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Information on the main trends of tourism in the region is given. Strategic 

projects of development of Rivne region through the realization of tourism 
potential are presented. 

Key words: tourism, project, development 
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The general characteristic of organizational and legal provision of 

the tourism industry in Ukraine is carried out. The main problems in 

the current legislation concerning normative and legal provision in the 

field of tourism are determined. The necessity of development of 

domestic tourism with the help of national reforms in this sphere is 

proved. The characteristic of state regulation of tourism is carried out. 
The ways of realization of the state policy in the tourism sphere are 

determined. 
Key words: tourism industry, tourism services market, state policy, 

state regulation, problems of tourism development. 
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The inadequately investigated aspects and problems of the domestic hotel 

industry, which require theoretical substantiation and urgent practical 
solution, are indicated. 
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The article is devoted to the study of the development of tourism business in 

Ukraine in modern requirements. The ways of realization of the state policy of 
development of tourism are investigated. 

Key words: tourism, business, development, prospects, economy. 
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TOURISM AND CRYPTOCURRENCIES CHALLENGES AND 

PROSPECTS OF A POTENTIAL ECONOMICAL MODEL 

  
Both fiat currency and cryptocurrency can be called money or currency, 

both are mediums of exchange that are used to store and transfer value, both 

can be used to purchases goods and services, both have their value governed by 

supply, demand, work, scarcity, and other economic factors, both have their 
value affected by the quality of the system surrounding it, both can be traded 
on exchanges, etc. For most major economies, the floating exchange rate system 

is the norm, meaning the currency's value is allowed to fluctuate in accordance 
with the foreign-exchange market. Currency rates are influenced by numerous 
fundamental and technical factors that are usually in a state of perpetual flux. 
These include interest rate differentials, economic performance, supply and 

demand of the two currencies, and inflation. If an individual run a travel 
business, he'll be directly impacted by fluctuating currency rates, the advent of 
cryptocurrencies could be the beginning of a new way to exchange value. This 
development can easily be associated with how email disrupted the post office. 
But with the difficulties with the Conversion between fiat money and 

cryptocurrencies, this remains a significant obstacle on the vendor side of 
things in the tourism industry.  

The purpose of this paper is to understand how important is the potential of 
cryptocurrency exchange in the tourism market, and which chalenges this 

economic model may face. 
Key words: cryptocurrency, Tourism, Bitcoin, Blockchain , transfer value, 

travel expenses 

 
Challenges of cryptocurrencies exchange in the tourism services 

market 

In this era of bitcoin and other unpredictable investment options, smart 
speculators should consider hedging their bets on a sector that has shown 
consistent growth since the 2009 global economic crisis: tourism. This is the 
third-largest export sector in the world and grew by a remarkable 7% in 
2017. Tourism is expected to grow at a healthy rate of 4%-5% in 2018, and 
to continue this trend right up until 2030. 

Tourism industry is a set of business fields that produce various services 
and goods needed by those who travel wisata. Setiap products, whether real 
or virtual presented to meet the needs of a particular human, should be 
assessed as an industrial product. If a product pickup arises between 
companies and organizations in such a way as to characterize their overall 
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function and determine its place in life, it should be considered an industry 
By far the biggest issue in the cryptocurrency market is the excessive 
volatility. The prices of cryptocurrencies on exchange platforms rise and 
fall dramatically over a short period of time. When a tradable asset can drop 
by as much as 49 percent in less than 24 hours, then the volatility of the 
market is high. There are a number of reasons that contribute to the 
excessive volatility in the market but perhaps the biggest contributor is the 
activities of “whales”. 

Despite skeptics and setbacks, the value of bitcoin continues to rise, and 
every day more and more people come around to learning about how 
cryptocurrencies work, recognizing that they aren’t just some shady 
underworld scrip. However, spending bitcoin continues to be a considerably 
greater challenge than hoarding it. 

It is therefore also a speculative bubble. Sooner or later, its course may 
collapse. A good advance of 1685% which can also be explained by the 
influence of brand support but the Problem hereis that for the moment, the 
bitcoin has no other value than the one that the speculators want to give 
them, so with all what being said are cryptocurrencies adequate for 
businesses in tourism? 

Adequacy between cryptocurrencies and economical prospects in 

the tourism market 

Despite these facts, the cryptocurrencies remain a great opportunity for 
businesses and public or private organizations in the tourism industry. 

The tourism market continues to grow year by year and more than 1.8 
billion tourists are expected by 2030. Revenues earned by international 
tourism amounted to 1200 billion dollars in 2016.With the recent turmoil in 
currencies has a direct impact on tourists' choices and is forcing industry 
professionals to constantly adapt. 

In most countries of the world the practical use of cryptocurrency for 
non-investment purposes is difficult due to the lack of a legislative base, it 
is possible to convert them into real money, goods, and services. 

Everyone loves to travel, and that is not a secret. Moreover, that is 
probably why there are dozens or even hundreds of websites to find plane 
tickets, to book hotels and endless reviews and blogs about the best 
restaurants, landmarks and attractions. Tourism is a massive industry and it 
seems that Bitcoin travel has taken over. The ecosystem of companies and 
establishments offering Bitcoin deals to travelers is becoming ever more 
sophisticated. 

As bitcoin becomes a more widely used currency, travelers can use it as 
their primary source to pay for their travel expenses beyond their plane 
tickets and hotel rooms. Nowadays, taking bitcoin instead of, or to 
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complement cash and credit cards, can be very useful. Local bitcoin 
exchanges would allow users to change their coins for local currency. The 
fact that bitcoin is a web-based currency, will let travelers go through 
border controls without facing scrutiny from the authorities regarding the 
amount of cash they carry with them. 

Additionally, bitcoin accounts can reduce the risk from pocket pickers 
that travelers face. This is a tangible physical security advantage that bitcoin 
bestows upon its users that is especially necessary while travelling. This 
means that using bitcoin on your next trip, can give you the kind of travel 
insurance no one else can! Besides those advantages, bitcoin allows 
travelers to have a safe money reserve if they lose their physical wallets, 
their credit cards or their cash. 

Tourism professionals have begun to accept bictoin as a bargaining chip, 
and guard against sharp currency fluctuations by hedging through providers 
like Coinbase, who administer the payment system and protect against 
currency risks. Unfortunately, this currency problem is also indicative of the 
volatility of bitcoin, a consequence of the intense infatuation it arouses with 
investors. In 2017, the value of bitcoin went from $ 1,000 to $ 16,800! 

