OIMMC HABYAJIBHOI U CHMIIITHA

1. Kon: TII12

2. Ha3pa: ComiaiibHUl MEHEIXKMEHT Ta COLIaIbHUN MapKETHHT

3. Tun: 000B’I3KOBUI

4. PiBeHb BUIIIOT OCBITH: ApYyTruii (MaricTepCchbKuii)

5. Pik HaBYaHHS1, KOJIM MPONMOHYETHCA AMCHUILTIHA: 1

6. CemecTp, KOJIM BUBYAETHCS AUCHUILIIHA: []

7. KisibkicTh BcranoBjaeHux kpeautiB EKTC: 6

8. Ilpi3Buile, iHiLiaan JeKTOpPa/JIeKTOPiB, HAYKOBHUIi CTYNiHb, MOCaAa: 1.(1JI0C.HAYK,
npo¢. 3amyxHa A.€.

9. Pe3yibTaTH HABYAHHA: TICJIS BHUBYEHHS [UCUUIUTIHM CTYJIEHT IOBUHEH OyTH
3/1aTHUM:

3HATHU: 3HATH ICTOPUYHI OCOOJMBOCTI BUHMKHEHHS, MKIUCIUILIIHAPHUNA BUMIP
Ta XapaKTepHI PUCH COLIaJbHOTO MEHEDKMEHTY Ta COI[iaJIbHOTO MapKETHHTY,
CYTHICTh COIIaJIbHOTO MEHEIKMEHTY Ta COIliaTbHOTO MApKETHHTY SK 1CTOTHHX
IHCTPYMEHTIB TyYMaHi3aIlii CyCIJIbCTBAa W Opl€HTAallll Ha JIIOJUHY HE SIK pecypc, a
OCOOMCTICTh; TEOPETHUYHI 3acaayd COLIAIBHOTO MEHEIKMEHTY Ta COI[laJbHOIO
MapKeTHUHIy Yy KOHTEKCTI KOPIOPATHBHOI  COLIadbHOI  BIANOBIAAIBHOCTI;
0COOJIMBICTh COIIANBHOTO BEKTOPY VYIOPABIIHHA Ta MapKeTUHTY Yy cdepi
COLIIOKYJIbTYPHOI A1SUTBHOCTI;

YMITH: apryMEHTOBAaHO pO3KPUBATU 3MICT OCHOBHUX MIAXOJIB OCMHUCIICHHS
COLIIAJILHOTO MEHEXKMEHTY Ta COLIAJbHOTO MApPKETUHTY; YIPABISATH TPYAOBUMHU
pecypcaMu Ha OCHOBI MPAKTUYHOTO BHUKOPUCTAHHS MOTHBAI[ITHUX  TeOpiid
TPYAOBOI JISUTBHOCTI; PO3pOOJSATH 3arajibHi Ta CIHeliajdbHlI KOPOTKOCTPOKOBI
nporpaMu MiABUIICHHS KBajidikaiii ymnpaBiaiHLIB c(epu COLIOKYIbTYpPHOI
TiSUTBHOCTI;  3aCTOCOBYBAaTM  IHCTPYMEHTH  COINIAIBHOTO  MEHEDKMEHTY Ta
COIIIAJILHOTO MapKETHHTY Ha 1HAWBIAyaJIbHOMY Ta OpraHi3alifHOMy piBHAX; -
BUPINIYBAaTH TMPAKTUYHI MPOOJEMH Yy COIIIOKYJIbTYpHIN cdepi Ha OCHOBI
3aCTOCYBaHHSI TEOpId Ta METOMIB COIIaJJbHOTO MEHEIKMEHTY MW COIlIaJIbHOTO
MapKEeTHHTY; BIAIIYKYBaTH ONTUMAJIbHI PIIICHHS II0J0 MPOOJeM, sIKi BHHUKAIOTh
B COLIIOKYJBTYpHIN cdepl, B IHAUBIAYaIbHIN 1 podeciiiHii KUTTENISIBHOCTI HA
OCHOBI 3aCTOCYBaHHS 3HaHb 3 COLIAJbHOTO MEHEIKMEHTY Ta COLIaJbHOTO
MapKETHUHTY.

10. ®opMu oprasizamnii 3aHATH: HaBUaJbHE 3aHSITTA, CAMOCTIHHA po0OOTa, MPaKTUYHA
MiTOTOBKA, KOHTPOJIbHI 3aXO/IH.
11. Iucuumiainy, 1o nepeayl0Th BHBYEHHIO 3a3HA4YeHOI JMCHMILIIHM: ColliajJbHa

BIJIMOBIAIBHICTh, OCHOBH MEHEIDKMEHTY Ta O13HEC-NpOIeCiB, MCUXOJIOTO-Teqaroriuyti
OCHOBU mMpodeciiiHOi MisIBHOCTI, 1HO3€MHAa MOBa 3a MNPO(ECiiHUM CIPSIMYBaHHSIM,
METOJIOJIOTiSI HAYKOBUX JOCTIKEHb, COIlIOTYMaHITapHa €KCIIepTH3a Ta KOHCAJITHHT .
JMCHMILTIHM, 110 BUBYAKTHCA CYNYTHBHO i3 3a3HAYEHOI0 TUCIHHUILTIHOK: 1TMppoBa Ta
iH(popmariiiHa KyapTypa, SMM Ta SEO TexHOMOrii B COLIOKYNBTYpPHIM cdepi, MPOEKTHA
JUSITEHICTD Y COLIOKYIBTYPHIN cdepi.

