OITNC HABYAJIbHOI JUCIUIIJITHA
1. Koa: BB4.
2. Ha3Ba: bpenoumne.
3. Tun: subipxosa oucyuniiua.
4. PiBenn Bumoi ocBitu: I (Marictepcbkmii).
5. Pik HaBYaHHS, KOJIM NPONOHYETHCS JUCHUIIIHA: /.
6. CemecTp, KOJIM BUBYAETHCS JUCHMILIIHA: [.
7. KinbkicTb BcTanoBenux kpeautiB EKTC: 4.
8. Ilpi3Buie, iHinianum JgexkTopa/jieKTopiB, HAYKOBMIi cTymiHb, mocaxa: Miwyxk I.1O., 0.e.n., npogecop,
3a8i0y8ay Kagheopu mpyoosux pecypcis i nionpuemMHuymaed.
9. Pe3y/ibTaTH HABYAHHS: ITiCJISl BUBYCHHS JUCIUILTIHU CTYJCHT TIOBUHEH OYTH 3IaTHHUM:
®  guUsHAwamu aroeHmuxy Opendie ma 3HAXOOUMU YHIKAIbHI nepesazu GiON0BIOHO 00 OYIKYBAHb YIIbOBUX
epyn;
®  ¢popmysamu 61acHi BUCHOBKU WOOO NPUOAMHOCE MA MONCIUBOCHEU BUKOPUCMAHHS ICHYIOYUX MOOeell
OpeHOuH2y Ha NPUKIAOi KOHKPeMmHUX 00'ekmie ananizy,

auanizyeamu ma gopmyeamu 6peno-cmpamezii Ha Pi3HUX eKOHOMIUHUX PIGHSAX,
KPUMUYHO ~aHANI3Y8AMU mMda po36UEAMU YCHiWHUU OpeHO Ha pPI3HUX pIGHAX — 0COOUCTIOMY,
KOpNOpamueHoMy, mepumopiaioHOMY.
10. ®opmu opraHizauii 3aHATh: ayoumopHe, OHIANH Ma 3MiUaHe HABYAHHA (TleKYil, NPaKmuyHa nio2omosKa),
camocmitina poboma, KOHMPOJLHI 3aX00U (HOMOUHUL, NIOCYMKOBUL KOHMPOJIb).

11. JIMcuumuIiHg, 1Mo mepeayrTh BHUBYEHHI0 3a3HAYEHOI AUCHMIUVIIHU: OUCYUNTIHU NePuLo20 PIBHA Guuol

oceimu, HeghopmaibHa oceima.

12. 3mict kypey: llonamms 6pendy ma iio2o ocHo6ui i0enmughikamopu. I0enmuunicmes 6pendy. OcHogui

mooeni bpenouney. Pospobka openo-cmpameeii. bpeno ocobucmocmi. bpenoune pobomooasys. bpenoune

mepumopiii.

13. PexoMeH10BaHi HABYAJILHI BHIAHHS:

1. Anholt Simon. Competitive Identity: The New Brand Management for Nations, Cities and Regions. - New
York: Palgrave Macmillan, 2007. 147 p.

2. Anholt Simon. Places: Identity, Image and Reputation. London: Palgrave Macmillan, 2010. 168 p.

3. Bpeno-menedocmenm. Hauanvno-memoouunuti xomniexc oucyuniainu / H. B. FOoina ; Kuis : KIII im.
leopsa Cikopcbkoeo. 2020. — 114 c.

4. Tpucopuyk T.B. bpenoune: HasuanvHuil NOCIOHUK  Onsi  Oucmauyiunozo  Hasyauus. URL:
https://sites.google.com/site/brendingsoccult/.

5. Mapxemune nepconany ma HR-Openoune: nmaeu. nocio. ons cmyo. cneyiarvhocmi 051 «Exonomixay,
cneyianizayii « Ynpaeninnsa nepconanom ma exonomixa npayi» / T.B. Ilaenenxo; KIII im. leops
Cixopcovkoeo. 2022. 97c.

6. Cmepiuescokuti C.®D., Ilemponasnoscvka C.€., Paduenxko O.A. Bbpeno-meneOoxncmenm: HABUANbHUL
nocionux // 3a 3ae. peo. C. @. Cmepiuescokuii, C. €. [lemponasnoscvka, O. A. Paduenxo. K.: HAY, 2019.
156 c.