The Blockchain technology is revolutionary. Yet investors are throwing 
millions at cryptocurrencies offering terrible value propositions. 
Develloping countries could use cryptocurrencies to boost their investment 
level in tourism services. The recent example of this assertion is the island 
of Aruba; better prepared for the future. Most notably, the island is 
exploring its own digital fiat with cryptocurrency startup Bitt, and Aruba’s 
Central Bank believes this could boost the island’s GDP. 

But while blockchain's potential for travel and tourism businesses has 
been much-vaunted (Winding Tree has previously inked a deal with major 
airline Lufthansa), its Aruba project is on track to be the first fully 
implemented blockchain-based marketplace for travel. The tourism industry 
especially benefits from the low transaction cost of the bitcoin, less than any 
credit card, promissory note or electronic transfer through PayPal. It works 
in a 24/7/365 regime, that is, there are no opening hours for banks or 
holidays for any international transaction. In addition to the convenience 
and security, the use of cryptocurrency also lowers the cost of accessing 
quality healthcare across the globe by eliminating currency exchange rates 
between countries, contributing to overall increases in healthcare costs, 
particularly for medical tourists from less developed countries. Medical 
tourists are likely to continue to utilize cryptocurrency and blockchain 
technology to send payments because of the ease, confidentiality, and 
borderless nature of the emerging technology. 
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Tourism is increasingly global and digital. What would be paradoxical is 
that this technological revolution would not transform our political, social, 
cultural and economic organization as well. If banks anticipate the future by 
embracing Blockchain technology, tourism companies will soon be forced 
to do so as well or face competition from these financial institutions. The 
Blockchain technology will manage the tourism of the future as well 
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The socio-demographic and valuable preconditions of tourist activity of 

Rokitnivsky district population are grounded on the basis of author's 

sociological research data. 
Key words: tourism, social status, sociology of tourism 
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The article analyzes the state and main trends of the development of the 

national tourism services market. The structure and dynamics of inbound 
and outbound tourist streams of Ukraine are analyzed. The factors of 

influence on the development of tourism are determined.  
Keywords: market of tourist services, tourism, tourist streams, inbound 

tourism, outbound tourism, development trends. 
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The article reveals the essence and practical application of the logistic 
concept of sustainable urban development, or urban tourism on the example of 
Kyiv and Lviv, which today differ by the largest number of tourists among 
Ukrainian cities  . The structure and the main components of this concept have 
been identified and exposed, attention has been paid to its geographical and 

ecological aspects, in particular the problem of municipal waste collection and 
recycling, taking into account tourist consumption and the problem’s solution 
on the basis of reverse logistics application. 

Key words: urboturism, logistics, reverse logistics, tourist decentralization, 

tourist waste, recycling. 
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The features of marketing in the hotel business are determined. The product 

and pricing policies of Panorama Hotel are analyzed. An analysis of the hotel's 
competitive environment is performed.  

Key words: hotel, hotel product, features of hotel marketing, hotel's product 
policy, hotel’s pricing policy, hotel's competitive environment. 
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The article deals with the development of Internet marketing in Ukraine, in 

particular at tourist enterprises. The basic functions and advantages of Internet 
marketing and marketing of social networks over other types of marketing 
communications are determined. 

Key words: Internet marketing, travel business, Internet network, 

marketing communications, marketing of social networks. 
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The article presents new directions of tourist marketing: cognitive and 

sensory marketing, mobile marketing, internet marketing, blogging, naming 
and branding. The characteristics and features of each direction are given. 

Key words: tourist marketing, neyromarketing, cognitive marketing, 

branding, naming. 
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The article discusses the essence of tourism marketing and its modern 

concepts. The basic functions, goals, principles of tourism marketing are 

determined. 
Key words: Tourism marketing, modern concepts, promotion and sale of 

tourist products, marketing mix, tourism. 
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The article is devoted to questions of essence and modern marketing 
concepts in the tourism industry. The evolution of the concept of "marketing of 
tourism" is explored. The essence of marketing at the enterprises of the tourism 
industry is clarified through the prism of the interpretations of modern 

scholars. The specific characteristics of tourist products and trends in the 

market of tourist services are given 
Key words: marketing, tourism marketing, travel marketing, travel 

company, marketing activities, travel services 
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This article deals with the peculiarities of the development of tourism 

business in Ukraine. Also, particular attention is paid to the statistics of tourism 
development and its benefits. Also, the author in the article gives the main 

problems that hinder the development of tourism business in Ukraine. 
Key words: tourism, tourism business, competition 
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The features of consumer behavior management in the marketing system of 
tourism enterprises are highlighted. The key factors of purchasing behavior of 
consumers of tourist services are investigated. The factors of consumer loyalty 
to tourist enterprises are detailed. 

Keywords: consumer behavior, marketing, travel services, tourist 
enterprise, loyalty of consumers.  
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The key marketing purpose in tourism is providing of the high rates of 

development of tourist enterprise in a strategic prospect and increase of his 
competition positions at the tourist market. To scientific work the algorithm of 

logical chart of forming of the system of marketing of collaboration of tourist 
enterprises is driven within the limits of the separately taken tourist center. 

Keywords: system of marketing of collaboration of tourist enterprises, tourist 
center, tourist product. 
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We consider the functions and principles of management of sales 

activities of the enterprise. Areas of improvement and optimization of 
this sphere of activity are offered. 

  Key words: sales activity, enterprise, logistics, distribution channel. 
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The strategic priorities of restaurant enterprise innovative development are 

established. The methodical approach of innovations designing on the basis of 

deployment of quality function with the provision of interconnection between 
the marketing complex, the needs of consumers and production is proposed. 

Key words: innovation, restaurant business, strategy, product, development 
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The principles of business liberalization in the sphere of hotel 

business are considered, namely, the principles of adaptability and 

mobility, strategic and purposefulness, hierarchy, systemicity, 
rationality and economic efficiency, competitiveness, balance, 

innovation and development. 

Key words: entrepreneurship, hotel enterprise, hotel business, 

liberalization of entrepreneurship 
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Summary. The innovative evaluation of results in the field of tourism was 

studied. The income derived from the tourism activity is analyzed, the share of 

the tourist services provided with respect to the volume of GDP is determined. 
Economic-mathematical models of forecasting indicators of tourism 
development efficiency in Ukraine have been constructed. 

Key words: tourism, national economy, innovation support, efficiency, 

economic evaluation. 
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The thesis report analyzes the possibilities of GIS and their use in the 

tourism sector; an assessment of the tourism industry in the Rivne region was 

conducted, and directions for its development were proposed; the necessity to 
create the geographic information system of the tourist industry of Rivne 
region is substantiated and put forward the requirements for it. 

