OIIMC HABYAJILHOI JIMCIATIIITHU «MAPKETUHI OBAM AYIAT»

1. Kon: BC;

2. Ha3Ba: Mapxemuneosuii ayoum.

3. Tun: subiproguil.

4. PiBenb BUIIOI OCBiTH: [] (MazicmepcoKuil).

5. Pik HaBYaHHS, KOJIM MPONOHY€ETHCS JUCHUILTIHA: 5.

6. CemecTp, KOJIM BUBYAECTbCS AUCHMILTIHA: /().

7. KinbkicTh BcTanoBJennx kpeautiB EKTC: 3,0.

8. IlpizBuue, iHiniau JeKTOpa/1eKTOPiB, HAYKOBMIi CTYNiHb, Mocaaa: [ onmapenxo H.A., kano. exoH.
Hayk, ooyenm

9. PesynbTaTu HaBuaHHs. Ilic/isi BUBYEHHS JMCHUILTIHU CTY/I€HT MOBUHEH OyTH 3AaTHUM:

®  00IPYHMOBYBAMU NOJIMUKY MAPKEMUH20B020 AYOUMY;

®  30CMOCO8Y8aAmU NPUHYUNY [ NPAGUILA NPOBEOCHHS MAPKEMUH208020 AYOUmy;

®  GUKOPUCMOBYBAMNU IHCINPYMEHMAPIL MAPKEMUH208020 AYOUMY,

®  NPOBOOUMU KOMHUIAEKCHUL ayOum Mapkemuneo8oi OisibHOCmi RIONpueMcmea 3a0is HOWYKY pe3epsis

VOOCKOHANCHHS MAPKEMUH2Y NIONPUEMCMEA.
10. ®opmu opranizamii 3aHsATh: HaBYAJbHE 3aHATTS, CAMOCTIiHA podoma, npakmuuna ni020MosKd,
NOMOYHUL MOOYIbHUL KOHMPOJIb.
11. ucounJiing, o nepeAy0Th BABYECHHIO 3a3HAYEHOI TUCIUILIIHU:
«Mapkemuney, «Mapremuneosi 0ocniosxcennay, «Mapkemune nociyey, «Mapremunzoee YiHOYmMeopeHH ).
JAucuuniiiy, 0 BUBYAKTHCA CYYTHHO i3 3a3HA4Y€HOI0 JUCIHHUILTIHOIO (32 HeOOXiTHOCTI):
«Mapremuney, «Ayoumy, «Mapremuneosuii MeHeONCMeHN.
12. 3micT Kypcy: (nepenix mem)
Teopemuuni acnexmu mapkemunzo6020 ayoumy. OCHOGU opeanizayii ma Memoouxu MAapKemuHe08020
ayoumy. Ayoum cepeoosuwa mapkemuney. Ayoum cmpamezii mapxemuney. Ayoum opeawnizayii ma
0ONOMIICHUX cucmem mapkemunzy. Ayoum eghexmuernocmi mapkemunzoeoi disavhocmi. Ayoum moeaphoi
noaimuxu nionpuemcmea. Ayoum yiHo8oi nonimuxu nionpuemcmea. Ayoum 30ymogoi  noaimuxu
nionpuemcmea. Ayoum KOMYHIKAYItHOI NOAIMUKY RIONPUEMCTNEA.
13. PexomeHn10BaHi HABYAJIBLHI BUAAHHSL: (3a3Hauumu 00 5 docepein)

1. Jlepes’anuenxo T.€. Mapxemuneosuii ayoum. HaguanbHo - memoOuyHull NOCIOHUK 0Nl CAMOCMIIHO20
susuenns oucyuniinu. K.:KHEY, 2007.- 224 c.

2. Maprxemune ons macicmpie: Hasuanvnuuii nocionux/ 3a 3ae.. peo.o.e.n., npop. C.M. Inisimenxa. — Cymu:
BT]] «Vuisepcumemcoka knueay, 2007. — 928 c.

3. Manvuux M.B. Mapxemune: Hagy. nocionuk / Manvuux M.B., l'oumapenxo H.A., I[lonko O.B., Toruanosa
3.0., Koponv B.O., Mapmuniox O.B., Kosanv C.I.; 3a 3ae. ped. 0.e.n., npog. Manvuux M.B. — Pigne:
HYBITI, 2014. — 444 c.

4. Manvuux M.B. Mapkremunzogo-nocicmuyni npoyecu 8 eKoOHoMiyi: meopisi ma npakmuxa: Monoepagis /
Manvuux M.B., Ilonko O.B., I'oumapenxo H.A., Toruanosa 3.0., Mapmuntok O.B., Kosarw C.1., Menvhux
T.JI; 3a peoakyicto Manvyux M.B. — Pisne: HYBI'TI, 2015. — 192 c.

5. Mapkemuneosuii ayoum nionpuemcmsa. Teopis i npakmuxa mapkemuney ¢ Ykpaini: Monoepagis. /3a
HAayK. ped. 0-pa eKoH. HaYK., npod.., axaod. AIIH Ykpainu A.®. [laerenxa, — K.: KHEY, 2005. - 356 c.