14. 3ansianoBaHi BMIM HABYAJIbHOI AifJIbHOCTI Ta METOAM BUKJIAAAHHS:

16 200. nexyiu, 24 200. npakmuunux 3ausims, 80 200. camocmitinoi pooomu. Pazom — 120 200.

Memoou: inmepaxmusHi 1exyii, popmam «nepegepuymozo Kiacyy, Keuc-memoou, poboma y Maaux epynax, Ox-

JQUH THCMPYMEHmMU CRITbHOT pOOOMU, BUKOPUCTNAHHS MYTbMUMEOTUHUX 3aC0018.

15. ®opmu Ta KpUTepil OiHIOBAHHSA:

Oyintosanns 30iticHioemocs 3a 100-06anvroro wkanoio.

1liocymrosuii konmpons. 3aiiK 6 kinyi 1 cemecmpy.

Homounuii xonmponav (100 6anig): mecmyganus, ONUMYBAHHS, GUKOHAHHS ITHOUBIOYATLHUX MA KOMAHOHUX

3a60aHb, OYIHIOBAHHS AKMUBHOCMI POOOMU 8 MAUX 2PYNAX, 2 3MICMOBHI MOOYIIL.

16. MoBa BUKJIaJaHHS: YKPATHCHKA.

3asioysau kagheopu mpyoosux pecypcie
i nionpuemHuymea, 0.e.H., npogecop I FO.Miwyx



DESCRIPTION OF EDUCATIONAL DISCIPLINE

. Code: V'V4.

. Title: Branding.

. Type: discipline of choice.

. Level of higher education: the 2nd (Master's degree).

. Year of study when the discipline is proposed: /.

. Semester when the discipline is studied: /.

. Number of established ECTS credits: 4.

. Surname, initials of the lecturer/ lecturers, scientific degree, position: H. Mishchuk, Doctor of Economics,

Professor, Head of the Department of Human Resources and Entrepreneurship.

9. Learning outcomes: after studying the discipline the student must be able to:

* determine brand identity and find unique advantages in accordance with the expectations of target groups,

» make own conclusions on the suitability and possibilities of use the existing branding models on the example of
specific objects of analysis,

* analyze and develop brand strategies at different economic levels;

* analyze and develop a successful brand at different levels - personal, corporate, territorial.

10. Forms of organizing classes: classes, including mixed and distant (lectures, practical training), independent
work, control measures.

11. Disciplines preceding the study of the specified discipline: bachelor's level disciplines and informal
education.

12. Course content: The concept of a brand and its main identifiers. Brand identity. Basic models of branding.

Development of a brand strategy. Personal brand. Employer branding. Branding of territories.

13. Recommended editions:

1. Anholt Simon. Competitive Identity: The New Brand Management for Nations, Cities and Regions. - New
York: Palgrave Macmillan, 2007. 147 p.

2. Anholt Simon. Places: ldentity, Image and Reputation. London: Palgrave Macmillan, 2010. 168 p.

3. Brend-menedzhment: Nachal'no-metodychnyy kompleks dystsypliny / N. V. Yudina ; Kyyiv : KPI im. lhorya
Sikors'koho. 2020. — 114 s.

4.  Hryhorchuk T.V. Brendynh: navchal'nyy posibnyk dlya dystantsiynoho navchannya. URL:

https://sites.google.com/site/brendingsoccult/.

5. Marketynh personalu ta HR-brendynh: navch. posib. dlya stud. spetsial’'nosti 051 «Ekonomikay,

spetsializatsiyi « Upravlinnya personalom ta ekonomika pratsin / T.V. Pavlenko;, KPI im. Ihorya Sikors'koho.

2022. 97s.

6. Smerichevs'kyy S.F., Petropaviovs'ka S.YE., Radchenko O.A. Brend-menedzhment: navchal'nyy posibnyk // za
zah. red. S. F. Smerichevs'kyy, S. YE. Petropavlovs'ka, O. A. Radchenko. K.: NAU, 2019. 156 s.

14. Planned types of educational activities and teaching methods:

lectures — 16 hours, practical classes — 24 hours, independent work — 80 hours. Total — 120 hours.

Methods of teaching: interactive lectures, ‘flipped classroom”, case studies, work in small groups, online
collaborative work tools, multimedia tools.

15. Forms and assessment criteria:

The evaluation is based on a 100-point scale.

Final control: assessment at the end of the 1st semester.

Current control (100 points): testing, surveys, individual and teamwork tasks; assessment of small group activity,

2 content modules.

16. Language of teaching: Ukrainian.
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Head of the Department H Mishchuk, Doctor of Economics, Professor