Key words: GIS, analysts, investments, tourism industry. 
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The importance of information technologies in the tourist sector has been 
considered. The essence and the prospects of using mobile applications in 

tourism have been determined. The experience of the mobile applications 

implementation, in particular audio guides by the leading tourist centers of 
Ukraine, has been analyzed and the implementation prospects of this 
technology based on the example of the city Lutsk have been estimated. The 
theoretical and practical recommendations for the development of the author's 

mobile application and its importance for increasing the tourist attractiveness 
of the territory have been described. 

Key words: information technology, mobile application, audio guide, 
tourism, Lutsk. 
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The article deals with the directions of promotion of the tourism product, 

the possibilities of applying modern information technologies for the 
development of enterprises of tourism business. 

Keywords: internet site, marketing in tourism, tourist product.Summary in 

English 
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The directions of improvement of ecologization in the hotel industry in the 

world and Ukraine were investigated. The basic ways of ecologization in a hotel 
enterprise and indicators used for characterization of eco-preparedness of the 
hotel enterprise are determined.  

Keywords: tourism, ecologization, hotel industry, criteria of hotel 

enterprise assessment, protection of the natural environment. 

 
  є       

 ( ,  ( ), SSH ( ), Hotelstars 
Union, HOTREC, EuHS (   Є )  є 

 є   .     
 « /   . .» ,   ,  

-  , ,     
. ,   ,      

 ,   є   
. 

        
  є     

 : . ,  , . , . , 
. .      

         
. 

  є       
   ,      

  є . 

 

 

 

 

 

 

 

 

 

 

 

 

 



102 

 -     є   
,  , , ,    [3, 

c.11-12]. 
        

    ,  -  
  ,   . 

     є  
є  ,      

 є    -   .  
 є       

,   ,    [4]. 
 ,    є    

є  .   є  
є  ’є     . 

 - ,  ,  є 
 . ,     , 

  Є ,        
  , ,     , 

     (  , ,  
      ). ,  

 –      [2, c.49-
60]. 

 ,      
  є,  4,5 .     
    [1, 212-213].    

       
     . ,  

 «  ».  є  ,   
   ,  є     

70-75% [4].       Cirrus shower, 
Nebia, Ousirro  .    є    

,      . 
       є 

        ( , 
   є      .), 

 ,     
(  є      ,   

  ).     є    
:    G-24,    

 є    ,   є  
   .  ,    ,   

 

 

 

 

 

 

 

 

 

 

 

 

 



103 

  ,   
 –   .   ,  ,  

 є   16-20%  ( ,  
      є ) [3, c. 

11-12]. 
         , 

         
є , , ,    .    

,      -  
 (   ,   ,  

  )      .  
 ,      

  . ,      
      . 

,   ,      
є  100 , є  ,     

   (  є   ) –  
     [1, c.212-213].   

       є  
   ,      

.     : Gaudi BLE, 
Gesthotel (      ( , 

,     ,   
 ; є    ,   .), 

  Smartpass, Activa;   
Smart, Mifare, Proximity, Simplex [6]. 

      ,  
 –   . ,   ,  

  ,   ,  
  ,     ,      

.       
  є ,  є  

  ,  є  [4]. 
 ,       

 .     ,   
 ,       є . 

,   -      
,    є     [2, c.49-60]. 

        
.        

 є ,        

 

 

 

 

 

 

 

 

 

 

 

 

 



104 

   .    
        є . 

  ,    
   є : 

1)         
; 

2)       
 ; 

3)   ,     
   [1, c.212-213]. 

  ,  15  2011 .   
       

Green Key («  »),       
 -   – Radisson Blu  є .  

Green Key є   '    , 
  Foundation for Environmental Education,  

  .   Green Key є   
 є  є     

.   «  »   
      , 

    ,  
  , ,    

,     .    
-  Green Key є  ,   

 ,      
,    .    2014 

   15   ,   2018  –  9 
  (8   є   , 1 –  )  

 .  ,   20   52  [5]. 
,       
,        

є . є      « -
»,   є .   є,  , 

    ,  
    є   

,    .   
,      . 

  є      
    ,  

« » . « »  є  
,      , 

 

 

 

 

 

 

 

 

 

 

 

 

 



105 

   , є  
   , є   

    є  . 
 

  : 1.  . .  
   -  / . . , . . . –  : 

-  :    : . . 
.- . ., 25-27  2015 . – . : -  , 2015. – . 212-

213. 2.  . .      
  .  :    

/ . .  // - . – 2017. – №34. – . 49-60. 3.  . . 
     / . .  

// . – 2017. – №16. – .11-12. 4. The Case for Responsible Travel: 
Trends and Statistics [  ] : [ - : 
http://www.responsibletravel.org]. –  . –  :  Center for 
Responsible Travel, 2017. –  :  
http://www.responsibletravel.org/news/Factsheets/CrestRTITrendStatsprint14%20(3
).pdf (   07.02.2018) – CREST. 5.Green Key [  ] : 
[ - : www.greenkey.global]. –  . –  :  Green Key, 
2017.  :  http://www.greenkey.global/green-key-sites/ (  

 07.02.2018) –Green Key in the World/ 6. Omnitec: adapting to hotels 
[  ] : [ - : https://omnitec-systems.com.ua/]. – 

 . –  : Activa, Gesthotel. –  : https://omnitec-
systems.com.ua/produkciya/sistema-upravleniya-i-nergosberejeniya/, 
https://www.facebook.com/omnitecukraine (   08.02.2018) – Omnitec 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.responsibletravel.org/
http://www.responsibletravel.org/news/Factsheets/CrestRTITrendStatsprint14%20(3).pdf
http://www.responsibletravel.org/news/Factsheets/CrestRTITrendStatsprint14%20(3).pdf
http://www.greenkey.global/green-key-sites/
https://omnitec-systems.com.ua/
https://omnitec-systems.com.ua/produkciya/sistema-upravleniya-i-nergosberejeniya/
https://omnitec-systems.com.ua/produkciya/sistema-upravleniya-i-nergosberejeniya/
https://www.facebook.com/omnitecukraine


106 

 338.48 

 

. . , . .  

   
  

   
    

  

 
      

  ,  ,    
 .    
        

  . 
 : , ,   

,  

 
In article the possibilities of application of a method of geotagging in 

tourism, in particular, for assessment of tourist attractiveness of objects are 
considered. Authors have carried out assessment of attractiveness of two tourist 

objects on the basis of the analysis of tags of photos in Instagram. 
Keywords: geotagging, tourism, assessment of tourist attractiveness, 

Instagram 
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The article aims at the analysis implementation of information technologies 

in the of the development of the tourism sector of urban tourism. Considered 

the potential of information technology in managing and support of a tourist 
product, the advantages of using Internet resources when used applications in 
Gadgets Mobiles and Tabletes as for travel agencies and their clients. 

