1. Kon: BB 1.

2. Ha3Ba: bi3Hec-mMozeni MibKHApOAHOT KOMITaHiI.

3. Tun: Bubipkoswii.

4. PiBenn Buoi ocBiTu: Il (Maricrepcrkmii)

5. Pik HaBYAHHS#, KOJIM NPONOHYETHCA TUCIUILIIHA: 5.

6. CemecTp, KOJIM BUBYAETHCH AUCHUILIiHA: 10.

7. KiabkicTts BcTaHoBJeHUX kKpeauTiB EKTC: 3.

8. Ipi3Buue, iHinianm JexkTopa/jieKTopiB, HAYKOBHil cTymiHb, mocaaa: Bamiymiina 3.B.
KaHAUJIaT €eKOHOMIYHUX HayK, TOIEHT Kad. MIKHAPOAHOT €eKOHOMIKH.

9. Pe3y1bTaTH HABYAHHS:

HaOyTTsS Ta 3aCBOEHHS CTYJCHTAMH KOMIUIEKCHUX 3HaHb Ta MpodeciiiHoi kommeTeHIii B cdepi
¢daxoBux 3HaHb 3 Oi3HEC-MOJAENEH [ISIBHICTIO BITYM3HSHHX Ta MDKHAPOIHUX KOMIAHIA Ha
1HO3eMHHX TOBapHHX Ta (iHAHCOBUX PUHKAX 30KpeMa, HAOyTTs MPAKTHYHUX HABUYOK YIPaBIIIHHS
aKI[IOHEPHUMHU TOBAPUCTBAMU Ta KOPIOpPALisAMH, (OPMYBAHHS KOMIIETEHTHOCTEH EKOHOMIKO-
MPaBOBOTO XapaKkTepy MO0 YIPaBIIiHHS, OpTraHi3allii, peryJtoBaHHS BIIHOCHH MIX 3alliKaBICHUMH
ocobaMH B CHCTEMi KOPIOPATUBHOTO YIPABIIHHS 3a YMOBH TIJIBUIIECHHS €(QEKTUBHOCTI
(byHKIIOHYBaHHS MiIPUEMCTBA KOPIOPATUBHOTO TUMY SIK TOCIIOAAPIOIOYOro cy0'eKTa B PUHKOBIN
€KOHOMILI.

10. ®opmu oprani3zamii 3aHsTh: HaBYAJIbHE 3aHATTS, CAMOCTIHHA POOOTa, MPAKTHUYHA ITiITOTOBKA,

KOHTPOJIbHI 3aX0/IH.

11. [JAucuumnjinv, moO nepeayl0Tb BHBYEHHI0 3a3HAYEHOI AMCUUIIIHM: «MixHapoaHa
eKOHOMIKa», «MbKHapogHUH MapKeTUHI», «TpaHcHaIiOHANbHI Kopropamrii», «MixHapoaHi
cTparerii eKOHOMIYHOTO PO3BUTKY» Ta JMCIUIUIIH, IO Oe3mocepenHbo (PopMyrOTh KOMIETEHIIIT
(axiBLs BiMOBITHOTO HAMIPSIMY IT1ITOTOBKH.

12. 3micm Kypcy: CydacHi oprasizaiiiiai ¢opmMu Ta Moesi Mi>KHapOIHOTO Oi3HeCy. AHTJIO-
amMepuKaHchka Mojenb. HimMeribka Moens. Sinorcbka Mmojensb. CimeiiHa Mosiesb. Y KpaiHchbka
MOJICJIb KOPIIOPAaTUBHOTO yIpaBJliHHs. AyTcaliepchka MOJIENb Ta 1HCaaepchka Moiesb. bizHec-
MO/IeJTi IHHOBALIHHOTO PO3BUTKY MiANpueMCTBA. bizHec-Monenb GpopMyBaHHS KOPIIOPATHBHOT
ctparerii. CnocoOu MpOHUKHEHHST KOMITaH1i Ha 3apyOiKH1 PUHKH 1 BIAMOBIIHI IM MOJIe1 BEACHHS
MDKHapOIHOTO Oi3HECYy.

13. PexoMeH10BaHI HABYAJILHI BUTAHHA:

1. Afuah A. Business Model Innovation: Concepts, Analysis and Cases. / A. Afuah. - N.Y.:
Routledge, 2014. - P. 200.

2. Jhanson M. Reinventing Your Business Model / M. Jhanson, C. Christensen, H. Kagerman //
Harvard Business Review. - 2008. - Vol. 86. - Ne 12. - P. 51- 59.

3. Kaplan S. Business Model Innovation Factory: How to Stay Relevant When the World Is
Changing / S. Kaplan. - N.Y.: Wiley, 2012. - P. 256.

4. Osterwalder A. The Business Model Ontology: A Proposition in the Design Science Approach.
/ A. Osterwalder. - Lausanne: University of Lausanne, 2004. - P. 165.

