUIIIHA: 1.
6. CemecTp, KOJIM BUBYAETHCA AUCHHILTIHA: 1
7. KiibkicTh BecTanoBiaeHux kpeaurtis EKTC: 3.
8. Ilpi3Buie, ininiagau Jekropa, HayKoBHiHl cTynmiHb, mocaaa: Omiitnuk Onena OnekcaHapiBHA, K.€.H,
JIOLIEHT, JOLEHT Kadeapu TPYIOBUX PECYPCIB 1 MIANIPHUEMHUIITBA.
9. Pe3yJibTaTH HABYAHHA:
- iIeHTU(IKYBaTH CKJIAJI0BI eleMEHTH Oi3HEeC-MOel;
- ¢popmyBatu Gi3HEC-MO/IET1 3 BUKOPUCTAHHIM TYMaHITapHOTO, IIPOLIECHOTO Ta OHTOJIOTIYHOTO T1IXO/IiB;
- aHai3yBaTH Oi3HEC-MO/IEI, OLlIHIOBaTH e(DeKTUBHICTH Oi3HEC-MO/IeN1 Ta il KOMITIOHEHTIB;
- pO3pOOJIATH YIPABIIHCHKI PIIIEHHS 3a pe3yabTaTaMu MOPTQETHHOTO aHali3y 013HEC-MOIeTIeH;
- OLIIHIOBATH BapTicTh Oi3HECY 3 BUKOPUCTAHHSM JIOXIJJHOTO, PUHKOBOTO (MTOPIBHSJIBHOTO) Ta BUTPATHOTO
MIXO/IIB;
- (hopmyBaTu MexaHi3M BapTiCHO-OPIEHTOBAHOI'O YIPABIiHHS Oi3HECOM.
10. ®opmu opranizaumii 3aHsTh: JICKIii, TPAKTUYHI 3aHITTS, CAMOCTIHHA poO0OTa, KOHTPOJIbHI 3aXO/H.
11. Iucuunjiny, mo nepeayTb BUBYEHHI0 3a3HAYEHOI IMCUMILTIHN: «MapkeTuHry, «MeHeIKMEHT,
«OCHOBHM €KOHOMIKHY, «AHATITHKA PUHKIBY», « EKOHOMIKA M AMPUEMCTBAY.
12. 3mict kypey: CyTHicHI XapakTepucTUKH Ta Kiacudikamis 6izHec-mozaeneit. [ligxonu no popmyBanHs
Oi3Hec-mMozeneil. Meroau anamizy Oi3Hec-moxeneid. I[loprdenpHuit anami3z Oi3Hec-moneneit. CyTHICTh
BapTICHO-OPIEHTOBAHOIO  yrpaBiiHHA  Oi3Hecom. Ilizxomum g0  OILiHIOBaHHA ~ BapTOCTi  Oi3Hecy.
[HCTpyMEHTapiii ynpaBIiHHS BapTICTIO Oi3HECY.
13. PekoMeH10BaHI HABYAJILHI BHIAHHA:
1. ba6iit O. M., Manumko B. C., IlynuueBa I'. O. YmpaBninHg BapTicTiO mianpueMcTBa: HaBuanbHmit
nocionuk. Oneca: OHEY, porampunt, 2016. 207 c.
2. Kacuu A. O., Padansceka 1. B. bizHec-momeni cydacHUX MiANMPHUEMCTB: TIOHSTTS, BUIH, 3apyOLKHHUI
nocsin. [TpuuopHomMopchki ekoHOMIuHI cTymii, 2019. Ne 37. C. 86-92.
3. Omiiauk O.0., biman C.A. MeTtoauyHi BKa3iBKH 10 MPAKTUYHUX 3aHATH Ta CaMOCTIHHOI poOOoTH 3
HABYAJILHOT JUCHIHUILIIHN «AHam3 6i3HecC-MoieNell Ta YIpaBIiHHS BapTICTIO Oi3HeCY» i 3100yBaviB BUIIOL
OCBITH JIpyroro (Maricrepcbkoro) piBHs crneriaabHocTi 051 «ExoHoMikay ocBITHRO-TIpOodeciitHOl mporpamMu
«biznec-anamitukay. Pisue: HYBI'TI, 2021. 24 c.
4. Ionrinina O. I1. YopaBniHHS BapTICTIO MANPUEMCTBA : HaBuanbHUKM TociOHMK.XapkiB : XHEY im. C.
Kyznens, 2017. 140 c.
5. llIsupanenko I'. O. ®opmyBanns OizHec-moneni mianpueMctBa : HaBd. moci6. K. : KHEY, 2013. 423 ¢
14. 3an1aHoBaHi BUIM HABYAJBLHOI JiAJILHOCTI TAa MeTOIH BHKJIATAHHA:
nekiii — 16 rox, mpakTU4H1 3aHATTS — 16 roja, camocTiiiHa po6oTa — 58 roa. Pazom — 90 rog.
Metoam: nekuii 3 BUKOPUCTaHHAM MYJIbTUMEAIMHUX Mpe3eHTaliil Ta y Gopmi mianory; mpoOJeMHi JeKIil;
JIEMOHCTpAIIis; HABYAJIbHA JAUCKYCIs; 1HANBITyabHI 3aBAaHHS JIJIs1 BUPIIMICHHS TPAKTUYHUX BIIPaB Ta 3a]1a4;
TECTOBI 3aBJaHHS; aHaJi3 KOHKPETHUX CUTYalliif; IPOEKTHA TEXHOJIOTIS; po00Ta B KOMaH/II.
15. ®opmu Ta KpUTEPii OUIHIOBAHHA:
OuiHoBaHHA 311IcHIOETECS 3a 100-0aILHOIO MIKAIOXO.
[TincymkoBuii KoHTpOb (40 OamiB): ex3amen TECTOBHUH B KiHII 1 ceMecTpy.
[Horounuit kouTposnp (60 OamniB): TecTyBaHHS; pO3B’sI3yBaHHS 3a/ay; OL[IHIOBAaHHS aKTUBHOCTI MiJa Yac
00roBOpeHHS TPOOJIEMHUX CHUTyalllii Ta aHami3y KOHKPETHHMX CHUTYyaIlld; Mpe3eHTallis TMPOEKTIB;
OI[IHIOBAHHS aKTUBHOCTI B KOMaH/Hi poOOTi.
16. MoBa BUKJIaJaHHSA: YKpaiHChKA.