Key words: urban tourism, information technologies,  Gadgets Mobiles, 

Internet resources 
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The experience of the National Nature Park “Dermansko-Ostrozkyi” in the 

development of ecological tourism are conducted in the article. The forms and 
methods of tourist activity which being developed in the National Nature Park, 
and the main results of their implementation are demonstrated. 

Keywords: National Nature Park, ecological tourism 
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Different form of training classes for the major fields of rural- and agro-

tourism are discussed in the Carpathian region. Innovative types of training 
classes to be introduced into Ukrainian practice, dealing with agro-hospitality, 
agro-nourishment, traditional agro-tourism, health-recreation activities, as well 

as agro-therapy are described. Examples are presented concerning the world-

wide initiatives of rural businesses towards the introduction of innovative agro-
tourism training classes. The novel agro-tourism products and services that 
seem to be quite promising for the Ukrainian market have been evaluated. 

Key words: rural tourism, agrotourism, training classes, agro-tourism 

product, services, tourism market. 
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Technological bases of organization and functioning are reflected in the 

article, the model of green tourism is developed in the Poliss region. 

Key words: to rural green tourism, guest cycle, model of development, 
nature protection principles, strategy of   development.  

 

       
    ’   є  , 

,  .     ,  
       

       -
 [3,4]. 
      –  

 –  ,      
    . ’  , 

 ,  -   є 
        

  . 
      .. –   

    , , 
,  .    

    є      
 є  .  ,   

     є 
      , 

є     , 

 

 

 

 

 

 

 

 

 

 

 

 

 



122 

є       
 . 

       
 є      

. ,        
    «   

». 
 є    є  : 

«   -  ,     
»[1,4].        

. ,        
є  ,     ,   

 . 
,   -   

є       ,  
є    .    , 

є    ( )  
    . 

 ( )  –     ,  
є      .  ,  

є   ,    є   
,      

. 
     : 

-   ,     
 ,      

є  ; 
-     

,  , ,   ; 
-     .    

        ,  
   ,     

    ; 
-    ,  є 
 ,        

        
є   . 

        
[2,4]. 

    –    
 . 

 

 

 

 

 

 

 

 

 

 

 

 

 



123 

,    (   )   
     . 

   –        
       . 

 -        
 ,   ,  

      , 
      (    

         
). 
      

   - , , , 
.       

 є   .  
   є   

   : , , , 
- , , , , 

, , , , 
  [4]. 

       ,    
 , ,  ,  , 

  . 
  ,           

  « »,    « »  . 
    « »  « » 

    1. 
      « »  є 

    .     
 ,   , ,  , 

       
.  ,      

 ,         
,   ,   , 

,      . 
       

,    , : 
-  .   є  

   ; 
-  -       
 ; 

-     ; 

 

 

 

 

 

 

 

 

 

 

 

 

 



124 

-  .     , , . 
-  –  . ,   ,  

 ,      , 
  .    є  
,        - 

  ’     . 
- .   є    є  

   . 
 

 1. 
  « »  « »  

    

1.    1.    

2.   10000  2.   10000  

3.    
  

3.    
  

4.   4.« »  

5.     
  

5.     
  

6.   
 

6.    

7.    - 
  

7.    – 
  

8.  –  
 

8.  –  
є   

9.    
    

9.     
  

10.   
  

10.  є   
 

 
 ,    

 , є «  », «  », «  
», «  ».      , 

     , , 
  . 
       

 є   . ,   
  ,  ,    ;  – 

 ;   , 
 ’      ,  

 ,     є   

 

 

 

 

 

 

 

 

 

 

 

 

 



125 

     « »    
’   , ,    ;  

    . 
        

  –   ,  є   
      . ,   

        . , 
        

 .        
     «  ». 

     -   
        

     [4]. 
      

є    ’      є  
     .    

          
        

  .  є   ’   
   .   

      
« » є       

 2,5 .    5  ,  
        ,  

є    . 
    ’є    

        
   .     є 

       
       

. 
 

  : 1.   «  »  
15.09.1995 . №324/95- //    .- 1995.-№31- . 
242. 2.       «  »//  »є .- 
2003.-№244.- . 15-19. 3. Bulter R.W. Tourism and Recreation in Rural Areas.N.-
Y.;john Wiley&Sons,Inc.1998.-261 . 4.  . .,  . .  

. – .: , 2008.- 271 . 

 

 

 

 

 

 

 

 

 

 

 

 

 



126 

 376.85  

 . .  

  . . . . .,  
     

 . . .  
 

   ,  
   ,  

-   
 

       , 
   є .     є   

    ’є ,    . 
        

  -  . 
 :  ’  ,  , 

, -  . 
 
The development of ecotourism leads to the emergence of its new varieties, 

one of which is geotourism. The implementation of this type of travel is based 
on the use of specific objects, such as geoparks. The issues of the creation of 
geoparks and their differences from other natural protected areas are 

considered. 
Key words: geological monument of nature, geological heritage, geopark, 

nature reserve fund. 
 

        
 є      

  -   .   
     є 

     .  – 
     ,  є    

  ,     
 ,     . 
 -    ,   

   –    
   ( , , ).  

    є  ,   
     ,   

   .  
    –   , 

      ,   

 

 

 

 

 

 

 

 

 

 

 

 

 



127 

   ’є ,    , 
, , ,    ,  

         
       

 .    є   -
      11  ’є  [1]. 

   ’є     –  
   .   « »   
 ( )   є ,    

        . 
   «  -  »  

      
  ’  є   , 

  ,   ’  . 
 –        

   ,     
   ’є , - , 

-  ’ ,   ,   
 .     -   

  ,  є   , 
     .   

        
  ,       

 є   ,     
     є .   

      ,  
 ’є       ,  

  ’є      
,    ’є ,    

є      
 ’ .  

       
        
 .       

’        [2]. 
, ’є    є  ’є   

,  ’  ,   є  
’є ,          

,  є   ’є . ,  є   
 ’є     . , 

      , , , 

 

 

 

 

 

 

 

 

 

 

 

 

 



128 

,  ’є     
  .  ,    

     :  , 
 , ,  .  
      є  . 

        « є 
'є»,  є     , , 

,     (   ;  
  -  ). 

 ,   є    
   ,   

  : , , 
,  ,   .  

-       . 
є       є  

      ,   
        . 

    ,     
 є       

,         , 
    [3]. 

    ,   
  ,    

    ’є ,    
     . 

 
  : 1.  . .,  . .  

 –   .   
[  ]. -  : 
http://eduknigi.com/geo_view.php?id=548. 2.   . 

