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The article highlights the basic concepts of the matrix of the Boston Consulting Group. The 

main types of strategic economics subdivision (GPA) are described. The good sassortment of 

the stationery goods are analyzed in  accordance with the method of  BCG and the 

corresponding conclusions are made. 
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2014 2015 2016 

1 2 3 4 5 6 

1.    
( ) 

.  5767,1 11642,7 12932,4 

2.      .  43,4 45,4 151,1 
3.      .  5561,4 11181,3 12099,8 
4.      .  61 78,2 380,3 
5.      .  101,3 337,8 301,2 
6.     

 

% - 101,9 11,1 

7.     
    

% - 4,6 232,8 

8.     
    

% - 101,1 8,2 

9.     
    

% - 28,2 386,3 

10.     
    

% - 233,5 -10,8 

11.      
  

% 0,04 0,03 0,05 

12.      
  

% 5,73 6,3 4,04 
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