12. 3mict kypcey: ComianbHi acmeKkTd YOPaBIIHHA Y KOHTEKCTI CTaHOBJICHHS
iH(dopMalliitHoTO cycniyibeTBa. JIFOACHKUIN KammiTall IK YMHHUK COI1aJIbHO-OP1IEHTOBAHOTO



MEHE/KMEHTY. TeopeTuyHl 3acaau COIaIbHOTO MEHEIKMEHTY: CYTHICTh, 3aKOHH,
OpUHIUMNU. MeTolu CcOoliadbHOrO MEHEIKMEHTY Ta XapaKTepUCTUKa HOro KpUTEpiiB.
CorianibHUN MEHEKMEHT B CHCTEMI COLIAJbHO-TPYAOBUX BigHOCUH. CorianbHui
MEHEPKMEHT Ta colliajibHa BiAMmoBiganbHICTh. CoOlanbHUM MEHEeKMEHT y cdepi
COITIOKYJIBTYPHOI ISUTBHOCTI: COIllaIbHUH CaMOMEHEDKMEHT. TeopeTHudHi 3acaau
COIlaJIbHOTO MapKeTUHTy. OCOOJMBOCTI MPAKTUYHOI peatizallii KOHIENIiH CoIllaJbHOIo
MapKeTUHTYy. TeopeTuuHi Ta MPaKTUYHO-MPUKIIAIHI BUMIPU PEKIAMHOI JISUTBHOCTI B
CHUCTEMI COIlIAJIbBHOTO MapkeTuHry. CollaJibHUH MapKeTUHT Yy cdepl COLIOKYIbTYpPHOI
TISIIBHOCTI.

13. PexoMeHnaoBaHi HABYAJILHI BUIAHHA:

1. binoxonenxo JI. A. OcHOBH pekaamo3HaBcTBa : npakTukyMm. Kpuswuii Pir : K/AITY,
2020. 112 ¢

2. Ipaneuko Hens. YripaBiiHHS peKJIaMHOIO MiSUIbHICTIO: HAaBY. MOCIOHUK. TepHOMib:
3axiIHOYKpaTHChKUH HalllOHAJIbHUH yHiBepcuteT, 2022. 88 ¢. 3.MapkeTuHr
[EnextponHuii pecypc] : HaBu. moci6. / H. IBaneuko, T. bopucosa, 0. [Tpomummun [Ta
iH.] ; 3a pea. H. P. IBaneuko. Tepuonins : 3YHY, 2021. 180 c.

3. [TaBnos K. B., JIsumrok A. M., [1anoBa O. M. MapkeTusr: Teopis 1 mpaKTHKa:
niapyunuk. Jlynek : CIIJ[ I'ansgx XKanna Bonogumupisua, apykapus «Bomunbnomirpadg»»
2022. 408 c.

4. Peiikin B. C. ConiansHuii MEHEIDKMEHT : KOHCIEKT JeKiii. Jlyupk : Bonuncekuit
HalllOHAJIbHUH yHiBepcuteT imeH1 Jleci Ykpainku, 2022.

14. 3an1aHoBaHi BUAM HABYAJbLHOI JiIVILHOCTI Ta METOAM BUKJIAJAHHA:

-24 rox. nekiii, 36 TOAWHU ceMiHAPChKUX 3aHsATh, 120 roa. caMocTiitHO1 po6oTH. Pazom —
180 rox. — nerHa opMa HaBUAHHH.

-4 ron. nexuii, 12 ToguHu ceMiHapChKUX 3aHATh, 164 Toa. camocTiitHOT podoTh. Pazom —
180 roa. — 3aouna popmMa HaBYAHHS.

Metonu: InTepakTHBHI METOIM HaBUaHHS (KpPyril CTOMM 3 NPOOJIEMHUX NHUTAaHb
COIIAIbHOTO MEHEPKMEHTY Ta COLIAJIbHOIO MapKETUHTY), po0OoTa B MalluX rpynax,
aHaJi3 KOHKpEeTHUX cuTyallii (case study), poiboBi irpu, HaB4YaJIbHA TUCKYCisl, ne0aTu,
00TOBOPEHHS, MPE3eHTAallll, CUTYyaIl1iH1 JOCTIIKEHHS.