   [  ]. –   : 
http://www.unesco.org/new/en/natural-sciences/environment/earth-sciences/unesco-
global-geoparks/. 3.  .     , 

   .   .  
. - 2010. - . 38. - . 357-370. [  ]. -  

: http://nbuv.gov.ua/UJRN/VLNU_Geograf_2010_38_43 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://eduknigi.com/geo_view.php?id=548
http://www.unesco.org/new/en/natural-sciences/environment/earth-sciences/unesco-global-geoparks/
http://www.unesco.org/new/en/natural-sciences/environment/earth-sciences/unesco-global-geoparks/
http://nbuv.gov.ua/UJRN/VLNU_Geograf_2010_38_43


129 

 504.301 

 . . . .- . ., , 
 ь  . . . .- . ., ,   

 .,  

     
, .  

  
     

  

 
    -   

        
    .   

      .  
 :  ,  ,  , 

 . 
 
The article deals with the issues of tourist and recreational potential of the 

agrosphere of the impact zone of the Rivne Urbsystem and the possibility of its 
use in the organization of ecological tourism. An analysis of natural potential 
was carried out and the ecological condition of the territory was investigated. 

Key words: ecological tourism, sustainable development, agrosphere, city of 

Rivne. 
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mezereum, Heracleum, Datúra, Ambrosius artemisiifolia, Atrópa belladónna, 
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Ecotourism is a type of tourism at the places with pristine nature. For to 
enjoy the trip it`s necessary to know poison plants which are needed to avoid. 

Amog them are: Daphne mezereum, Heracleum, Datúra, Ambrosius 

artemisiifolia, Atrópa belladónna, Hyoscyamus niger, Conīum maculātum.  

Keywords: tourism, ecotourism, poison plants. 
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The article describes a comparative analysis of green tourism in Ukraine 

and Lviv region. The number of farmsteads in units, its average capacity, the 

number of people placed, the length of stay of tourists, as well as the average 
length of stay of tourists. 

Key words: farmstead, green tourism, tourist, Lviv region. 
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The historical heritage of the area is studied. The list of historical and 

cultural objects and monuments to be reconstructed is determined. Work plan 
of priority measures aimed at carrying out organizational-legal, archaeological 
and architectural works on creation of historical and cultural complex. 

Keywords: historical and cultural complex, formation of image, tourism, 

excursion activities. 
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The article  is  devoted to  the study of ethnic tourism and the identification 

of problems and prospects for its development on the example of the Odessa 
region of Ukraine. The main ethno-tourist resources of the Odessa region are 

characterized. The problems of development of ethnic tourism in the region are 
analyzed and prospects of their overcoming are outlined. 

 Keywords: ethnic tourism, Odessa region, structure, problems, ethnic 

groups. 

 
 .    є , 

’  ,     ,   
    ( ).  є  

    ,     
-   ,   152 . 

'  -  ,   56 . – '  
, 7 . – '   , 51 . ’  

;  15 . – '    . 
    ,  '  , 

     –   . [1] 
  -  ’є    

  ,      є  
      

   . 
    .   

      ,  .  , .  
, . , . , . , . , . 

, .   .      

 

 

 

 

 

 

 

 

 

 

 

 

 

https://uk.wikipedia.org/wiki/%D0%9F%D0%B0%D0%BC%27%D1%8F%D1%82%D0%BA%D0%B0_%D0%BA%D1%83%D0%BB%D1%8C%D1%82%D1%83%D1%80%D0%BD%D0%BE%D1%97_%D1%81%D0%BF%D0%B0%D0%B4%D1%89%D0%B8%D0%BD%D0%B8_%D0%A3%D0%BA%D1%80%D0%B0%D1%97%D0%BD%D0%B8
https://uk.wikipedia.org/wiki/%D0%9F%D0%B0%D0%BC%27%D1%8F%D1%82%D0%BA%D0%B0_%D0%B0%D1%80%D1%85%D1%96%D1%82%D0%B5%D0%BA%D1%82%D1%83%D1%80%D0%B8
https://uk.wikipedia.org/wiki/%D0%9C%D1%83%D0%B7%D0%B5%D1%97_%D0%A3%D0%BA%D1%80%D0%B0%D1%97%D0%BD%D0%B8


148 

       є  
. , -    

   є    [2] .  (2013). . 
  .  (2013)     
         
 [3, 4].  

 .   ,   ,  
        

        , 
          

      є    
.     ,    

 ,  є      
      . 

   .   – 
 ,  є      

 . є     
,  є     є  

 ,   ,   
         .  

   є    , 
 , , є  . 

  «  »    1977 . . , 
          

    (  ). 
       є   

 . ,   ,      , 
       

.  , ,  ,  ,  
     ,   , 

    ,     є   -  
 ’  [3, . 36]. 

  ,        
  ,  ’     

 -     
.        

 , - , , 
  .  

    є   
 ,  є    

 

 

 

 

 

 

 

 

 

 

 

 

 

https://uk.wikipedia.org/wiki/%D0%A2%D1%83%D1%80%D0%B8%D0%B7%D0%BC
https://uk.wikipedia.org/wiki/%D0%9A%D1%83%D0%BB%D1%8C%D1%82%D1%83%D1%80%D0%B0
https://uk.wikipedia.org/wiki/%D0%A2%D1%80%D0%B0%D0%B4%D0%B8%D1%86%D1%96%D1%8F


149 

    ,       
  

,       ’  
    ,   -  

     ’є   ,   
      

. 
 є      , 

      -   . 
   є    ,    
  є    ,  
       

’є   .  
           ’є ,  

  ,             
    .    -  

   .  
     (1792  .)    

(1812  .)             
,         . 

      ,   
        .   
            
,       .      

    -    ,   
  ,   , , . 

             є  
  ,         , 

’    .  
        

        ,    є   
        (     

       )    . 
     , 

, , , , 
,    . 

        ,  
, ,     .  

’    ,   
    –  -

,             

 

 

 

 

 

 

 

 

 

 

 

 

 



150 

  – .  ,  (  ), 
 ( ),   ( ),    ( )  

  , , ,     
 .  
          є    

,            XIX  
.             

  ,         16  - 
  .   -  

       23    .  
                 

    ,        
.  

 40            
       ,  

,  ,     , 
    є ,      

     ( ), -     
 ( ),    (Є )    ,  

   ( - )   
 .  

    є  
 .                 

     (  – , , 
,   .,  – , ,    ),  

           ,  ,  
      ’        .  

             
  ,          , ’     

      .       
,                

 ,           .  .  
       

.  
              .    

  (   .  )   ,    
  ,    ,    

 . 
  ,    ,   ,   
  ,    є 

  ( є         

 

 

 

 

 

 

 

 

 

 

 

 

 



151 

     ,  є     
  - ).         

            .  
           «   
»     ,    є   ,  

               
,             

  ,               
  .             
    . 

