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SUMMARY 

Rashman B.G. Formation of the integrated organizational and 

informational model of marketing agency. – Printed as manuscript. 

The thesis for the scientific degree of the Candidate of Economic sciences, specialty 

08.00.04 – Economics and Enterprises Management (by economic activities). – National 

University of Water and Environmental Engineering, Rivne, 2017. 

In the thesis the theoretical basis and practical recommendations on formation of 

the integrated organizational and information model are developed. Priority types of 

formation of organizational and informational models of marketing agency are 

identified. Static and dynamic approaches to assess the effectiveness are improved. The 

objective function to evaluate the efficiency of organizational and informational models 

of marketing agency depending on the type of priority control features is offered. 

The conclusion of the need for a comprehensive review of individual parameters 

of efficiency of marketing agencies and companies – customers of marketing services is 

realized. A structural and genetic analysis and method of synthesis used in the current 

research due identification of causal relationships between the involved resources and 

results achieved from marketing services production allow to get more deep insight of 

the content of business decisions concerning the formation of complex organizational 

and informational model of marketing agency.  

According to systemic and structural-functional approaches the structure of the 

pattern to form the complex organizational and informational model of marketing 

agency is given. Systematization of potential analysis methods of efficiency analysis 

the information and organizational model of marketing agency is done. The specifics of 

their application according to the position of feasibility to consume the marketing 

services for recipients and producer are grounded.  

The practical significance of the results is to create prerequisites for decision-

making in the production of marketing services focused on scenario to choose to form a 

complex organizational and informational model of marketing agency based on 

procedures of transformation, integration, modification or innovation. 

Keywords: formation, integrated organizational and informational model, 

marketing agency, organizational structure, efficiency, optimization. 
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