15. ®opmu Ta KpUTEPii ONIHIOBAHHSA:

OrmiHtoBaHHS 311HCHIOETHCS 32 100-0aMbHOIO MIKAIOKO.

[TincyMKOBHIA KOHTPOJIb: 1CTIUT.

[ToTounuit kouTpOIk (100 GarniB): TeCTyBaHHS, OMUTYBAHHS.

16. MoBa BUKJIAJIaHHS: YKPATHChKA.

JlexTop 3anyxHa A.€.
1. ginoc. H., mpodecop



THE DESCRIPTION OF ACADEMIC DISCIPLINE
. Code: PP2
. Title: Social management and social marketing
. Tum: Main
. The level of higher education: master’s (second)irst (bachelor's)
. Year of study for proposed discipline: 1
. Semester: I
. The ECTS credits: 6;
. Name and surname of the lecturer / lecturers, academic degree, position:
Zaluzhna A. E., Doctor of Philosophy, Professor, Head of Philosophy Department
9. Learning Outcomes: after the discipline the getter should be able to:

O 1 &N Nt A W N -

e know: the historical features of the emergence, interdisciplinary dimension and
characteristic features of social management and social marketing; the essence of
social management and social marketing as essential tools for the humanization of
society and human orientation not as a resource, but as a person; theoretical
foundations of social management and social marketing in the context of corporate
social responsibility; feature of the social vector of management and marketing in
the field of socio-cultural activities;

e be able to: reasonedly reveal the content of the main approaches to the
understanding of social management and social marketing; manage labor resources
based on the practical use of motivational theories of labor activity; develop
general and special short-term training programs for managers in the field of socio-
cultural activities; apply social management tools and social marketing at the
individual and organizational levels; - to solve practical problems in the socio-
cultural sphere based on the application of theories and methods of social
management and social marketing; to find optimal solutions to problems that arise
in the socio-cultural sphere, in individual and professional life activities based on
the application of knowledge of social management and social marketing.

10. Forms of classes: training sessions, self-work, seminars, control measures.

11. Preceding subjects: Social responsibility, Basics of management and business
processes, Psychological and pedagogical basics of professional activity, Foreign
language for professional direction, Methodology of scientific research, Socio-
humanitarian expertise and consulting.

Accompanying subjects: Digital and information culture, SMM and SEO technologies
in the socio-cultural sphere, Project activity in the socio-cultural sphere.

12. Course Content: Social aspects of management in the context of the formation of
the information society. Human capital as a factor of socially oriented management.
Theoretical foundations of social management: essence, laws, principles. Methods of
social management and characteristics of its criteria. Social management in the system of
social and labor relations. Social management and social responsibility. Social
management y cdepi COLIOKYJIbTYPHOI MISJIBHOCTI: COLIAJIbHUN CaMOMEHEKMEHT.
TeopeTuyHi 3acaau coriaabHOTO MapKeTHHTY. OCOOJMBOCTI MPAKTUYHOI peaizallli
KOHIICMI[IA COIIaJIbHOTO MapKeTUHry. TeopeTuuHi Ta NPaKTUYHO-TIPUKIAAHI BUMIPH



peKIaMHO1 AISTTLHOCTI B CHCTEMI COIllaJbHOrO0 MapkeTuHry. ColllaJibHuil MapKEeTUHT Y

cepi CoOKYJIBTYPHOI TISITBHOCTI.
13. Recommended edition:

l.

2.

4,

Bilokonenko L. A. Fundamentals of advertising: practical course. Kryvyi Rih:
KDPU, 2020. 112 p

Nelya Ivanechko. Management of advertising activities: training. manual.
Ternopil: West Ukrainian National University, 2022. 88 p. 3. Marketing
[Electronic resource]: teaching. manual / N. Ivanechko, T. Borisova, Yu.
Protsyshyn [and others] ; under the editorship N. R. Ivanechko. Ternopil: ZUNU,
2021. 180 p.

Pavlov K. V., Lyalyuk A. M., Pavlova O. M. Marketing: theory and practice:
textbook. Lutsk: SPD Hadyak Zhanna Volodymyrivna, printing house
"Volynpoligraf" 2022. 408 p.

Raikin V. S. Social management: lecture notes. Lutsk: Lesya Ukrainka Volyn
National University, 2022.

14. Learning activities and teaching methods:
-24 hrs. lections, 26 hrs. seminars, 120 hrs. self-work. Total — 180 hrs. full-time education.
-4 hrs. lections, 12 hrs. seminars, 164 hrs. self-work. Total — 180 hrs. correspondence

form of education.

Methods: interactive learning methods (round tables on problematic issues of social
management and social marketing), work in small groups, analysis of specific situations
(case studies), role-playing games, educational discussions, debates, discussions,

presentations, case studies.
15. Methods and evaluation criteria:
Assessment is carried out on a 100-point scale. Final control: test Current control (100

points): tests, quises
16. Language: Ukrainian.

Zaluzhna A E.,
Doctor of Philosophy, Professor