5. Osterwalder A. Business Model Generation: A Handbook for Visionaries, game Changers and
Challengers / A. Osterwalder, Y.Pigneur. - N.Y.: Wiley, 2010. - P. 180

14. 3anganoBaHi BUAM HABYAJLHOI JiIJILHOCTI TA MEeTOAM BUKJIATAHHS:

16 rox. nekmii, 14 roa. npakTuaHUX poOiT, 60 TOa. camocTiitHOl poboTu. Pazom — 90 rog.

MeToau: IHTEpaKTHBHI JIEKIii, €IEeMEHTH MNpOoOJIEeMHOI JeKIlii, IHAWBIAYyalbHI 3aBIaHHS,
BIPOBAKEHHS JUIOBHX Ta POJBOBUX Irop, KEMC-METOIB, 1HIWBIAyaJbHI Ta TPYIMOBI HAayKOBO-
JOCIITHI 3aBAAaHHS, BAKOPUCTAHHS MYJIbTUMEIIHHIX 3aCO0i1B.

15. ®opmu Ta KpUTEpii OUIHIOBAHHS:

OriHroBanHsA 30iHCcHIOETHCS 3a 100-0aJIBHOIO MIKAIOKO.

[TincymkoBHit KOHTPOIIB: 3aJ1iK B KiHIl 10 cemecTpy.
[ToTounnii kouTpoH (100 GamiB): TECTYBaHHS, YCHE / THCbMOBE OMUTYBAHHS.
16. MoBa BuKJIagaHHs: YKpaiHChKA.



3aBigyBad Kadeapu MiKHAPOTHUX
€KOHOMIYHUX BIJTHOCUH O.M. Cazonernp, a.e.H., mpodecop

. Code: BB 1.

. Title: Business model of an international company.

. Type: Selective.

. Higher education level: the 2nd (Master's degree)

. Year of study, when the discipline is offered: 5.

. Semester when the discipline is studied: 10.

. Number of established ECTS credits:: 3.

8. Surname, initials of the lecturer / lecturers, scientific degree, position: Valiullina Z.V.
Candidate of Economic Sciences, associate professor of the Department of International Economic
Relations.

9. Results of studies:

Acquisition and mastering by students of complex knowledge and professional competence in the
field of professional knowledge of business models by the activities of domestic and international
companies in foreign commodity and financial markets, in particular, acquiring practical skills in
managing joint stock companies and corporations, forming the competences of the economic and
legal nature regarding management, organization, regulation of relations between stakeholders in
the corporate governance system, provided that the efficiency of the corporation's operations is
improved such entity as a market economy.

10. Forms of organizing classes: training classes, independent work, practical training, control
measures.

11. Disciplines preceding the study of the specified discipline: "International Economics",
"International Marketing", "Transnational corporations", "International Strategies for Economic
Development" and disciplines that directly form the competence of a specialist in the field of
training.

12. Course contents: Modern organizational forms and models of international business. American
model. German model. Japanese model. Family model. Ukrainian corporate governance model.
Outsider model and insider model. Business models of enterprise innovation development. Business
model of corporate strategy formation. Ways of penetrating companies in foreign markets and their
corresponding model of international business.

13. Recommended educational editions:

1. Afuah A. Business Model Innovation: Concepts, Analysis and Cases. / A. Afuah. - N.Y.:
Routledge, 2014. - P. 200.

2. Jhanson M. Reinventing Your Business Model / M. Jhanson, C. Christensen, H. Kagerman //
Harvard Business Review. - 2008. - Vol. 86. - Ne 12. - P. 51- 59.

3. Kaplan S. Business Model Innovation Factory: How to Stay Relevant When the World Is
Changing / S. Kaplan. - N.Y.: Wiley, 2012. - P. 256.

4. Osterwalder A. The Business Model Ontology: A Proposition in the Design Science Approach.
/ A. Osterwalder. - Lausanne: University of Lausanne, 2004. - P. 165.

5. Osterwalder A. Business Model Generation: A Handbook for Visionaries, game Changers and
Challengers / A. Osterwalder, Y.Pigneur. - N.Y.: Wiley, 2010. - P. 180

14. Planned types of educational activities and teaching methods:

Lectures — 16 hours, practical classes — 14 hours, independent work — 60 hours. Total — 90 hours.
Methods of teaching: interactive lectures, problem lecture elements, individual tasks, implementing
business and role games, case method, individual and group tasks of scientific research, using
multimedia tools.

15. Forms and assessment criteria:

The assessment is carried out on a 100-point scale

Final control: test at the end of the 10 semester
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Current control (100 points): testing, questioning
16. Language of teaching: Ukrainian.

Head of the Department of
International Economic Relations O.M. Sazonets, Doctor of Economics, Professor