  ,      
      

,        
    є . , 
    є   є    

 .  
,   ,      

  є  ,    , 
     ,  : 
–  -     

,    ; 
–      

   ,       
; 

–        
      ; 

–  є        
- є       

  ; 
–        ’   

      ; 
–       

   . 
.        

 ’є    є ,  
,    ,     

. ,   ,    -
       ’є  

    .    
–      ,  

       

 

 

 

 

 

 

 

 

 

 

 

 

 



152 

    є     
’        Є .   

    є  є  є   
 ,     ,   є  

      
    .  ,  

  , є    
,      . 

       
 ,    , 

     ,  є  
      . 
 

  : 1.      
. – .: , 2003. 2.   . -   

 :  / .  //  
 . : . – 2013. – . 23-24. – C. 318-

322. 3.   .     : 
    [  ]  –  : 

http://nbuv.gov.ua/j-pdf/eine_2013_39_8.pdf. 4. . , .   //  
  Є .  – 2013. – . 39. – . 35-44.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



153 

 338.48:332.14 

. . ь , . . .,  
   

   , .  
 

    
  

 
 є        
      . 

  ,     ’ є  
  ,   є    

є ,     є     
,    є  . 
 : ,  ,  , 

, . 
 

The author tries to outline the place and role of suggestive qualities of 

religious architecture in the geospatial areas of Christian culture. According to 
the researcher, sacred architectonics does not simply connect the poles of the 
real and the ideal, but also reproduces all the dialectic of their 
complementarity, which in turn forms a tourist interest both in the Rivne 
region and in the whole of Ukraine. 

Key words: art of building, sacred architecture, religious buildings, 
geospatial, Christianity. 
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It is proposed to use the infrastructure of motorways for propaganda of 

Ukrainian national values. An example of the historical heritage of Rivne 
region demonstrated the potential of tourism for refuting the myths spread by 

Russian propaganda. 
Key words: educational tourism, propaganda, highways. 
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The article is told about development and functionality of the Castle 

of  Ostrozkyi princes during several centuries starting from the wooden 

defensive object. A role of  Liubomyrskyi princes in rethinking of the 
Castle’s function as a palace object. The Castle as a military garrison. 

Establishment of the center of the State Historical and Cultural 

Reserve of Dubno on the territory of the castle, museum exhibitions. 

Specificity of work in particular. Perspectives.  

Keywords: Castle, bject, museum, exhibition, tourism. 
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This article deals with role of the museums in the development of the 

international tourism in Ukraine. This problem is very actual. Advanced 
countries turned museums into the basis of their touristic business and 
provided the growth of the adjective branches of their economy. This 
experience can be used by Ukraine. Unfortunately during last years the state 
support of the museums was very small. The number of museums increase, but 

their financing and the quantity of their visitors reduce. As a result the touristic 
streams are misbalanced, outbound tourism dominate under inner tourism. 

Key words: ; tourism, museums, culture, economy, modernization. 
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The details of the historical-cultural and architectural features formation of 

the Warsaw Old City are considered. Provided information contributes to the 

complex perception of objects that have become tourism symbols of the Poland 
capital. 

Keywords: Warsaw, Old Town, Market Place. 
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The 2018 is the first year of the cultural heritage in Europe. Guided tours 

take an important place in popularizing the historical and cultural heritage. 
The potential of guided tours through Rivne region are considered in the 
article. Major role is paid to the theatrical guided tours. 

Key words: historical and cultural heritage, guided activities, theatrical 

guided tours, tourism potential. 
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The article deals with the analysis of monasteries as components of the 

sacral and tourist potential of Rivne region. The historical features of 
formation and development of monastic complexes in Rivne region are 
highlighted. The tourist attraction and the role of monasteries in the 
development of the recreation and tourist complex of the region are 

determined. 

Key words: monastery, sacral and tourist potential, region. 
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The geographical aspects of museums distribution in different countries all 

over the world are revealed. The sectoral and territorial structures of world 
museums are investigated. The role and importance of museums as the leading 
resources for development of international tourism system is determined. 

Key words: international tourism, museum, geography of world museums, 

sectoral and territorial structure. 
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The actual problems of the hotel industry of Kovel region are revealed and 
directions for the development of the sphere of hospitality are determined. The 
tourist potential is described and the means of accommodation in the Kovel 

region are shown, their characteristics and the opinions of tourists. 
Keywords: hotel industry, hospitality area, recreational potential, Kovel 

district. 
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In article the possibilities of use of water springs of the Baranovichy district 

in the recreational purposes are considered. Assessment of attractiveness of 
water springs is made, all springs of the area are grouped in 4 groups: the most 

attractive, attractive, less attractive, unattractive. 
Keywords: water spring, tourism, attractiveness, Baranovichy district. 
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There are recreational tourist potential of pool, feature of the use of natural 

resources, river Ikva is considered tourist for development of rural green 

tourism in the article. A geographical variety is appraised naturally, historical 
and ethnically cultural legacy of region. 

Keywords: tourist recreational potential, naturally geographical variety, 
historical legacy, ethnically cultural inheritance. 
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An overview of the main changes in water, ion runoff and 
groundwater balance in the region, caused by changes in the conditions 

of drainage of territories and the formation of surface runoff, as a 

consequence of meliorative works, is presented. These factors affect the 

state of water recreational resources in the area of drainage systems 

influence. 

Keywords: water resources, Western Polissia, influence of 
melioration 
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1 2 3 4 5 6 7 8 9 

 
 

 
1960 2,4 2,7 7,5 8,1 8,6 9,3 

  1400 1,0 1,7 1,9 2,1 4,5 5,4 

  5860 0,1 0,7 2,6 3,0 4,3 4,5 

  9160 0,1 0,8 2,4 3,9 5,7 7,1 

  231 - - 11,9 14,4 27,9 28,2 

 
 

( ) 2480 - - 0,1 0,1 0,4 0,8 

  13300 - 5,0 9,4 12,1 13,2 16,5 

  1410 0,1 1,2 1,9 4,3 5,1 17,3 

  982 - 12,8 17,8 20,1 27,0 29,4 

  632 - 0,3 6,0 13,9 17,2 20,0 

  276 12,8 18,3 35,4 35,4 35,7 36,7 
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5260 1,2 4,4 10,1 11,6 12,0 12,7 
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1740 6305 24185 0,70 4,26 13,7 

  1440 876 6382 0,67 1,28 4,41 

 
..
 