3aBigyBad kadenpu TPYIOBUX PECypCiB 1
MiIPUEMHUIITBA, 1I.€.H., Ipodecop I".1O. Mimyk

Po3po6HuK onMcy TUCUUILTIHU:
JOTICHT KadeIpu TPYAOBHUX PECYPCIB 1
MiIPUEMHUIITBA, K.€.H., TOIEHT 0.0. Oniitank



DESCRIPTION OF EDUCATIONAL DISCIPLINE
. Code: PP 3.
. Title: Business model analysis and business value management.
. Type: compulsory.
. Higher education level: the second (Master's degree).
. Year of study, when the discipline is offered: 1.
. Semester when the discipline is studied: 1.
. Number of established ECTS credits: 3.
. Surname, initials of the lecturer, scientific degree, position: Olena Oliinyk, Cand. Sci. (Econ.), Assoc.
Prof.
9. Results of studies:
- identify the constituent elements of the business model;
- to form business models using humanitarian, process and ontological approaches;
- analyze business models, evaluate the effectiveness of the business model and its components;
- develop management decisions based on the results of portfolio analysis of business models;
- assess the value of the business using revenue, market (comparative) and cost approaches;
- to form a mechanism of cost-oriented business management.
11. Disciplines preceding the study of the specified discipline: "Marketing", "Management",
"Fundamentals of Economics", "Market Analysis", "Business Economics".
12. Course contents: Essential characteristics and classification of business models. Approaches to the
formation of business models. Methods of business model analysis. Portfolio analysis of business models.
The essence of cost-oriented business management. Approaches to business valuation. Business value
management tools.
13. Recommended educational editions:
1. Babiy O.M., Malyshko V.S., Pudicheva G.O. Management of enterprise value: Textbook. Odessa: ONEU,
rotaprint, 2016. 207 p.
2. Kasych A.A., Rafalska 1.V. Business models of modern enterprises: concepts, types, foreign experience.
Black Sea Economic Studies, 2019. Ne 37. S. 86-92.
3. Oliynyk O.O., Bilan S.A. Methodical instructions for practical classes and independent work on the
subject "Analysis of business models and business value management" for applicants for higher education of
the second (master's) level of specialty 051 "Economics" educational and professional program "Business
Analytics". Rivne: NUVGP, 2021. 24 p.
4. Poltinina O.P. Management of enterprise value: a textbook. Kharkiv: KhNEU. S. Kuznets, 2017. 140 p.
5. Shvydanenko G.O. Formation of business model of the enterprise: textbook. way. K.: KNEU, 2013. 423 s
14. Planned types of educational activities and teaching methods:
lectures — 16 hours, practical classes — 16 hours, independent work — 58 hours. Total — 90 hours.
Methods of teaching: lectures with the use of multimedia presentations and in the form of dialogue;
problem lectures; demonstration; educational discussion; individual tasks for solving practical exercises and
tasks; test tasks; analysis of specific situations; design technology; teamwork.
15. Forms and assessment criteria:
The assessment is carried out on a 100-point scale.
Final control (40 points): test exam at the end of the 1th semester.
Current control (60 points): testing; problem solving; assessment of activity during the discussion of
problem situations on the topics of practical classes; written individual creative tasks on the topics of
individual practical classes; assessment of activity in teamwork; assessing the validity of conclusions in
the analysis of specific situations.
16. Language of teaching: Ukrainian.
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