14. 3an1aHoBaHi BUAU HABYAJIBHOI TiVIbHOCTI Ta METOAU BUKJIAJAHHSA:

16 200. nexyii, 14 200. npakmuynux pooim, 78 200. camocmitinoi pobomu. Pazom — 120 200.
Memoou: inmepaxmueui nexyii, eremenmu npooremHoi nexyii, iHOUBIOYaIbHI 3A80AHHS, BNPOBAOINCEHHS
PONbOBUX 20p, Kellc-Memoou, IHOUGIOYANbHI Ma 2PYNno8i HAYKOBO-00CHIOHI 3A60aHHS, BUKOPUCHAHHS
MYTbMUMEOTUHUX 3aC0018..
15. ®opmu Ta KpuUTepPii OiHIOBAHHS:
Ouiniosanns 30iticnioemocs 3a 100-6anbHoro wikanoio.
ITiocymrosuti konmpons (40 6anis): exk3amen mecmosuii 8 kinyi 10 cemecmpy.
Homounuu konmpons (60 6anis): mecmysanHs, onumy8aHHs.
16. MoBa BUKJIAQIaHHS: YKPAIHCOLKA, AH2TINCHKA.
3apigyBau kadenpu,
I..H., mpodecop M.B.Manvyux



DESCRIPTION OF THE EDUCATIONAL DISCIPLINE “MARKETING AUDIT”

. Code: CS;

. Title: Marketing audit.

. Type: selective.

. Higher education level: the 2nd (Master’s degree).

. Year of study when the discipline is offered: 5.

. Semester when the discipline is studied: /0.

. Number of established ECTS credits: 3,0.

. Surname, initials of the lecturer / lecturers, scientific degree, position: Gontarenko N.A., Candidate of
Economic Sciences, senior lecturer

9. Results of studies. After studying this discipline student should know how to:

R 1NN AW -

o justify the policies of the marketing audit;

o use principles and rules of performing the marketing audit;

o use instruments of the marketing audit;

o perform complex audit of the marketing activities of the company in order to find ways to improve
marketing of such company.

10. Forms of organizing classes: training classes, independent work, practical training and current

modular control.

11. Disciplines preceding the study of the specified discipline:

“Marketing”, “Marketing research”, “Service marketing”, “Market pricing”.

Disciplines studied concurrently with the specified discipline (if necessary):

“Marketing”, “Audit”, “Management in marketing”.

12. Course contents: (list of subjects)

Theory of the marketing audit. Fundamentals of organizing and methods of the marketing audit. Audit of the
marketing environment. Audit of the marketing strategy. Audit of a company and additional systems of the
marketing. Audit of the effectiveness of the marketing activities. Audit of the product policies of the company.
Audit of the pricing policy of the company. Audit of the sales policy of the company. Audit of the
communication policy of the company.
13. Recommended educational publications: (specify up to 5 sources)
1. Jlepes’sanuenxo T.€. Mapxemuneosuii ayoum. HaguanbHo - memoOuyHull NOCIOHUK 0Nl CAMOCMIIHO20
susuenns oucyunainu. K.:KHEY, 2007.- 224 c.
2. Maprxemune ona macicmpie: Hasuanvnuii nocionux/ 3a 3ae.. peo.o.e.n., npop. C.M.Inisumenxa. — Cymu:
BT]] «VHisepcumemcoka knueay, 2007. — 928 c.
3. Manvuux M.B. Mapxemune: Hasu. nocionux / Manvuux M.B., F'oumapenxo H.A., Ilonko O.B., Toruanosa
3.0., Koponw B.O., Mapmuniox O.B., Kosane C.I.; 3a 3ae. ped. 0.e.n., npod. Manrvuux M.B. — Pigne:
HYBITI, 2014. — 444 c.
4. Manvuux M.B. Mapkemuneogo-nozcicmuyni npoyecu 8 ekoHomiyi: meopis ma npakmuxa: Monoepagis /
Manvuux M.B., Ilonko O.B., I'oumapenxo H.A., Toruanosa 3.0., Mapmuniok O.B., Kosarw C.1., Menvrux
T.JI; 3a peoaxyicio Manvuux M.B. — Piene: HYBI'TI, 2015. — 192 c.
5. Mapkemuneosuii ayoum nionpuemcmsa. Teopis i npakmuxa mapkemuney ¢ Ykpaini: Monoepagis. /3a
HayK. peo. 0-pa ekoH. HaykK., npo.., akaod. AITH Ykpainu A.®. [laérenka, — K.: KHEY, 2005. - 356 c.
14. Planned types of educational activities and teaching methods:
16 hours of lectures, 14 hours of practical training, 78 hours of independent work. Total: 120 hours.
Methods of teaching: interactive lectures, problem lecture elements, individual tasks, implementation of role-
playing games, case methods, individual and group tasks for scientific research, use of the multimedia means.
15. Forms and criteria of evaluation:
Evaluation is performed in accordance with the one hundred point scale.

Final control (40 points): test exam at the end of the 10 semester.

Current control (60 points): written and oral tests.
16. Language of teaching: Ukrainian, English.

Head of the marketing department,
Doctor of Economic Sciences, professor M. Malchyk