722 1661 14656 0,75 2,30 20,3 

  2360 6608 49088 0,30 2,80 20,8 

  2970 10989 72468 0,27 3,70 24,4 

  10900 40330 224540 0,28 3,70 20,6 
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  13300 39900 445550 0,47 3,00 33,5 

 
 1410 3807 46248 0,55 2,70 32,8 

  276 994 8142 0,26 3,60 29,6 

  2880 13536 45792 0,38 4,70 15,9 

  5690 18777 124042 0,31 3,30 21,8 
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Theses provide general information on the historical and cultural tourist 

potential of the Kiev region. The paper presents the main tourist objects of the 

region. There have been given the brief description of certain historical and 
cultural tourist attractions. 

Key words: historical and cultural potential, tourist potential, tourist 
attractions, Kyiv region. 
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The theses provide general information on the historical and cultural 

tourism potential of the Poltava region. The paper presents the most common 

tourist objects of the region. The connection of tourist attractions of the past 
with modern ones has been carried out. 

Key words: historical and cultural potential, tourist potential, tourist 
attractions, Poltava region. 

 

       .  , 
-  ,      

,         
’   . 

    ’  
  ,   є  ,   

  .  
   –       

 ,      
.     є  .  1840   

  12  .     
.    19  20      

 .        .  
   1920-  .    ,   

   .  1966   
  .  

 1995      ,  
  1999     .    

   ,    ,  
     ,    

 

 

 

 

 

 

 

 

 

 

 

 

 



219 

є     .    
  ,   є     

.    -  ,  
  є .      

.    ,    
’  .      є    

   [4]. 
  є   є  .  

    ,     
,    .       

    , ’     
 .  -   

       2003    
.          . 
 «     ».    

     .   
   є     [4]. 

  –      (27  
(8 ) 1709 ).  ,   ,  1909 .  

-  «   »    
-   «   »   

     771,5 .    
«  »       30 

,    1 .  . .  1 . . . 1884   
       ,   

1910  –    ,    
       : 

.Є. , . . , . . , . . , 

. . є . 1962   -     
,  ,  , –  ’  -

      140 .  
   -   «  

 »    -  
      XVII-XVIII   
 є  ; 1994       
 «  ».     

    , ,    
, , .  «   » 

є       –   -
    ,    

 .  

 

 

 

 

 

 

 

 

 

 

 

 

 



220 

 ,  ,    
- ,   є .     

є   є є   ,   
      1717 . 
 є  є  - є    

  [1].  
   є  .     

XVII     ,    
є    –   .     

  є      
   -  . 

   є       
    –  , , 

  .      
 є  ,    ,   

є      . 
    1608      
 .       
       , 

 .  ,  ,      
,  ,   .  
    ’  . ’  

    .  1730   . 
       ,  

 -   ,    8 ,  
   .     
,  ,  1805 ,     

  . 1817 ,   
- ,  ,        

.  2009        – . 
 -       є 

 '   ( , ) 
 2-   XVIII . ,     
,    ,   1695   '  

 ,   «  ».  
 1751      ,  

 ,    , 
        

   .    
        1770 . 

   '   . 

 

 

 

 

 

 

 

 

 

 

 

 

 



221 

         1969  
   ,     

-      . 
   є   –    , 

   1909    200-   . 
 є       8   

  ,    ,  
.   ’  – 9 .    

  ’  ,     
  [6].       

1  2009    200-      . 
 є    : « », « », «  

», « », «  », «  », «   
»    .[3]. 

    ’    . 
         

     .     
 ’  :   (1794),  

є   (1810)    (1820)      
,       є  -
  .   ,    

  .    .  '  
     :   

  (1812),   .  (1821)  
,   .  (1828)  , 

  .  (1836).    
   . , .     

.     XIX .  
  є     . 

    ’   ,   – 
   (1808),   (1820),   

      . ,   
(1830),    ,    (1832-
1836) –       .  

     ,    
     ,   

 , – , ,  
 ,   .      

  XX .,      
  .     

   .    (1906),  

 

 

 

 

 

 

 

 

 

 

 

 

 



222 

є    ’є -     
  ’  ’   

  .   . 
 1932 – 1933 . –       

     , ,   
     .   

    ’   ’   
 .   -   

    ,     
 ,    

,     « -
1933».   є  ,   

  ,  є  .  
          

.   ’     30-   XX 
. –    ,     ( ’  

  –  – ,  .    ). 14  
1990 .      30-    

  ’є    .  ,  
      ,  ’  

.  є   ,  « »  . 
є        .  

      2254 ’ .  
     , , 

, ’    - , 
’   є . -  

 є  ,   1976 .  
’   -   [5]. 
 

  : 1. Є    / 
[  ] – https://we.org.ua/malovnychi-kutochky-ukrayiny/poltavska-
oblast/ yegypetska-piramida-v-ukrayini/ 2.  -   
«   »/[  ] – http://www.battle-
poltava.org/ukr/reserve/ 3.  –   /   / 
[  ] – http://poltava.to/dovidka/14/ 4. ’   / ’  

  / [  ] – https://ua.igotoworld.com/ua/poi_object/ 
65969_sorochynsky-fair-field.htm 5.  /   / 
[  ] – http://history-poltava.org.ua/?p=317 6.  / 

:  , [  ] – 
http://ukrainaincognita.com/ru/poltavska-oblast/poltava/poltava-ivanova-gora 

 

 

 

 

 

 

 

 

 

 

 

 

 



223 

 911.3 

. . , . . ., , 
Є. . ,  

     
, .  

 

 -  
   

 
    .   

   .    
   .    
   . 

 : -  ,   
,   . 

 
The article deals with recreational problems. Odesa region recreational 

resources use are described. The sanitary function of Odesa area recreation 

system is determined. The ways of Odesa area recreational resources 
development are outlined. 

Key words: health-improvement tourism, natural recreational resources, 
natural healing resources. 
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The article deals with recreational problems. Recreational resources use are 

described. The sanitary function recreation system is determined. The main 
problems of natural reserve fund of Ukraine are shown. 

Key words: recreational nature management, functions, recreation nature, 
nature preserves, conservation areas and facilities. 
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The work describes natural, historical and cultural tourism resources, 

analyzes the main indicators of the Maldives tourism industry – contribution of 

tourism to GDP, the number of employed in the tourism sector, international 
tourist arrivals. 

Keywords. Maldives, recreational and tourism resources, tourism industry. 
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The significance of the geographical centers of the territories as important 
geographical constants is noted. Considered the most famous tourist 

destinations that were considered once or pretend to be the geographic center 
of Europe today. 
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Advantages of a geographical location of Belarus in respect of the 

organization of cultural and informative tourism are considered, assessment of 
the current state and potential of ethno-cultural diversity of regions of the 

country and the main objects of tourist value is executed. 
Keywords: cultural and informative tourism, ethnocultural regions, 

infrastructure, tourist potential, cultural heritage. 
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The publication contains information on medical mud and mineral waters 

explored within the boundaries of Shatskoye Lakeshore. The relevance of the 
study is determined by the concept of creating a resort of state significance 
«Shatsk». It is established that there are significant reserves of hydromineral 
resources that are promising for use in balneology and mud treatment. 

Key words: sapropel, peat, medical mud, mineral water, «Shatsk Resort». 
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This is an analysis of foreign transport networks that are a functional basis 

for the formation of tourist destinations and are included in the catalogs of tour 
operators as objects of tourist demand. The authors have already used the 
results of their own expeditionary research on tourist destinations. 

Key words: tourist destination, transport, infrastructure 
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The issues of sand dunes of Ukrainian Polissya as special objects of tourism 
geography are being actualized. The history of research of the eolian 
geomorphogenesis issue of Polissya is being substantiated, the key objects for 
cognitive excursion examination and their features have been presented. The 

formation of a database about dunes formation for the cadaster of natural-
recreational objects of Ukrainian Polissya has been suggested. 

Key words: geomorphological objects, dunes, eolian geomorphogenesis, 
cadaster of natural and recreational objects. 
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The general description of hunting economy of Ukraine is carried 
out. The main problems in hunting economy of Ukraine are 

determined. The necessity of development of hunting tourism on the 

basis of hunting economy of Rivne region is proved. Variants of social 

violation of hunting rules are determined. Proposed measures for the 

development of hunting tourism in the Rivne region. 

Key words: hunting tourism, market of tourist services, consumers 
of tourist services, hunting economy, hunting industry of Ukraine. 
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The modern tendencies of tourism development in the world are 

outlined. The need to find new forms and objects in order to intensify 

tourism are considered. The unique NUWEE’s hydrotechnical and 
hydraulic laboratories may be regarded as such objects. Aspects of 

their tourist and cognitive attractiveness are revealed. 

Key words: tourism, hydrotechnics, laboratory, modeling 
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The article was considered the theoretical concepts of family 
tourism and its place in tourism activity classification, as well as the 

definition of family types and the infrastructure needed for leisure. It 

was given recommendations for tours in family tourism.  

Keywords: family tourism, family leisure, family, human life cycle, 

entertainment program.  
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he article deals with some aspects of the organization of leisure activities 
of the Belarusians. Especially using the example of different sports tourist 
events which are annually held in Brest region.  

Key words: hiking, sport orienteering, tourist meeting, leisure activities 
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Emphasised complexities of the definition city tourism. Defined meaning of 

"city tourism" term. Analyzed influence of varied factors on city tourism 
development. Clarified common features of city tourism. 

Key words:  city tourism, factors, city environment. 
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In article the main tendencies of development of tourist industry in 

Ukraine, the features of the formation of a specialized tourist product 
gastronomy tourism as a priority tourism demand on the basis of national 
culinary traditions. The experience of creating a variety of tourist attractions 
and gastronomic.  

Key words: gastronomic tourism, national cuisine, festival. 
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The main aspects of creating the "Basalt Pillars" geopark in the Rivne 
region are grounded in the light of international experience. 

Key words: geopark, geotourism, basalt 
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The review of investigates aspects of cycling tourism in the Rivne region 

were made. The features of cycling project «NaNoRover» were detection. 
Key words: cycling tourism, sport tourism. 
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The article is devoted to the research of gastronomic tourism on the 

example of the Odessa region in Ukraine. I describe main problem of 
development gastronomic tourism and describe perspective his progress  in 

Odessa region. Also I describe main opportunities and threats that may arise in 
the development of gastronomic tourism in the Odessa region. 

Keywords: gastronomic tourism, Odessa region, Odessa cuisine, problem of 

tourism, perspective of progress tourism, ethnic cuisine. 
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Each hotel should have its own unique feature that distinguishes it from 

others. The article deals with the features of providing services in conceptual 
hotels. A comparative characteristic of services in traditional and conceptual 

hotels was conducted. Proposed ideas to achieve an individual approach to 
each client. 

Key words: hotels, conceptual hotels, boutique hotels, art hotels, design 

hotels. 
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The review of foreign and domestic experience of organizing wedding 

ceremonies and honeymoon trips in the wedding tourism market was made in 
the article. The characteristics of the stages of the project of The «Tunel 

kokhannia Tunnel of Love» Hotel & Restaurant were described, the prospects 
of its development in the domestic market of wedding tourism was determined. 

Key words: wedding tourism, tourist market, hotel and restaurant complex, 
tourist destination. 
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Accomodation facilities in Skole district Lviv region are investigated. Their 

territorial distribution and differentiation are described. The features of 
functioning of hotel economy in mountain tourist districts are certained. 

Keywords: facilities accomodation, Skole district. 
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We consider the social and geographical aspects of system development of 
tourism accommodation in the Odessa region. The provision of hospitality and 
spa resorts key infrastructure components. 

Key words: Odessa Region, tourist and recreational facilities, sanatorium-

and-spa institutions, hotel complexes, tourism infrastructure.  
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The article considers the tourist opportunities of the Nesvizh region, 

identifies the problems that impede the development of tourism, and also 

determines the ways of their possible solution. 
Key words: Nesvizh, tourism potential, infrastructure 
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The article describes the basic means of vocational and practical training, 

when pursuing a specialist’s degree in 242 «Tourism». The purpose of 
educational programs of higher educational establishments is to improve the 

connection between the future working place with graduate competences and 

provision of his professional and practical skills. 
Key words: tourist education, vocational training, practical training, 

student tourist bureau.   
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The article is devoted to the history and modern state of the use of badges 

for the promotion of young tourists. The experience that existed in the 50's -90's 
of the twentieth century, as well as the Scout organization of the United States, 
was analyzed. The current state of the use of the badg "Young tourist" in the 
system of Ukrainian education is shown. 

Keywords: tourism, honors, method of encouragement. 
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The psychological training of a specialist in the field of tourism 

(development of his cognitive, motivational, regulatory and activity spheres) 
influences psychological readiness for professional activity. A good 

organization of travel services can not be carried out without knowledge of 
psychology. This knowledge includes: socio-psychological phenomena in 
tourism, their manifestation and formation in the personality of a tourist, 
tourist activity, socio-psychological features of the tourist group and 
management of tourism. 

Keywords: Psychological readiness of a specialist in tourism, psychology of 
tourism, psychology of sales and service in tourism, psychology of tourists, 
oratory art 
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In the article the model of the ecological culture of the recreator is 
considered. It includes the following components: axiological, motivational, 

activity, cognitive. The main criteria and levels of its formation in the 
recreators are determined.  

Key words: ecological tourism, ecological education, ecological culture. 
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